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Less than
1% of the business

population leaders
(2.8m)
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C-suite / Owner / Partner

1,488

Companysize (employees)

Source: GBIl 2023 — Job title and Company size



US$11 trillion

Source: GBI 2023 — Total value of businessdecision making



US$1.5m

Source: GBI2023 — Average net worth



US$515,700




GBI - the industry currency for
understanding key business
audiences

1 Enhanced media usage drivers

2 Content access through social media
Identification of ESG responsibilities
Spotlight on sustainability

Investmentintentions
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Last year’s business challenges were
dominated by external factors

Biggest ‘current’ business challenges in 2022

Inflation Price of fuel / A public health crisis Supply chain Security / Cyber
Energy costs / such as COVID-19, management security
Raw materials with important

societal impact

Source: GBI Barometer2022 — Top 5 current company challenges




Global

More of the same? b,

Inflation Security / cyber  Price of fuel Supply chain Attracting and Volatile markets
security management keeping top / managing
talent economic
uncertainty

Source: GBI Barometer2023 — Top 6 current company challenges
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Keep calm and carry on? ,

12022 2023
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Security / cyber security Price of fuel Innovation / keeping up with
technological advances

Source: GBI Barometer2022 and 2023 — Currentcompany challenges
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Sustainability: no longer a less
important challenge

72020 ®m 2021 =2022 =2023

Rank 12 Rank 10 Rank 11 Rank 7

Source: GBI Barometer2020, 2021,2022,2023 — Currentcompany challenges



A declining impact of Covid-19
on business

Current Company Challenges - Public Health Crisis

APAC

N 2021 =2022 m=2023

EUR NA

(2021 USA only)

Source: GBI Barometer2021, 2022 and 2023 — Current company challenges
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Geopoli\’cics in 2023 .  Taiwan 2023

1 7% index 312
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Source: GBI Barometer2022 and 2023 — Currentcompany challenges
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Protecting the business and O
preparing the future

Cost control / Cost Cyber security Customer satisfaction New technologies (incl. Sustainability
reduction and retention artificial intelligence /
machine learning, virtual

reality, etc.) M

Source: GBI Barometer2023 — Currentcompany focus



Al is the new frontier




High interest for Al ... Y=
... but still a certain lack of practice

OpenAl Page Views for audience with $70k+

12,000,000

10,000,000

7 9 O/o 8,000,000

6,000,000
have already 4,000,000
used or tried out 00000
Al at least once

o J
NOV°'22 DEC'22 JAN'23 FEB'23 MAR'23 APR23 MAY 23 JUN 23 JUL 23

Source: GBI Barometer2023 — Personaluseof Al /Ipsos Iris 2023



Al a rising tech priority O

Source: GB| 2023 — Technology priorities

IT infrastructure Cybersecurity Al / Machine Learning




Investing for tomorrow ...

Company spending expectations reflect business focus

&2

IT and other technology Product development, R&D Business expansion / New markets

Source: GBI Barometer2023 — Company spendingin the next 12 months comparedto previous 12 months



... Whilst adjusting priorities O

i

Company travel Company events Recruitment and training

Source: GBI Barometer2023 - Company spendingin the next 12 months comparedto previous 12 months M
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Business trav
return to

.Morning Consult “Business, but not as usual” — Report Februar
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GBI Launch Presentation | 2023 | Version 1



E E .I Your account ,._ Home I.- News Sport

orld | Business | Politics | Culture

Home | Cost of Living | War in Ukraine | Climate | UK

Science & Environment

Climate records tumble, leaving
Earth in uncharted territory -
scientists

® 4 days ago

Climate change

sky GEE S=

Home UK World Politics US Climate Science&Tech Business Ents&Arts Travel Offbeat More v
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India, US and Japan hit by landslides,
heat warnings and deadly flash floods
in week of wild world weather

Extreme weather in the United States, China, India and Japan comes as the world

recorded its hottest day on record last Thursday, as global average temperatures
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continue to climb.



Adapting to the zei
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sustainability conce
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80% agree "we are heading
for environmental disaster
unless we change our habits
quickly” (Ipsos Global

Trends Study 2023)

Source: Ipsos Global Trends 2023 /GBI 2022 - Statements




Net Zero

Company has a st

Company working
No action taken / not aware

18%

Source: GBl Barometer2023 — Net Zero carbon strategy in company
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- Do good and talk about it? .

