Press Release

Canada Jumps to Second Spot Among Countries Global Employees
Would Consider Moving To

Global Employees Select Canada As the Second Most Desirable Country
to Move to, Up from Fourth Place in 2012

Vancouver, BC, April 11, 2017 — This is the 2016 press release template issued by all communications team.

Toronto, ON, June 2, 2017 — Canada has jumped to second spot among global destinations for employees who are considering moving
abroad for employment purposes finds a new poll conducted by global research company Ipsos Global Public Affairs on behalf of the
Canadian Employee Relocation Council (CERC).

Global employees selected Canada as the second most desirable country to move to, up from fourth spot when the survey was last
conducted in 2012. The United States of America remained in top spot at 30 per cent of employees polled, down four points since
2012. In the poll, 22 per cent of employees selected Canada as the second most desirable nation, up two points since 2012. The United
Kingdom ranked third at 19 per cent, down three points since 2012; Australia occupies fourth spot at 19 per cent, down one point
since 2012.

The survey also uncovered a growing reluctance on the part of employees to consider moving for work. Almost two in ten (18%) of
employees in 20 countries say they would be ‘very likely’ to temporarily relocate for up to 2 years and take a full-time job in another
country with a 10% pay increase, down seven points from 2012 (25%). Furthermore, four in ten (40%) of global employees agree that
there is nothing their employer can do to convince them to take an international assignment, an increase of five points versus 2012

Accordingto CERC President and CEO Stephen Cryne, “It is becoming more challenging and complex for companies to motivate
employees to move for work. Balancing the needs of today’s modern family, which is very likely comprised of dual income
professionals, children and aging parents, are at times insurmountable.”

In Canada, 19 per cent of employees, a similar proportion compared to findings from the 2012 survey are ‘very likely’ to relocate. Four
in ten (39%) say they are ‘not at all likely’ to relocate — significantly more than in 2012 when only one quarter (26%) said they would
be ‘not at all likely’ to relocate.

The survey also found that the majority of global employees are most likely to agree that they would only move to a country that is
friendly to immigrants. Continues Cryne, “the growing opposition to global trade and immigration in some regions is very likely having
an impact on the decision of employees to consider moving today.”
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About the Study

These are some of the findings of an Ipsos poll conducted between February 17th, 2017 and March 3rd, 2017, on behalf of the
Canadian Employee Relocation Council (CERC). The global poll was sponsored by BDO Global, the Council for Global Immigration,
Crown World Mobility, Dwellworks, EuRA, Randstad Holding NV, TheMIGroup, and Weichert Workforce Mobility. For this survey, a
sample of 10,091 employees in 20 countries were interviewed via the Ipsos Online Panel system. The countries reported include
Argentina, Australia, Brazil, Canada, China, France, Germany, Great Britain, India, Italy, Japan, Mexico, Poland, Russia, South Africa,
South Korea, Spain, the Netherlands, Turkey, and the United States of America. Approximately 300-500 individuals participated on a
country by country basis with the exception of Australia, Canada, China, France, Germany, Great Britain, Japan, Spain, and the United
States where each have a sample of 500+. Weighting was then employed to balance demographics to ensure that the sample's
composition reflects that of the adult population according to Census data and to provide results intended to approximate the sample
universe. The precision of Ipsos online polls is measured using a credibility interval. In this case, the global poll is accurate to within
+/- 1.1 percentage points, 19 times out of 20, had all adults been polled. The credibility interval will be wider within individual
countries, as the sample size is smaller. All sample surveys and polls may be subject to other sources of error, including, but not limited
to coverage error, and measurement error.

For more information on this news release, please contact:

Martin Hrobsky

Vice President, Canada
Ipsos Public Affairs

+1 416 324-2017
martin.hrobsky@ipsos.com
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About Ipsos Public Affairs

Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up of seasoned professionals. We conduct
strategic research initiatives for a diverse number of Canadian American and international organizations, based not only on public
opinion research, but elite stakeholder, corporate, and media opinion research.

Ipsos has media partnerships with the most prestigious news organizations around the world. In Canada, Ipsos Public Affairs is the
polling partner for Global News. Internationally, Ipsos Public Affairs is the media polling supplier to Reuters News, the world's leading
source of intelligent information for businesses and professionals. Ipsos Public Affairs is a member of the Ipsos Group, a leading global
survey-based market research company. We provide boutique-style customer service and work closely with our clients, while also
undertaking global research.

About Ipsos

Ipsos is an independent market research company controlled and managed by research professionals. Founded in France in 1975,
Ipsos has grown into a worldwide research group with a strong presence in all key markets. Ipsos ranks fourth in the global research
industry.

With offices in 89 countries, Ipsos delivers insightful expertise across five research specializations: brand, advertising and media;
customer loyalty; marketing; public affairs research; and survey management.

Ipsos researchers assess market potential and interpret market trends. They develop and build brands. They help clients build long-
term relationships with their customers. They test advertising and study audience responses to various media and they measure public

opinion around the globe.

Ipsos has been listed on the Paris Stock Exchange since 1999 and generated global revenues of €1,782.7 million in 2016.

GAME CHANGERS
« Game Changers » is the Ipsos signature.

At Ipsos we are passionately curious about people, markets, brands and society.
We make our changing world easier and faster to navigate and inspire clients to make smarter decisions.
We deliver with security, speed, simplicity and substance. We are Game Changers.

Ipsos is listed on Eurolist — NYSE-Euronext.
The company is part of the SBF 120 and the Mid-60 index
and is eligible for the Deferred Settlement Service (SRD).

ISIN code FR0O000073298, Reuters ISOS.PA, Bloomberg IPS:FP
WWW.ipsos.com
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