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Toronto, ON, April 5, 2017 — As young adults across the country gear up to find their ideal summer job, a new Ipsos survey of 

recruiting and hiring managers in Canada, conducted on behalf of McDonald’s, has found that willingness to learn (46%) ranks as 

the most desirable skill that hiring managers are looking for in young adults, followed by teamwork (39%), communication (36%), 

problem-solving (35%), and interpersonal abilities (23%).  

With McDonald’s National Hiring Day, a one-day hiring blitz that aims to place over 9,000 employees with the company, coming up 

this April 5th, the survey asks how a typical McDonald’s employee is seen through the eyes of a recruiter or hiring manager. Nine in 

ten (89%) recruiters and hiring managers agree that if they were to see McDonald’s listed on a candidate’s resume, that candidate 

would have the potential to demonstrate strong teamwork skills (89%). Other skills that recruiters and hiring managers see as being 

potentially developed in former McDonald’s employees are: 

 Interpersonal abilities (77%)  

 Communication skills (75%)  

 Willingness to learn (73%) 

 Problem-solving skills (49%) 

Former McDonald’s Employees Are Perceived Positively  

Listing McDonald’s as a prior employer on a resume can improve recruiters’ and hiring mangers’ perceptions. More than eight in 

ten (83%) recruiters and hiring managers agree (32% strongly/51% somewhat) that when looking at a former McDonald’s 

employee’s resume, the candidate would likely be customer focused. Another eight in ten (81%) agree (29% strongly/52% 

somewhat) they see the candidate as being employable. A further seven in ten (72%) agree (26% strongly/45% somewhat) the 

candidate would likely be reliable, while two in three (65%) agree (26% strongly/ 40% somewhat) the candidate would likely have 

a strong work ethic, due to their past work experience at McDonald’s.  

mailto:sean.simpson@ipsos.com


 

Press Release – continued –  

 

 

Address: 

 

Tel: 

160 Bloor Street East, Suite 300 

Toronto, ON, M4W 1B9 

+1 416 324-2865 

Contact: 

 

Email: 

Tel: 

Sean Simpson 

Vice President, Canada, Ipsos Public Affairs 

sean.simpson@ipsos.com  

+1 416 324-2002 
 

 

2 

When searching for a new employee, seven in ten (69%) recruiters or hiring managers say that if they were to see McDonald’s 

listed as a prior job on a candidate’s resume, it would have a positive impact on the candidate’s selection. The experience 

McDonald’s provides their employees tends to resonate with recruiters and hiring managers. In fact, a majority of them are in 

agreement with following work experience statements: 

 78% agree they consider work experience at a McDonald’s restaurant to be a valuable first job; 

 75% agree they value the skills people learn from working at a McDonald’s restaurant; 

 64% agree they consider work experience at a McDonald’s restaurant on a resume to be an asset; and 

 58% agree McDonald’s restaurant experience helps build relevant skills not traditionally taught in a first job.   

 

 

These are some of the findings of an Ipsos poll conducted from March to April, 2016, on behalf of McDonald’s. For this survey, a 
sample of 250 recruiters and hiring managers was interviewed online. The precision of Ipsos online polls is measured using a 
credibility interval.  In this case, the poll is accurate to within +/ - 7.1 percentage points, 19 times out of 20, had all Canadian 
recruiters and hiring managers been polled. The credibility interval will be wider among subsets of the population. All sample surveys 
and polls may be subject to other sources of error, including, but not limited to coverage error, and measurement error.  

For more information on this news release, please contact: 

Sean Simpson 
Vice President, Canada 
Ipsos Public Affairs 
+1 416 324-2002 
sean.simpson@ipsos.com 

For full tabular results, please visit our website at www.ipsos-na.com. 
News Releases are available at: http://www.ipsos-na.com/news-polls/ 
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About Ipsos 
Ipsos is an independent market research company controlled and managed by research professionals. Founded in France in 1975, 
Ipsos has grown into a worldwide research group with a strong presence in all key markets. Ipsos ranks third in the global research 
industry. 

With offices in 88 countries, Ipsos delivers insightful expertise across five research specializations: brand, advertising and media, 
customer loyalty, marketing, public affairs research, and survey management. 

Ipsos researchers assess market potential and interpret market trends. They develop and build brands. They help clients build long-
term relationships with their customers. They test advertising and study audience responses to various media and they measure 
public opinion around the globe. 

Ipsos has been listed on the Paris Stock Exchange since 1999 and generated global revenues of €1,669.5 ($2,218.4 million) in 2014. 

GAME CHANGERS 

« Game Changers » is the Ipsos signature. 

At Ipsos we are passionately curious about people, markets, brands and society. 
We make our changing world easier and faster to navigate and inspire clients to make smarter decisions. 

We deliver with security, speed, simplicity and substance. We are Game Changers. 

Ipsos is listed on Eurolist – NYSE-Euronext. 
The company is part of the SBF 120 and the Mid-60 index 
and is eligible for the Deferred Settlement Service (SRD). 

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP 
www.ipsos.com 
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