3 out of 4 Business leaders say

‘It is important that private
companies communicate u
their commitments to sustainabilit
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Source: GB| Baro rgg,ter202§i}SL]'stéina bility




ETF Hub ESG investing

Investors warned of ‘greenwashing’
risk as ESG-labelled funds double

As regulators reclassify some investments, more due diligence on
methodologies is needed
A 3 b=
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AboutESMA - ESMA's Activities . Investor Corner . Publications & Data - Contact & Help -

ESAs put forward common understanding of greenwashing and warn
on risks




Who should
lead the
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OV\entS -*——*‘Cghs‘%m?ﬁs ' Businesses
60% 48% 45%

Source: GBIl Barometer2023 — Groups/to takeaction firstto helpimprove the environment and fight climate change



Businesses have their
role to play - but they
are not leading

the fight ;5 )

ullﬂ I(

14%

Stronger government regulation
Is required when it comes to
sustainability

Source: GBI Barometer2023 — Statements on sustainabili




ESG saved by government regulations?

!! The absence of targets and progress versus
~ those targets means you are inevitably going
to face accusations of greenwashing. II

!! Part of the challenge is
that there are no definitive
objective criteria [for measurement].

Quotes from The Ipsos Reputation Council Report, Nov 2022




Profitability 1e n lon Climate

Aot L
p [

Shortterm/ ~ 4 morm | Aldisruption change

long term Geopolitics / Net Zero & ESG

Energy costs / Inflation
Ipsos;




Private finance:




US$1.5m

Source: GBI 2023 — Average net worth



80%

are . SO . T
optimistic a _ A " their personal
their financ ~ SBinvestments
situation AL . togroway

Source: GB| Barometer2023 — Optimism regarding pers




TOP 5 financial products they
plan to invest in

Stock / Equities Mutual funds /  Stocks / Equities
in public Hedge Funds in private
companies companies

Cryptocurrency Precious metals

Source: GBI 2023 — Investment intentions



Finance drivers — the same for everybody ?

B




Finance drivers — the same for everybody ?

Most important factors when Additional factors when
investing money investing money
(ALL GBI) (High Net Worth Individuals)
Save money Keep up with the economyin general
Maximisereturns Have a positiveimpact on environment or society
Protecting my money from inflation Support a specific venture / venture capital
Earn regularincome Get a thrill from gambling

Source: GBI 2023 — Finance drivers



They have

clear idea
where to

spend the
money

Source: GBIl Barometer2023 — Expected persona
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Personal
Investments

I spending vs. to previous 12 months

iing,
Education



The richest also have the capacity to “ess
invest in luxury products

Purchase intentions

75% 80% 62% & 58%
claim that luxury  tend to go for Watch Art &

products and premium rather antiques
services play an than standard

Important part in  goods/services 64% P\ A4 < E ; 22 )
their life |"|
Jewellery [ e |

Source: GBIl 2023 - Lifestyle statements / Luxury purchase intentions






There is a broad range of media formats “ess
available when it comes to investing ...

... and those linked
to media play an
essential role

15%

: Articleson Newspaperor Television Newsletters Podcasts
Net media related Pap

news / magazine programs

business articles
websites M

Source: GBI Barometer2023 - Information sourcesused for personal financial decisions



GBI access media through all available O
platforms and devices

70
Printed publication
60
PC/ Laptop
50
40 Smartphone
30 ==Tablet
20 =
Radio
10
0 =TV

Breakfast Commute Morning Lunchtime Afternoon Commute Evening M

Source: GBI Barometer2023 — Media consumption on a typicalday



GBI access content through a range of O
platforms

Reach across platforms

B Yesterday reach M Past 30 days reach

99% 98%

93%

81%

74%

59%

Any platform Print TV set Total digital

89%
I y

Source: GBI 2023 — Net reach by platformused



content from other media brands

@ £ N,
{in10cBIs have = 4

seen content published

through Social Media ¢

Publishing content through

social mediais especially
attractive for: | »

— ‘Younger age groups
— HNWI
— Luxury enthusiasts

Source: GBI 2023 - Social media platforms used to access content from other mediabrands
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Podcast continues to be
highly popular...

77% listen to Podcasts
(stable vs 2022)

40% daily listening

Source: GBI 2023 — Podcast listening



...and attract GBIs through a range (o)
of themes

® |

Business Science & Tech Sports

News Travel

Source: GBIl 2023 — Podcast typeslistenedto regularly



And trustworthiness of media
sources is the grail

Most important criteria

General news brands

Trustworthy

Breaking news, as it happens

Keep me aware of international events
News reported accurately / non-biased
Global perspective

Source: GBI 2023 — Most important driversfor general news brands



And trustworthiness of media
sources is the grail

Most important criteria

Business news brands

Trustworthy

International business

Business related to sector / industry
Expert opinions
Business related to wider business world

Source: GBI 2023 — Most important driversfor business news brands



Three key take-outs

} Focus on tech & innovation

b Companies need guidance
’ on sustainability and ESG

Multi-channel is key

how you reach them




Questions?
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Thank you

MATTHIAS GITSCHEL DANIEL WON(

Matthias.Gitschel@ipsos.com Daniel.Wong-Chi
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