© 2017 Ipsos

® v

Fall in Love with
Communities for
Product Testing

Ipsos Product Quest
Ipsos Social Media Exchange

February 14, 2017

2017 Ipsos. All rights reserved. Contains Ipsos' Confidential and Proprietary information
and may not be disclosed or reproduced without the prior written consent of Ipsos.

GAME CHANGERS @



With you today...

Ashley Ericksen Menaka Gopinath
VP, Ipsos ProductQuest President, Ipsos SMX NA
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Reinvent.



Rethink
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IPSOS IS THE WORLD’S

LARGEST

PRODUCT TESTING ADVISOR

Number of new products successfully
launched under Ipsos’ product g

testing framework
20,218 §

Number of Clients

504

Ranked 3 tOop survey research organization
according to 2014 Honomichal report
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7,437

NUMBER OF PRODUCTS
TESTED IN 2016

83+

NUMBER OF MARKETS

19+

EXPERIENCE SPANS 18+
PRODUCT CATEGORIES

236

NUMBER OF CERTIFIED
IPSOS EMPLOYEES



1 System 1 & System 2

Leveraging IRT, social
listening & text
analytics to uncover
one’s unconscious
conviction & sentiment
behind the why.
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Device Agnosticism

Leveraging dynamic
mobile platforms to
drive real-time
engagement among
targeted samples.

3

Visual Collateral

Leveraging video and
image analysis to
contextualize quant
results via passive and
directed observation.
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A CHANGING WORLD BRINGS NEW REASONS FOR CHANGING THE WAY YOU DEVELOP
& ENGAGE CONSUMERS

EXPLORATION

Identify next generation
product features & benefits

COST SAVINGS / Ql GUIDANCE

Ensure profitable / 1 \ Screen & optimize
| ity in-markat prototypes
e . External factors

2

Social influence &
interaction

Renovation Innovation

4
BENCHMARKING \_// xmunmlow

Monitor product’s in p
market performance in-market su
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EMERGING METHODS ADOPTION

% of companies
who are using or

UNDER =

considering
CONSIDERATION technology
IN in 2016

USE

2016 GRIT Report
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COMMUNITIES FOR PRODUCT TESTING
Real-Time Channels for Collaborative Learning
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A DEDICATED GROUP AN ENGAGING ONLINE
OF PEOPLE PLATFORM

TO SUPPORT HOLISTIC WITH SPEED AND
LEARNING SUBSTANCE

Available 24/7 to provide Featuring innovative research Consumer-centric, immersive Strategic and operational best
critical and thorough insights tools designed for engagement techniques to maximize co- practices to help drive
on demand. and customization. creation opportunities. efficiencies and success.
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OUR PHILOSOPHY
Richer Consumer Engagement Leads to Better
Consumer Insights...

ASK: LISTEN:

YOU ASK THEM THEY TELL YOU
SHARING ~ DISCOVERING CONNECTING

9l

O
o | v 8

CO-

CREATE: EXPRESSING DISCUSSING CREATING ADVOCACY DISCUSS: .
WORK TALK TOGETHER
TOGETHER
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BENEFITS
Why Communities for Product Testing?

SOCIAL ENVIRONMENT IMMERSIVE LEARNING ENGAGED RESPONSE

-

Understand the impact of the Enable rich, visual and holistic Increase response rates via open
collective discussion... consumer understanding... communication...
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Our flexible toolkit enables us go on
a journey with consumers.
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Reinvent




APPLICATIONS
Community Options for Product Testing

© ©

Self-Contained Layered Instant “Add-On”
A product test conducted start to Layer on a pop-up community to Boqnd out traditiongl surveys
finish via a short-term or run in parallel with a traditional with |.n—de[:.>th qualitative Iegrmng
syndicated community product test via an instant community
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CASE STUDY #1

Self-Contained Product Test

Conducted start to finish via a short-term community designed to amplify
the consumer voice throughout the research process.

~6 Weeks
50+ Members

EXAMPLE TIMELINE:

Screening + WEEK 2 WEEK 4 WEEK 6
engagement ?Ct'v't'es Initial use + foundational Blogging exercise B + Final usage mini-survey
182 / Select activities 3 & 4 foundational activity 4 + wrap-up activity

respondents + opt-in

Set-up & sample WEEK 3 Report & video clip
Mail product + foundational Initial usage mini-survey + Blogging exercise C + library
activities 1 & 2 blogging exercise A foundational activity 5
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SELF-CONTAINED PRODUCT TEST
Evaluating Believability of Diagnostic Tool

SHORT TERM COMMUNITY

Pre Study Week 1 Week 2 Week 3 Week 4

. . . . " - 4 hﬂ

Screener + selfie  Divide members Confirm final 4 weeks of Post-usage PreStudy ~ Weekl  Week2  Week3  Week4
submission to into two groups:  participants and weekly usage survey
select initial old versus new send products surveys based on
participants algorithm for usage recommended
products

o o

M\
“Thank you so much for your help on this study. It has been really o ¥y
vital in giving P&G the confidence to move forward with a new V

. . e T,
algorithm in our [brand name] application...” - Tia Maurer, P&G R&D 1k savINGS COST SAVINGS  HIGH COMPLIANCE



CASE STUDY #2

Layered Product Test

Layer on a pop-up community to your standard product test to bring the
consumer to life and provide more in-depth qualitative understanding on the
likes, dislikes and optimization opportunities of the test product.

~4 \Weeks
50+ Members

EXAMPLE TIMELINE:

WEEK 4
Set-up/participants WEEK 2 Foundational
Join community Foundational activity 4 +
activity 2 + blog blog/video

assignment A assignment C

Ask all or subset of WEEK 3 Report + video clip

the product test
base to join a 4-

week community
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Foundational
activity 1 +

“Getting to Know

You”

Foundational
activity 3 + blog
assighnment B

library



LAYERED PRODUCT TEST
Understanding Acceptance of Package Redesign

Community allowed for a combination of prompted and unprompted conversation techniques
that helped yield learning about consumer acceptance of the packaging update as well as the
potential of social media conversations once the product hit market.

IHUT + COMMUNITY LEARNING

Ce)

V=

+

V=
UNPROMPTED UNPROMPTED AND PROMPTED
Screener + additional surveys to solicit product Discussions and Live Chats for qualitative depth
trial results and to better understand impact of social

conversations
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Contact Us!

Let’s reinvent together...

Ashley Ericksen Menaka Gopinath
VP, Ipsos ProductQuest President, Ipsos SMX NA
=« Ashley.Ericksen@Ilpsos.com = Menaka.Gopinath@Ipsos.com
\i (312)526-4216 \§ (310) 736-3331
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