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Vancouver, BC, May 26, 2017 — Green Party leader and potential kingmaker Andrew Weaver has said that moving toward a 
proportional representation electoral system is a key component of any negotiation with the BC Liberals or New Democrats. A new 
online Ipsos poll shows that a slim majority of British Columbians support the idea of proportional representation. However, most 
British Columbians also believe that any change from the current electoral system should be approved in a province-wide referendum. 

Support for Proportional Representation 
A narrow majority (54%) of British Columbians say they support BC changing from our current first-past-the-post electoral system to 
some type of proportional representation system (23% strongly, 30% somewhat). Only two-in-ten (20%) oppose this idea (9% strongly, 
11% somewhat), while one-quarter (26%) are undecided. 

Two-thirds of both recent NDP (68%) and Green Party voters (67%) say they support a change to some type of proportional 
representation system. Recent BC Liberal voters are also more likely to  support (49%) than oppose (33%) the idea. 

Support for a change to proportional representation is higher in Metro Vancouver (57%) and Vancouver Island (58%) than in the 
Southern Interior/North (47%) of BC. Men are both more likely than women to support the idea (58% vs. 50% of women) and oppose 
the idea (27% vs. 14% of women. Women are much more likely to be undecided (36% vs. 16% of men). 

Desire for a Referendum 
A majority of British Columbians may be supportive of changing to some type of proportional representation system, but not without 
a referendum. Seven-in-ten (69%) British Columbians agree that “Any change from our current first-past-the-post electoral system 
should be approved in a province-wide referendum” (41% strongly, 29% somewhat). Only 13% disagree that a referendum is needed 
(4% strongly, 9% somewhat), while two-in-ten (18%) are undecided. 

Recent voters from all three main parties agree that any change should be approved in a province-wide referendum including 81% of 
BC Liberal voters, 76% of Green Party voters and 70% of NDP voters. Non-voters are 45% agree, 10% disagree and 45% undecided. 

Agreement that any change should be approved in a referendum is higher among older British Columbians (78% among 55+ years vs. 
69% among 35-54 years, 60% among 18-34 years). 
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Agreement that a referendum is needed is similar to a May 2016 Ipsos survey of Canadians, where 73% agreed that “The Liberals 
should not make major changes to Canada’s election system without holding a national referendum to get the public’s approval for 
the changes.” 

Other Views on Changing Way MLAs are Elected 
British Columbians have some other beliefs about changing the way that MLAs are elected in BC, including the importance of local 
representation, the need for public hearings, and not increasing the total number of MLAs. 

 82% agree that “It is important that any change to how MLAs are elected ensures that citizens continue to have access to a 
Member of the Legislature representing their local area” (5% disagree, 13% undecided). 

 74% agree that “There should be extensive public hearings prior to the government making a firm recommendation about 
changes to how MLAs are elected in BC” (12% disagree, 14% undecided).  

 60% agree that “Any change to the way we elect MLAs should not increase the number of MLAs, which currently stands at 
87”(14% disagree, 25% undecided). 

Familiarity with Proportional Representation 
Current support for proportional representation is not based on a solid understanding of how proportional representation actually 
works. Only 10% of British Columbians say they are ‘very familiar’ with how proportional representation voting systems work (including 
just 9% of BC Liberal voters, 14% of NDP voters and 12% of Green Party voters). A further 44% say they are at least ‘somewhat familiar’. 
Nearly half (46%) of British Columbians say they are ‘not very familiar’ (29%) or ‘not at all familiar’ (17%) with how proportional 
representation voting systems work. 

Men, as is typical in survey questions about awareness/knowledge, claim more familiarity than women (63% of men say they are 
very/somewhat familiar vs. 46% of women). Older residents also claim a higher familiarity (60% of 55+ years say they are 
very/somewhat familiar vs. 51% of 18-34 years, 51% of 18-34 years). 
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About the Study 
These are the findings of an Ipsos poll of 801 British Columbians conducted May 19 to 22, 2017. The poll was conducted online via the 
Ipsos I-Say Panel. These data were statistically weighted by region, age, gender, education and 2017 party vote to ensure the sample 
composition reflects that of the actual BC population according to Census data and 2017 election results. The precision of Ipsos polls 
containing online data is measured using a credibility interval. In this case, the overall poll is accurate to within +/ - 3.9 percentage 
points, 19 times out of 20, had all eligible voters been polled. The credibility interval will be wider among subsets of the population. All 
sample surveys and polls may be subject to other sources of error, including, but not limited to coverage error, and measurement error.  

For more information on this news release, please contact: 

Kyle Braid 
Senior Vice President, Canada 
Ipsos Public Affairs 
+1 778 373-5130 
kyle.braid@ipsos.com  
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About Ipsos Public Affairs 
Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up of seasoned professionals. We conduct 
strategic research initiatives for a diverse number of Canadian American and international organizations, based not only on public 
opinion research, but elite stakeholder, corporate, and media opinion research. 

Ipsos has media partnerships with the most prestigious news organizations around the world. In Canada, Ipsos Public Affairs is the 
polling partner for Global News. Internationally, Ipsos Public Affairs is the media polling supplier to Reuters News, the world's leading 
source of intelligent information for businesses and professionals. Ipsos Public Affairs is a member of the Ipsos Group, a leading global 
survey-based market research company. We provide boutique-style customer service and work closely with our clients, while also 
undertaking global research. 

About Ipsos 
Ipsos is an independent market research company controlled and managed by research professionals. Founded in France in 1975, 
Ipsos has grown into a worldwide research group with a strong presence in all key markets. Ipsos ranks fourth in the global research 
industry. 

With offices in 89 countries, Ipsos delivers insightful expertise across five research specializations: brand, advertising and media; 
customer loyalty; marketing; public affairs research; and survey management. 

Ipsos researchers assess market potential and interpret market trends. They develop and build brands. They help clients build long-
term relationships with their customers. They test advertising and study audience responses to various media and they measure public 
opinion around the globe. 

Ipsos has been listed on the Paris Stock Exchange since 1999 and generated global revenues of €1,782.7 million in 2016. 

GAME CHANGERS 

« Game Changers » is the Ipsos signature. 

At Ipsos we are passionately curious about people, markets, brands and society. 
We make our changing world easier and faster to navigate and inspire clients to make smarter decisions. 

We deliver with security, speed, simplicity and substance. We are Game Changers. 

Ipsos is listed on Eurolist – NYSE-Euronext. 
The company is part of the SBF 120 and the Mid-60 index 
and is eligible for the Deferred Settlement Service (SRD). 

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP 
www.ipsos.com 
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