he Future of Research

ASI|:Check

TAKE THE PULSE OF YOUR CREATIVE



M BRANDS ARE DOING MORE THAN EVER BEFORE

brand
D .

And never has it been more important to check ad performance and monitor competition
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M BRANDS ARE DOING MORE THAN EVER BEFORE

* Low cost / investment mediums
(print, digital, OOH, radio, etc.)

* No time / budget for
full qualification

» Copy transfer CheCk
* Non-strategic markets

 Already aired copy
(early in market check)

« Understand the impact of competitive
activity
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& STANDARD METHODOLOGY WITH ACTIONABLE DASHBOARD RESULTS

Ipsos

AS' :Check RESULTS REPORT
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LL RESULT

Ipsos ASI

Standard methodology

Simple, easy-to-answer questions
delivered in a six-minute survey

Flexible design

Access your target against
your touchpoints

Dashboard results

Get dynamic, actionable answers
iIn a dashboard environment

using any device!
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M A TEST THAT HITS ALL THE RIGHT MARKS WITH TODAY’S INITIATIVES h;lard‘

RELIABLE VERSATILE GLOBAL FAST
/! I :rb
all s
Insightful and Easily applied to 50 markets and Designed to keep up
actionable results both pre and early counting with the speed of
backed by Ipsos In-market initiatives — today’s marketing
standards across all mediums
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M RELIABLE

Reception

Motivation

Emotional
Connection
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AS'ZCheCk measures

Key Diagnostics

Main measures for an
overall understanding

of ad performance —
all backed by locally
relevant norms




& RELIABLE

Works across multiple forms of media:

o EEImE

Digital - TV - Mobile - Tablet - Print
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VERSATILE

Presented in context to
deliver against branded
content and social
platforms
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¢ Rold Gold
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.ROLD,
GoID & Rold Gold @

Food/Beverages
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Like Save Message

M8 87k people like this

‘._'_ Invite friends to like this Page

About

Introducing the ROLD GOLD fan page. Take
a gander, share some savory pics and keep
updated on your all-time favorite pretzels.

esees ATRT 7 10:00 88% .

nstagram ha

@ benandjerrys & Sponsored

249572 likes

benandjerrys | love scotch, Scotchy scotch
scotch. Here it goes down, down into my
belly.
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& GLOBAL

50 markets

and counting
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25-hour turnaround to confirm
your ad is worthy of media
Investment*
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AS|:CHECK ENSURES SUCCESS

he Future of Research

Motivation: 70% matching in classification Reception: 66% matching in classification
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M CHOOSE THE APPROACH THAT MEETS YOUR NEEDS
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For more detail, please contact:

sangdao.ratinthorn@ipsos.com
nawajit.thanaboon@Ipsos.com

ard

f Research




