Press Release

Ipsos launch new annual Global Business Influencers study

Finds senior business executives access 14 different media brands in a month
A third say Brexit will weaken EU but few think it will lead to end of the union

London, UK — September 20, 2016

Ipsos today announced the first of a new global syndicated survey looking at the media,
business, financial, luxury and travel habits of the most senior global business executives.

The Ipsos Global Business Influencers (GBI) survey is the world’s leading study for reaching
and understanding this important audience globally and covers 16 key countries in Europe,
the USA and Asia (including China). The new study gives an unprecedented insight into the
most senior business people in companies with 50 employees or more, providing a
consistent global view of this niche audience which represents less than 1% of the
population, yet wields significant influence, consumer spending power, and control of
corporate budgets.

A group apart

The inaugural report finds that this group has significant differences in attitudes to the
general population. Much like others around them, this audience think that the world is
changing too fast (73% of global respondents say this) but crucially, they understand that
being able to adapt to new challenges and environments is critical to the success of their
business and 74% say they change plans to take account of new conditions.

When asked about the impact of Brexit, a big change which international businesses will
need to adapt to, globally many (35%) think it will weaken the EU, but only 8% think that it
will lead to the disintegration of the EU entirely. That said, Global Business Influencers, in
Europe in particular, do expect Brexit will affect their business (73% of European
respondents agree.)

High media consumption, high engagement

The study takes a brand-centric approach to media measurement, looking first at reach at a
total brand level and then by platform so that advertisers, agencies and media owners can
understand what media is being consumed by this audience, and on which platforms.
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It finds Global Business Influencers in Europe are avid and heavy consumers of all media,
using multiple media brands across many platforms. In the past 30 days, Global Business
Influencers read or accessed on average 14 different media brands and they are incredibly
engaged with the media they consume, spending an average of 33 minutes with a media
brand when consuming content.

The full findings of the survey also have detailed information about respondents’ business
decision making, as well as their travel, luxury, financial and lifestyle habits — areas where
the spending power of this audience has disproportionate influence and can hold the key
to profitability. For example, when flying, 54% in Europe travel in first and business class,
which despite making up only a small proportion of passengers on airlines, account for
around 50% of revenue.

Commenting on the launch, James Torr, Senior Director, Ipsos Connect, said:

“There continues to be a need from advertisers, agencies and media owners to be able to
understand, reach and communicate with Senior Business Executives. Since Ipsos has
started research on this specific population, it has undergone continuous change and
adapted to an ever new political, economic and technological environment. Our surveys
also have adapted. We have gone from regional surveys to global surveys; printed surveys
to digital surveys; from platforms to brands.

The Global Business Influencer survey fits perfectly into the media and advertising world
we now exist in and provides a rich insight into the lives of this group who wield so much
influence and power in global business.”

Technical note

Fieldwork for the GBI started on 11th May 2016 and continued until 29th June 2016. A
total sample of 9,016 interviews across the USA, Europe, Asia and China has been achieved.
GBIl is conducted entirely online with sample sourced from Ipsos panel partners. The target
sample is pre-identified by each sample provider and potential participants receive an
email invitation to take part in the survey. They are screened for eligibility by criteria
including their job function, job responsibilities, industry sector of their company, company
size, age and region. Participants who did not meet the eligibility criteria were screened
out.

Questions on Brexit and attitudes to change taken from the GBI Barometer survey of 621
Global Business Influencers across Asia, Europe and the US in July 2016. This survey is run
separately to the main survey and collects additional information on an annual basis.
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GAME CHANGERS
« Game Changers » is the Ipsos signature.

At Ipsos we are passionately curious about people, markets, brands and society.
We make our changing world easier and faster to navigate and inspire clients to make smarter decisions.
We deliver with security, speed, simplicity and substance. We are Game Changers.

Ipsos is listed on Eurolist - NYSE-Euronext.
The company is part of the SBF 120 and the Mid-60 index
and is eligible for the Deferred Settlement Service (SRD).

ISIN code FRO000073298, Reuters ISOS.PA, Bloomberg IPS:FP
WWW.ipsos.com
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