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CELEBRATING FORTY

GAME CHANGERS




IT’S TIME FOR

GAME CHANGERS
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Source: Daniel Kahneman, Daniel Tversky




Short-circuits of rational
decision-making process

Decide without
all the data/using
irrelevant data

Decide without
fully processing

all the facts

Decide

based on faulty
calculations
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CHINA
1,265 m€, +7.2%
Ipsos rank: 1
@ 14 VIETNAM
Countries 41 m€, +3.8%
Ipsos rank: 4

’ ND
& F2)|ay§rge5t THAILAND TAIWAN
126 m€, +7.6% 73 me€, -1.3%
Ipsos rank: 2 Rank: 3
3,522
: 90 m€, 0.8%
Ipsos rank: 3 Ipsos rank: 2
285 me, MALAYSIA PHILIPPINES
of Ipsos 86 m€, +3.8% o— 80 m€, +8.5%
group Ipsos rank: 2 Rank: 5
Revenue —
(2013) SINGAPORE AUSTRALIA
104 m€, +4.9% >/. > 524 m€, +2% )
Ipsos rank: 2 Ipsos rank: 2
INDONESIA NEW ZEALAND
101 m€, +12.5% 70 m€, -0.7%
Ipsos rank: 2 Ipsos rank: 4

0 A< 4%<< #&

SOUTH KOREA
281 m€, -0.7%
Ipsos rank: 3

\_/

JAPAN
1,382m €, +0.9%
Ipsos rank: 4, #1 among Int'l firms
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