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The survey was fielded between MAY 29th and MAY 31st, 2017. For this survey, a sample of 2,003 Ontarian 
adults, aged 18 and over, from Ipsos' Ontario I-say panel was interviewed online. This sample also included: 

• 923 GTA region residents
• 204 Central Ontario residents
• 225 Eastern Ontario residents
• 549 Southwestern Ontario residents
• 102 Northern Ontario residents
• 137 First-time homebuyers 
• 476 Millennials
• 495 Prospective homebuyers (including 246 who are ‘very likely’ to buy) within the next two years
• 352 Prospective home sellers (including 188 who are ‘very likely’ to sell) within the next two years

Weighting was then employed to ensure that the sample's composition reflects that of the adult population 
according to Census data for age, gender, and region.

Results are considered accurate to within +/- 2.5 percentage points, 19 times out of 20. 

Methodology
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CANADA DAY
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• Most people will celebrate Canada Day in their own home, a friend/family member’s home, or at a cottage – suggesting that 
homes remain the focal point for important celebrations. Boomers are especially likely to stay home. 

QA. Where are you spending Canada Day (July 1st) this year for Canada's 150th birthday?
Base: All Respondents (n=2003)
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Contact

Sean Simpson
Vice President, Ipsos Public Affairs

sean.simpson@ipsos.com
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ABOUT IPSOS

Ipsos ranks third in the global research industry. With a 
strong presence in 87 countries, Ipsos employs more than 
16,000 people and has the ability to conduct research 
programs in more than 100 countries. Founded in France in 
1975, Ipsos is controlled and managed by research 
professionals. They have built a solid Group around a multi-
specialist positioning – Media and advertising research; 
Marketing research; Client and employee relationship 
management; Opinion & social research; Mobile, Online, 
Offline data collection and delivery. 

Ipsos is listed on Eurolist – NYSE – Euronext.  The company is 
part of the SBF 120 and the Mid-60 index and is eligible for 
the Deferred Settlement Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP

www.ipsos.com

GAME CHANGERS

At Ipsos we are passionately curious about people, markets, 
brands and society. We deliver information and analysis that 
makes our complex world easier and faster to navigate and 
inspires our clients to make smarter decisions. 

We believe that our work is important. Security, simplicity, 
speed and substance applies to everything we do. 

Through specialisation, we offer our clients a unique depth of 
knowledge and expertise. Learning from different experiences 
gives us perspective and inspires us to boldly call things into 
question, to be creative.

By nurturing a culture of collaboration and curiosity, we attract 
the highest calibre of people who have the ability and desire 
to influence and shape the future.

“GAME CHANGERS” – our tagline – summarises our ambition.


