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Poll publication prohibition

March 2016 April 2016
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On the weeks prior to the elections, El Comercio published our polls’ results on many of their cover pages. 

Sunday 13/03/2016 Sunday 20/03/2016 Sunday 03/04/2016
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The entire show can be watched at: https://www.youtube.com/watch?v=AaC-sbphPn0

https://www.youtube.com/watch?v=AaC-sbphPn0
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970,000 impressions
First ballot

400,000 
impressions
Presidential
debate

270,000 
impressions
Poll results
published

160,000 
impressions
Second ballot poll
results published

114,000 
impressions
Poll results
published

Your tweets got 2.7M impressions in this last period (46 days)

28 day summary
Tweets impressions Profile visits Mentions Followers
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10/04/16
206,000 
impressions
First ballot

03/04/16
157,000 
impressions
Presidential
debate

27/03/16
44,000 
impressions
Poll results
published

17/04/16
105,000 
impressions
Second ballot poll
results published
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During the weeks prior 

to the election day, we

published posts that

reminded of the

publication dates of 

Ipsos poll results on El 

Comercio and América 

Televisión. 
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In order to increase expectations of 

the announced poll results

publication, we published posts that

showed previous polls’ results. 
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On the dates El 

Comercio published

our polls’ results, we

also published them on

our social media 

outlets
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Poll results published on América 

Televisión were commented in real time 

on our social media outlets
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The televised presidential debate was

also commented in real time on our

social media outlets. The issues debated

were complimented with Ipsos empirical

data. 
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Alfredo Torres commented the presidential

debate on América Televisión. He 

complimented the issues discussed in the

debate with Ipsos data. His remarks were

shared on social media. 

The entire show can be watched at: 

https://www.youtube.com/watch?v=Kh1ZKjqiyjE

https://www.youtube.com/watch?v=Kh1ZKjqiyjE
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Alfredo Torres’ articles

on the campaign were

also shared on social 

media
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In order to prepare our

social media followers for

election day, we

published infographics

that explained what these

two different methods

meant and how they

worked technically. 



20 © 2016 Ipsos.

The day before the

elections we shared

among trusted

clients our latest

voting drill, which

was conducted that

same day. 
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On voting day polling stations closed at 

4:00 pm. Also at that time, América 

Televisión published Ipsos’ exit poll

results. The results were shared

simultaneously on our social media 

outlets. 
Anuncio de Boca de Urna en América TV: https://www.youtube.com/watch?v=msffffjntms

https://www.youtube.com/watch?v=msffffjntms
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On our social networks we published the exit poll

results divided by “departamento” (region)…

… we also

published a 

map of Perú 

colored by

winner in 

each region.
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We progressively published the quick count results through América Televisión. 
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As quick count results were shown on TV, we simultaneously and progressively published the

congress composition through our social media accounts.

El anuncio en:
https://www.youtube.com/watch?
v=NW7gOnVn_RI

https://www.youtube.com/watch?v=NW7gOnVn_RI
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As soon as 100% of the sampe was counted, results

were published for each “departamento” (region)

… and again, 

we showed a 

map of Perú 

colored by

winner in 

each region. 
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Alfredo Torres actively commented throughout

the day the electoral results on América 

Televisión. His analysis was shared on social 

media. 

An extract of Alfredo Torres’ analysis is on: 

https://www.youtube.com/watch?v=NW7gOnVn_RI

https://www.youtube.com/watch?v=NW7gOnVn_RI
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After the elections, posts on Ipsos’ polls precision were published through social media outlets
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On mass media, these precision

posts were published out of 

courtesy of our strategic allies or

though marketing swaps. 
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Prohibition

Prohibition
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23/05/2016 15/05/2016 08/05/2016 24/04/201629/05/2016

On the weeks prior to the elections, El Comercio published our polls’ results on many of their cover pages. 
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The entire show can be watched at https://www.youtube.com/watch?v=BuPcjHgN5mU

https://www.youtube.com/watch?v=BuPcjHgN5mU
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1,151,000 
impressions
Second Ballot
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29/05/16
137,000 
impressions
Political
debate

05/06/16
191,000 
impressions
Election day
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During the weeks prior 

to the second ballot

election day, we

published posts that

reminded of the

publication dates of 

Ipsos poll results on El 

Comercio and América 

Televisión. 
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The polls’ 

results were

also shared on

our social media 

accounts
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The televised

presidential debate 

was also

commented in real 

time on our social 

media outlets. The

issues debated

were complimented

with Ipsos

empirical data. 
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Alfredo Torres commented the presidential

debate on América Televisión. He 

complimented the issues discussed in the

debate with Ipsos data. His remarks were

shared on social media. 

The entire show can be watched at: 

https://www.youtube.com/watch?v=BuPcjHgN5mU

https://www.youtube.com/watch?v=BuPcjHgN5mU
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Alfredo Torres’ 

articles on the

campaign were

shared on

social media
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Ipsos Public Affairs’ 

analysts published their

views and insights on our

poll results and electoral 

campaign
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The day before the second ballot

elections we shared among

trusted clients our latest voting

drill, which was conducted that

same day. 
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We shared on social 

media the same-day

polls results’ 

publication times
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On voting day polling stations closed at 

4:00 pm. Also at that time, América 

Televisión published Ipsos’ exit poll

results. The results were shared

simultaneously on our social media 

outlets. 

https://www.youtube.com/watch?v=dUrSksi

8bw0

https://www.youtube.com/watch?v=dUrSksi8bw0
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Exit poll results were published progressively on social media 

https://www.youtube.com/watch?v=dUrSksi8bw0

https://www.youtube.com/watch?v=dUrSksi8bw0
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We shared on social media exit poll results divided

by “departamento” (region) 

… and a map

of Perú 

colored by

winner in each

region
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The rapid count

results were

progressively

posted on social 

media as they were

published by

América Televisión
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When 100% of the sample was counted, Alfredo 

Torres commented the results on América 

Televisión

An extract of his analysis can be watched at: 

https://www.youtube.com/watch?v=dUrSksi8bw0
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We shared on social media the rapid count results

(at 100% of the sample counted) divided by

“departamentos” (regions)

… as well as 

a map of 

Perú colored

by winner in 

each region
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When 100% of the sample was counted, the vote evolution was posted on social media outlets
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The results were so tight that even at 99.8% of votes 

counted by the official entity there was still uncertainty

about the winner. Before the official results were out, 

Ipsos made a statistical analysis and confirmed what

was predicted by our rapid count poll. Alfredo Torres 

gave an interview in which he announced that PPK was

the virtual winner.
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After the elections, posts on Ipsos poll’s precision were published
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This was the result of great collaboration between the Communications and Public Affairs teams
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