
Canadians More Optimistic than Most in the World,  

but Half (53%) Think the Next Generation Will Have It Worse 

Four in Ten (39%) Say Canada Needs to Economically Protect 

Itself from the Rest of the World, Higher Than Global Average 

(31%), and Second Only to the U.S. (47%)  

 

Public Release Date: January 16, 2017, 7:01 pm EST 

 

 
 

© Ipsos 
 

Washington    New York  Los Angeles   Austin  Chicago   St. Louis   Cincinnati  
Minneapolis  Seattle  San Francisco  Vancouver   Calgary  Winnipeg  Toronto 

Guelph   Ottawa  Montreal  St. John 
 

 
 

 

Ipsos is Canada's market intelligence leader and the country’s leading provider of public 

opinion research. With operations in eight cities, Ipsos employs more than 600 research 

professionals and support staff in Canada. The company has the biggest network of telephone 

call centres in Canada, as well as the largest pre-recruited household and on-line panels. Ipsos’ 

Canadian marketing research and public affairs practices are staffed with seasoned research 

consultants with extensive industry-specific backgrounds, offering the premier suite of research 

vehicles in Canada—all of which provide clients with actionable and relevant information. Ipsos 

is an Ipsos company, a leading global survey-based market research group. To learn more, visit 

www.ipsos.ca 
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Canadians More Optimistic than Most in the World,  

but Half (53%) Think the Next Generation Will Have It Worse 

Four in Ten (39%) Say Canada Needs to Economically Protect Itself 

from the Rest of the World, Higher Than Global Average (31%), and 

Second Only to the U.S. (47%)  

 

Toronto, ON – Canadians are among the most optimistic people in the world when it comes 

to assessing the state of our country, according to a new Ipsos global survey provided to 

Global News.  

While four in ten Canadians (38%) agree (13% strongly/25% tend to) that Canada ‘is in 

decline’, the average level of agreement among the 22 countries surveyed is that 57% believe 

their own country is in decline. Canada is second to last on the list (just before India at 22%) 

in terms of sharing this negative view. South Africans (77%) are most likely to believe their 

country is in decline, while six in ten Americans (60%) feel the same about the United States.  

Three in ten (31%) disagree (11% strongly/20% tend to) that Canada is in decline, one in four 

(26%) are neutral (neither agree nor disagree), and 5% don’t know. 

Those who feel Canada is in decline tend to be optimistic about our chances for recovery, 

with six in ten (60%) saying Canada can recover from its perceived state of decline – although 

this is below the global average at 67% - while one in ten (14%) think the decline is 

irreversible, on par with the global average of 15%. A further one in four Canadians (26%) 
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don’t know. Residents of Japan are most pessimistic about their ability to bounce back, with 

one in three (34%) saying their country’s decline is irreversible. 

The survey reveals that while in the global context Canadians are more optimistic about the 

current state of their own country than those living in other countries, many Canadians are 

pessimistic about the prospects of current and future generations compared to the ones that 

have gone before. Nearly half (46%) feel that their generation will have had a worse life (17% 

much/30% slightly) than their parents’ generation, in line with the global average of 43%. 

That leaves two in ten (17%) who think their generation’s life will be about the same as their 

parents’ generation (compared to global average of 20%), while three in ten (31%) think their 

lives will be better (9% much/22% slightly), compared to global average of 32%. 

Looking ahead, this pessimism tips into majority territory, with more than half (53%) saying 

today’s youth will have had a worse life (21% much/33% slightly) than their parents’ 

generation, ahead of the 48% global average. Two in ten (19%) think it will be about the same, 

on par with a global average of 20%, while another two in ten (22%) think it will be better (5% 

much/17% slightly), compared to an average of 27% globally. A further 6% aren’t sure (6% 

are also unsure at the global level). 

 

Globalization and Protectionism 

While Canadians might like to think of themselves as global citizens, the survey has 

uncovered that we are actually more protectionist than most in terms of our openness to the 

rest of the world. Asked whether we should do more to open up or protect itself, four in ten 

Canadians (39%) agree most (13% much more/26% more) that ‘Canada needs to take more 
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steps to protect itself from today’s world’ – eight points ahead of the 31% global average. The 

United States (47%) is the only country that feels more strongly that they should take more 

steps to protect themselves.  

One in four (25%) Canadians take a more open view, agreeing (7% much more/18% more) 

that Canada ‘needs to take more steps to open itself up to today’s world. This compares to 

more than one in three (36%) respondents at the global level who feel the same way about 

their country. 

One in four Canadians (25%) agrees with both viewpoints equally, while 11% don’t know. 

Those most inclined to favour opening up include Peru (62%), Mexico (56%) and Argentina 

(47%). In the U.S., one in four (25%) think the country should take more steps to open up to 

the world. 

Overall, however, Canadians’ attitude to globalization tends to mirror that of the broader 

world, in that more of us choose to see opportunity rather than threat. Nearly four in ten 

Canadians (37%) agree most (11% much more/26% more) that opening up the country’s 

economy to foreign businesses and foreign trade is an opportunity for Canada, just five 

points behind the global average of 42%. Peru (55%), South Africa (54%) and Great Britain 

(54%) are the most likely to view globalization as an opportunity for their country, while 39% 

of Americans feel the same way about opening up the U.S. economy to foreign business and 

trade. 

