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Methodology

* These are findings of an Ipsos poll conducted on behalf of Community Food Centres Canada.

* For this survey, a sample of 1,002 Canadians from the Ipsos I-Say panel was interviewed from March 29t to April
3rd 2017.

* Quotas and weighting were employed to ensure that the sample’s composition reflects the overall population of
Ontario according to census information.

* The precision of online polls is measured using a credibility interval. In this case, the results are accurate to
within +/- 3.5 percentage points, 19 times out of 20, of what the results would have been had all Canadian
adults been polled.

* Credibility intervals are wider among subsets of the population.
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FOOD INSECURITY IN CANADA

* Nine in ten Canadians (91%) believe food insecurity in Canada has either got worse (41%) or stayed the same (50%) in the past decade. Only one in

ten (9%) say it has improved.

Improved

9%

Stayed the same
50%

Worsened
41%

Q1. The following questions deal with hunger and household food insecurity in Canada. Food insecurity is defined as when a person worries about whether they can afford enough to eat, or goes hungry
because they cannot afford food. Do you believe that the issue of food insecurity in Canada and in your community has improved, worsened, or stayed about the same in the last 10 years?
Base: All Respondents (unwtd) n=1002
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FOOD INSECURITY IN YOUR COMMUNITY

e Perceptions of food insecurity are slightly more positive when respondents reflect on their community, specifically. While nine in ten (91%) still
feel the issue has either stayed the same (60%) or worsened (31%), fewer feel the situation in their community has got worse over the past
decade as compared to the situation in Canada as a whole (41%).

Improved
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Q1. The following questions deal with hunger and household food insecurity in Canada, Food insecurity is defined as when a person worries about whether they can afford enough to eat, or goes hungry
because they cannot afford food. Do you believe that the issue of food insecurity in Canada and in your community has improved, worsened, or stayed about the same in the last 10 years?
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ACCESS TO NUTRITIOUS FOOD

* A majority strongly agree that having enough food (72%) and having enough nutritious food (65%) to eat should be basic rights for every Canadian.
Six in ten (61%) strongly agree that if people have nutritious food to eat they will generally be healthier. In cases where people do not have enough
nutritious food, more than half (56%) strongly agree that health care costs can rise as a result.

B Strongly agree  ESomewhat agree Somewhat disagree  EBStrongly disagree %Agree

It should be a basic right for every Canadian to have 72% 24% 39 ! 96%
enough food to eat.

It should be a basic right for every Canadian to have 30% 4 E 95%
enough nutritious food to eat. > ’

People who eat nutritious food are generally healthier. 61% 30% E 91%

When people don't have enough nutritious food, health

. 56% 33% g 89%
care costs increase

Q2. To what extend do you agree or disagree with the following statements:
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RESPONSIBILITY FOR FOOD INSECURITY

Three in four Canadians (74%) think the government should address the issue of food insecurity. Nearly half (45%) say it is up to the individual
person and their families, whereas one in four (24%) believe charities should be the ones to address food insecurity in Canada. These answers sum

up to more than 100%, meaning that a large proportion of Canadians (43%) feel the responsibility for tackling food insecurity should be shared
between more than one of these actors.

Individual people and their families _ 45%

Q3. It is estimated that four million people in Canada are food insecure. Whose responsibility is it to address this issue?
Base: All Respondents (unwtd) n=1002
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COOKING AND SHARING MEALS

Nearly all Canadians agree that cooking food is basic life skill (95%) that children should have (96%). A majority also see the social value of
sharing meals: nine in ten agree people who share meals are generally happier (91%), and think having a place to gather for meals is important
for the social isolated with low incomes (90%). Three in four (75%) agree Canadians are losing the skills necessary to choose and prepare healthy
foods.

BStrongly agree @l Somewhat agree Somewhat disagree @ Strongly disagree % Agree

We need to ensure that children have the skills necessary to a o )
choose and prepare healthy food. e e 1 6%
Cooking is a basic life skill. 64% 31% 95%
People who are able share meals with others are gs;sgily 47% 45% Iz% 91%
| think it's i tantt i [ h ially-isolat
inki .szl'mpor an o.prowde a place where socially-isolated 16% 459% Il% 90%
people living on a low income can gather together for a meal.
Canadi losing the skill to ch d
anadians are losing the skills necessary to choose an 30% 45% IZ% 759
prepare healthy food.

Q4. Please agree or disagree with the following statements related to cooking and sharing meals:

Base: All Respondents (unwtd) n=1002
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FRUIT & VEGETABLE SUBSIDY

On learning of a proposal that would provide vouchers to subsidize the purchase of fruit and vegetables for low-income households, nine in ten
(91%) Canadians believe this would be a good investment for the government to help address diet-related illnesses.

% Good
B Very good investment B Somewhat good investment Not a very good investment B Not at all a good investment Investment

91%

Q5. Fruit and vegetables are known to be one of the most important elements of a healthy diet. There exists a proposal for the introduction of a new fruit and vegetable subsidy for low-income
households or those with poor health or at risk of disease. This would be delivered in the form of a voucher that could be redeemed for reduced-cost fruit and vegetables. Would this be a good
investment by government to help address diet-related illness in lower-income people?

Base: All Respondents (unwtd) n=1002
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FRUIT & VEGETABLE PRESCRIPTIONS

e A strong majority (92%) of Canadians would support the idea of doctors prescribing low-cost fruit and vegetables to low-income people vulnerable
to diet-related iliness as a way to treat and prevent these illnesses. Opposition to this potential program is at less than one in ten (8%).

B Strongly support B Somewhat support Somewhat oppose @ Strongly oppose %Support

92%

Q6. Thinking about this fruit and vegetable subsidy, in the US there is a widespread program through which doctors can prescribe low-cost fruit and vegetables to low-income people vulnerable to diet-
related illness as a way to treat and prevent these ilinesses. To what extent do you support this as an approach to pursue in Canada?

Base: All Respondents (unwtd) n=1002
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ABOUT IPSOS

Ipsos ranks third in the global research industry. With a
strong presence in 87 countries, I[psos employs more than
16,000 people and has the ability to conduct research
programs in more than 100 countries. Founded in France in
1975, Ipsos is controlled and managed by research
professionals. They have built a solid Group around a multi-
specialist positioning — Media and advertising research;
Marketing research; Client and employee relationship
management; Opinion & social research; Mobile, Online,
Offline data collection and delivery.

Ipsos is listed on Eurolist — NYSE — Euronext. The company is
part of the SBF 120 and the Mid-60 index and is eligible for
the Deferred Settlement Service (SRD).

ISIN code FRO000073298, Reuters ISOS.PA, Bloomberg IPS:FP

WWW.ipsos.com

GAME CHANGERS

At Ipsos we are passionately curious about people, markets,

brands and society. We deliver information and analysis that
makes our complex world easier and faster to navigate and
inspires our clients to make smarter decisions.

We believe that our work is important. Security, simplicity,
speed and substance applies to everything we do.

Through specialisation, we offer our clients a unique depth of
knowledge and expertise. Learning from different experiences
gives us perspective and inspires us to boldly call things into
guestion, to be creative.

By nurturing a culture of collaboration and curiosity, we attract
the highest calibre of people who have the ability and desire
to influence and shape the future.

“GAME CHANGERS” — our tagline — summarises our ambition.




