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Urban Malaysians more Individualistic than Singaporeans 
41% of Malaysians prioritize Self, significantly higher to Singaporeans at just 29%  

 

Malaysia & Singapore – An online Ipsos-SSI study conducted among 1,059 Malaysians and 1,050 Singaporeans found 

that almost half of Urban Malaysians (41%) prioritize Self first, compared to significantly fewer Singaporeans at 29%. 

This is the first part of a larger study that attempts to understand what truly defines - and what it truly means - to be 

Malaysian or Singaporean. 

Among Urban Malaysians, 67% in single households rate Self first, with 46% in households of two and 39% in 

households of four. Women (43%) prioritize Self more so than men (39%), and those in household income groups 

earning less than RM 1,500 a month do so as well (48%). In Singapore, students (46%) & young people aged 18-29 

prioritize Self (41%) significantly higher compared to those aged 30-39 (30%) or 40-49 (24%). In single Singapore 

households, 53% rate Self significantly higher to 34% in households of two and 25% in households of four, and 

women only marginally prioritize Self 30%, more than men (27%) 

“Malaysians being more individualistic than Singaporeans is likely a matter of geography. The growing rate of 

urbanization means that a lot more people move to the city for work, often leaving their community, parents and 

sometimes their family behind. This mean, they tend to prioritize Self as they are often the primary providers or 

caretakers, so to take care of their family requires them to first take care of themselves” said Katharine Davis, 

Managing Director for Ipsos in Malaysia. 

Said Joseph Chua, Managing Director for Ipsos in Singapore, “Singaporeans are in close proximity to their family 

providing opportunities for frequent interactions, and creating a more accessible support system when they need 

one. Given work-life balance ever a constant struggle for the average Singaporean, prioritizing family then becomes 

key, meaning they tend to focus on the family unit as a whole first.”  
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“It is interesting to see how the collective cultural heritage shared by Malaysia & Singapore has shaped the larger 

values each individual relates strongly to; Belief in God, Respect, Responsibility, Honesty, Kindness/Generosity, 

Integrity…all of these being central to both countries. It is only when you look deeper that the differences begin to 

show; Harmony, Kindness/Generosity and Humility being more important to a Malaysian, compared to Moderation, 

Hard-work and Ambition for a Singaporean. We often tell our clients how proximity does not indicate similarity, with 

this being an excellent example of the enormous influence time, history and governance has in creating ethos and 

moulding people’s values.” Said Ajay Bangia, Director of Qualitative Research for Malaysia & Singapore. 

The top values Malaysians & Singaporeans relate to are; 

 Respect:   62% in Malaysia & 67% in Singapore 

 Responsibility:   61% in Malaysia & 61% in Singapore 

 Honesty:   52% in Malaysia & 52% in Singapore 

 Belief in God:  51% in Malaysia & significantly lower at 30% in Singapore 

 Kindness/Generosity:  42% in Malaysia & 49% in Singapore 

 Integrity:   40% in Malaysia & significantly higher at 51% in Singapore 
 

However, while these are the top values Malaysians & Singaporeans relate to, what is important to one group or 

individual isn't the same to another. For this reason, Ipsos looked deeper at how Malaysians & Singaporeans ranked 

their top values based on importance to them. 
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Of those who ranked the top values by Importance to them, both Malaysians (86%) & Singaporeans (77%) rank Belief 

in God as the most important to value to them, followed by Filial Piety (63% top 2 rank for Malaysians and 54% for 

Singaporeans), Respect (41% top 2 rank for Malaysians and 45% for Singaporeans) and Integrity (48% top 2 rank for 

Malaysians and 53% for Singaporeans). While Malaysians place importance on the values of Harmony (27% top 2 

rank), Kindness/Generosity (29% top 2 rank) and Humility (31% top 2 rank), Singaporeans place importance on the 

values of Moderation (30% top 2 rank), Hardworking (28% top 2 rank) and Ambition (40% top 2 rank). 

For Malaysians, schooling has an influence with 100% of those attending Islamic religious schools, ranking Belief in 

God as 1, compared to 87% in public school, 70% in international school and significantly lower (30%) in Chinese 

schools. In Singapore, significant differences are seen among different age groups with those in the 18-29 ranking 

Belief in God significantly lower (63%), compared to those in older age groups; 72% aged 40-49 and increasing to 

87% aged 60-64 years old. 
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Once again we see similarities as both Malaysians (89%) & Singaporeans (86%) agree with the statement ‘I believe in 

living harmoniously with everyone’ and ‘I believe honesty is the best way to live’ (Malaysians at 88% and 

Singaporeans at 84%). However more Malaysians at 81% believe it is important to voice their opinion freely, 

compared to significantly fewer Singaporeans at 69%. Malaysians are also less inclined to want change, as almost 

half (49%) believe it is better to maintain the Status Quo, which is significantly higher than Singaporeans at 40%. 
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About the Study 

This online study was conducted by Ipsos & SSI in December 2015, surveying 1,059 Malaysians and 1,050 

Singaporeans. It covered all demographics; gender, ethnicity, age groups, occupation and household income. This is 

the first part of a larger study looking at what is means to be Malaysian & Singaporean. For more information on 

the topic, please contact Gaya; gayathiri.manoharan@ipsos.com  

 

About Ipsos www.ipsosasiapacific.com 

Ipsos ranks third in the global research industry. With a strong presence in 87 countries, Ipsos employs more than 

16,000 people and has the ability to conduct research programs in more than 100 countries. Founded in France in 

1975, Ipsos is controlled and managed by research professionals. They have built a solid Group around a multi-

specialist positioning – Media and advertising research; Marketing research; Client and employee relationship 

management; Opinion & social research; Mobile, Online, Offline data collection and delivery -. Ipsos has been listed 

on the Paris Stock Exchange since 1999. 

 
GAME CHANGERS 

 
At Ipsos we are passionately curious about people, markets, brands and society.  

We make our changing world easier and faster to navigate and inspire clients to make smarter decisions.  
We deliver with security, speed, simplicity and substance. We are Game Changers. 

Ipsos is listed on Eurolist - NYSE-Euronext. 
The company is part of the SBF 120 and the Mid-60 index 
and is eligible for the Deferred Settlement Service (SRD). 

 
ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP 

About SSI 

SSI is the premier global provider of data solutions and technology for consumer and business-to-business survey 

research, reaching respondents in 100+ countries via Internet, telephone, mobile/wireless and mixed-access offerings.  

SSI staff operates from 40 offices in 22 countries, offering sample, data collection, CATI, questionnaire design 

consultation, programming and hosting, online custom reporting and data processing.  SSI’s 3,600+ employees serve 

more than 3,000 clients worldwide.  Visit SSI at www.surveysampling.com  
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