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Ipsos SMX (Social Media Exchange)
Our goal is to help clients inspire and accelerate business growth by making 
research smarter & putting consumers’ voice at the heart of their 
organization

This enables them to learn faster, earlier, more often and more efficiently

We do this through listening and by creating engaging, collaborative, 
environments for brands to interact with consumers in real-time.

Our Solutions 

Communities Social Intelligence



Communities  
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DEDICATED GROUP OF PEOPLE

ENGAGING ENVIRONMENT

IMMERSIVE INTERACTIONS OVER TIME

FULLY MODERATED BY EXPERTS



Engaging, device-agnostic User Experience
INSTANT COMMUNITIES

Our feature rich, Multi Screen optimized Community 
platform allows for engaging, powerful interactions in 
the community, mimicking the Social Media experience 
of today’s connected world



Using SMX Instant Communities
A FULLY INTEGRATED APPROACH 

ONGOING
6 months +
1000+ members

An ongoing community for multiple 
objectives and stakeholders over time

POP-UP
1-5 months
100+ members

A short-term community for focused 
initiative-based learning with a defined 
audience

INSTANT
2-14 days
50+ members

Follow up from QUANT, use for quick 
optimization and depth



Case: Affluent Women
POP UP COMMUNITIES

• CLIENT would like laser-focus in understanding affluent women and how to drive trial among this 
segment. 

• We invited 20 affluent female consumers in Thailand to join an online community for 3 months. 
They are given different modules every 2 weeks – from lifestyle to media habits to path to purchase



Case: Men Daily Regimen
INSTANT COMMUNITIES

• CLIENT would like laser-focus in understanding Thai men and their daily regimen
• We invited 20 male consumers in Thailand to join an online community for 3 days. During the 

period, they would have to access the community for 2 times per days to record and do activities –
on daily regimen, problems/concerns and unmet needs



ONLINE COMMUNITY

REAL PEOPLE REAL LIFE

• REAL LIFE

• WITHIN THEIR COMFORT ZONE

• NO INTERVENTION 



Social Intelligence



We transform Social 
Media data into 
actionable, integrated 
intelligence that 
inspires and 
accelerates business 
growth



Is There Enough Data to Work With?
DATA AVAILABILITY

35M+ Kratoo 
3,000+ new Kratoo per day  



Social Intelligence
THE TREND

AD HOC SOCIAL 
LISTENING

In-depth deep dive focused on 
brands, products, competitors, 

category or topics.

ONGOING TRACKING

Continuous brand, product, category, 
competitor or topic tracking.

NETNOGRAPHY

Qualitative, light weight 
approach , using content 
analysis on Social Media 

conversations – as prework or 
deep dive for a broader qual / 

quant study



NETNOGRAPHY

By systematically collecting and analyzing samples of 
existing conversations on the Internet on an ad-hoc (or 
ongoing basis), we can obtain actionable information 

and insights to effectively build hypothesis and 
discussions during the Qualitative and even Quantitative 

stages
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Positive spontaneous impressions but some 

reservations in terms of usage

47%

27%

26%

Positive

Negative

Mixed

Inefficient Removal (23%)

UV Protection (22%)

High Temperature (9%)

Efficient Removal (41%)

Pleasant Application (39%)

Convenience (38%)

“As the product claims, makeup is removed 
only with warm water! I had an impression 
that even makeup in pores was removed!”

“When applying ABC with fingers, it spreads very 
smoothly. It’s pleasant.”

“You can remove your makeup very easily! It’s 
too easy! I’m always thinking ‘What a pain 
makeup removal is!’ You want to go to bed as 
soon as possible in the evening, right? FWB 
makes me free from stress and makes my life 
easier! It’s time saving!”

“I had heard that the most appropriate temperature 
for facial cleansing was 36-37 degrees, but this says 
40 degrees. I’m worried about skin dryness.”

“As ABC has no UV protection function, you 
cannot use it over the year… We usually expect 
a UV protection function for makeup bases.”

“I used liquid foundation to test this product. 
Maybe that’s why makeup was not removed. In 
the end, I used my makeup remover as usual.”

Base Benefit (35%)
“I bought ABC because I was interested in makeup 
removing function (removed with warm water), but 
actually this is a very good makeup base. The skin is not 
sticky, remains smooth. Pores are invisible. Makeup lasts 
long.”

POST LAUNCH CASE

ADHOC SOCIAL LISTENING



SMX Experience



Global Coverage
SOCIAL INTELLIGENCE

IPSOS SOCIAL 
INTELLIGENCE HUBS

COVERAGE & STRONG
WORKING EXPERIENCE

FEASIBLE & RESOURCE
TRAINING ALLOCATION REQUIRED

RU

US
CN

BR

AU

UK

FR

CH

SGP

DE



Selected Clients
SOCIAL INTELLIGENCE