Conversely, one in four (26%) Canadians feel (7% much more/19% more) that opening up 

the economy in this way is a threat to Canada, on par with the 26% seen globally. Two in ten 

(21%) see both opportunity and threat in opening up the economy to global trade, while 16% 
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aren’t sure. Italy (38%), Argentina (34%) and France (33%) are most likely to see globalization 

as a threat to their country, while the U.S. is not far behind at 29%. 

 

Is the System Broken? 

In the wake of a tumultuous year on the world stage, questions about political leadership and 

how well the system works are dominating the public discussion in many countries. The 

survey finds that in Canada, a majority feel disconnected from our political leaders, parties 

and experts, though fewer seem to favour having a rule-breaker in the PM’s office: 

 65% agree (35% strongly/30% somewhat) ‘Canada needs a strong leader to take the 

country back from the rich and powerful’, vs. a global average of 63%. 

o Three that most agree (about their own country): Mexico (81%), Peru (74%), 

Hungary (72%). 

o Three that least agree: Sweden (31%), Germany (34%), Japan (45%). 

o United States: 69% agree. 

 59% agree (27% strongly/31% somewhat) ‘the Canadian economy is rigged to 

advantage the rich and powerful’, vs. 69% globally; 

o Three that most agree: Hungary (83%), Mexico (82%), Israel (80%). 

o Three that least agree: Sweden (39%), Japan (55%), Canada (59%). 

o United States: 69% agree. 

 58% agree (26% strongly/32% somewhat) ‘experts in this country don’t understand 

the lives of people like me’, vs. 60% globally; 

o Three that most agree: Spain (74%), France (73%), Mexico (72%). 

o Three that least agree: Sweden (38%), Japan (45%), Germany (46%). 

o United States: 64% agree. 

 57% agree (25% strongly/32% somewhat) ‘politicians should be able to say what’s on 

their minds regardless of what anyone else thinks about their views’, vs. a 64% global 

average; 
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o Three that most agree: Argentina (79%), Hungary (79%), Israel (79%). 

o Three that least agree: Japan (47%), South Africa (49%), Brazil (51%). 

o United States: 60% agree. 

 56% agree (26% strongly/31% somewhat) ‘traditional parties and politicians don’t care 

about people like me’, vs. a global average of 64%; 

o Three that most agree: Mexico (78%), Peru (77%), France (76%). 

o Three that least agree: Japan (39%), Sweden (42%), Germany (53%). 

o United States: 66% agree. 

 41% agree (19% strongly/22% somewhat) that ‘to fix Canada, we need a strong leader 

willing to break the rules’, vs. 49% globally. 

o Three that most agree: France (80%), Israel (69%), Italy (68%). 

o Three that least agree: Germany (21%), Sweden (23%), Spain (35%). 

o United States: 40% agree. 

 

Do you agree or disagree with the following statements? 

 T2B 
Agree 

T2B 
Disagree 

Neither Agree 
Nor Disagree 

Don’t 
Know 

Canada needs a strong leader to 
take the country back from the 
rich and powerful 

65% 12% 19% 5% 

The Canadian economy is rigged 
to advantage the rich and 
powerful 

59% 15% 22% 4% 

Experts in this country don’t 
understand the lives of people like 
me 

58% 15% 23% 4% 

Politicians should be able to say 
what’s on their minds regardless 
of what anyone else thinks about 
their views 

57% 19% 20% 5% 

Traditional parties and politicians 
don’t care about people like me 

56% 16% 23% 5% 

To fix Canada, we need a strong 
leader willing to break the rules 

41% 31% 22% 6% 
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These are some of the findings of an Ipsos Global @dvisor poll conducted between October 21 and 

November 4, 2016. For this survey, a sample of 16,096 interviews were conducted among adults aged 

18-64 in the US and Canada, and adults aged 16-64 in all other countries. The survey was conducted in 

22 countries around the world via the Ipsos Online Panel system. The countries reporting herein are 

Argentina, Australia, Belgium, Brazil, Canada, France, Germany, Great Britain, Hungary, India, 

Israel, Italy, Japan, Mexico, Peru, Poland, South Africa, South Korea, Spain, Sweden, Turkey and the 

United States of America. Between 500 and 1000+ individuals participated on a country by country 

basis via the Ipsos Online Panel. The sample was 1000+ in Australia, Brazil, Canada, France, Germany, 

Great Britain, Italy, Japan, Spain and the United Stated of America. In all other countries the sample 

was 500+. The precision of Ipsos online polls is calculated using a credibility interval with a poll of 1,000 

accurate to +/- 3.5 percentage points and of 500 accurate to +/- 5.0 percentage points. For more 

information on Ipsos’ use of credibility intervals, please visit the Ipsos website. Where results do not sum 

to 100, this may be due to computer rounding, multiple responses or the exclusion of don't knows or not 

stated responses. Data are weighted to match the profile of the population. 
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For full tabular results, please visit our website at www.ipsos-na.com.  News Releases are 
available at: http://www.ipsos-na.com/news-polls/ 
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