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WHAT OPPORTUNITIES
AND CHALLENGES FOR BRANDS
IN AFRICA?

\!

Africa has the world’s youngest population. Young people account for 60% of the continent’s
population. More specifically, there are 220 million young people aged 15-24 in Africa. According
to a UNESCO forecast, there will be 350 million in 2030. These 15-24 year-olds play a key role: they
want to educate themselves, work, consume, have fun, and enjoy readily available electricity and
Internet service.

Present in more than twenty African countries and in France via Ipsos Africap, its representative
office, Ipsos wishes to shed light on the aspirations of African youths.
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frica has the world's youn-
A gest population. Young people

account for 60% of the conti-
nent's population. More specifically,
there are 220 million young people
aged 15-24 in Africa. According to a
UNESCO forecast, there will be 350
million in 2030.

These 15-24 year-olds play a key role:
they want to educate themselves, work,
consume, have fun, and enjoy readily
available electricity and Internet ser-
vice. One in five has already bought
a product or service using a mobile
phone. In the most high-tech African
cities, demand from 15-24 year-olds is
stimulating modern retail growth and
sales of branded products.

These young people possess incre-
dible potential for consuming new
products, forming new habits and
adopting new lifestyles. They have
also demonstrated a remarkable en-
trepreneurial spirit and openness to
new technologies, factors that are
expected to boost economic activity
and innovation.

Whether they are young managers,
students, business owners, workers in
the informal sector or farmers, they
are better educated, more demanding
and more aware than their elders. In
an Africa caught between modernity

and tradition, they are helping to
change the continent and determine
its future.

One of the biggest challenges is em-
ployment. Each year more than 1
million young people enter the job
market in Sub-Saharan Africa. In the
coming decade, the OECD estimates
that 50 million jobs will need to be
created to ensure a positive outcome.
With difficult daily lives that often dis-
rupt their plans, these young Africans
embody all of the opportunities and
challenges Africa will face in the next
ten years.

Why should we believe in Africa’s
young people? Precisely because their
ambition, energy and confidence in
the future have reached a level that is
hard to find elsewhere.

Florence de Bigault
CEO Ipsos Africap
African Customers and Markets



Africa has the highest concentration

of young people on the planet.
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African Youth survey
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per day on the Internet
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