MOHUTOPUHT cOUMANbHbIX Meana —
npemmyLlecTBa N orpaHNYeHun

ONTUMUCTUYHDBIN crenTmunuim U WENOTKA
MmexayHapoaHoro onbiTa
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Ipsos Social Media Exchange

Pe3ynbratbl UCCnepo0BaHUM
BCeraa ncnonb3ylTca B
coumnanbHOMU cpepe

Ipsos SMX - HanpaBneHWe, KOTOpPOe HaueNeHo Ha NOUCK
H6M3HeC pelleHnit, Ha OCHOBE AaHHbIX COLMANbHbBIX
Mmeamna n cneumanmsnpoBaHHbIX UCCAea0BaTeNbCKUX
coobulecTs.

2 © 2017 Ipsos.

Social
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Ipsos SMX
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Ipsos SMX

BUAOHDbI NEPCIEKTUBLI, HO
ECTb U O PAHUYEHUA
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Ipsos SMX

ECTECTBEHHbIE U
CUIOMUHYTHbIE
CYXKOEHUA
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Ipsos SMX

| HEMPEPbIBHbIW
] MPOLECC
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Ipsos SMX

HULLEBDIE
AYAUTOPUM
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Ipsos SMX

PETPOCIEKTUBHAA
AKKYPATHOCTb
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Ipsos SMX

KOJ/IMHECTBEHHbIE

U
KAHYECTBEHHbIE

GAME CHANGERS E



Ipsos SMX

9KOHOMMUA
PECYPCOB
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Ipsos SMX

OrPAHUYEHUA

13 2017 Ipsos. GAME CHANGERS Ipsos



Ipsos SMX

OTCYTCBME
OBCY}XAEHUU
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Ipsos SMX

HU3KAA OONA
PEJIEBAHTHbIX
COOBLUEHUA
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Ipsos SMX
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Ipsos SMX

AKPOBAT
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Ipsos SMX

OT3blBbl, A HE lO4QU
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Ipsos SMX

HE BCETA
3ANJIAHUPOBAHHbIE
PE3Y/IbTATDI

A

o GAME CHANGERS M



Ipsos SMX

Cnepgute 3a yundppamm

Awareness 97% 98%
Konnyectso ynommHaHum ~250K ~3 400K
3a 6 mecAues

[lonAa peneBaHTHbIX OT3bIBOB 3% 1%
Konn4yectso OT3bIBOB 7 500 33 000

3a 6 mecAaues

A So What? A=

20 © 2017 Ipsos. Ei You and 82 others don't give a fuck. GAME CHANGERS M



Ipsos SMX

IPSOS POV
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Ipsos SMX

Hawu otanuma ot cuctem MOHUTOPUHIA U alreHTCTB

SSEUVHECKNMIA gy A
Q

\m,\qecmwﬁ nog o
4

o\ 0

Social Intelligence

*  AKUEHT Ha NOHUMaHUK
notpebutensa

*  YrnybneHHbI aHan3 TEKCTa U
aHannTU4YecKkne GpperiMBOpPKM

* CoBmellleHMe pe3ynbLTaToB Co
CTpaTernyeckMmm Lenamm

PeknamHble areHTCTBa

*  AKueHT Ha PK

*  SM-meTpuKn (naiku,
KOMMeEHTapuu, Lwepbl)

PenyTauMOHHbIN ayauTt

Cucrembl MOHUTOPUHTA
e QObbem
. ABTO-TOHANbHOCTb

*  TemaTuKa & obnaka cnos

22 © 2017 Ipsos.



Ipsos SMX

EANHOE PELLEHUE HE
. SR 4 BCEM nopxogut

GAME CHANGERS M



Tpu 6a308BbiX HanpaBaeHUA

SOCIAL EXPLORE
@———= [OR ———

INNOVATION

* PassepgbiBaTeNbHblE
nccnepoBaHumA
* [loHMMaHMe KaTeropmu
* [ouck NnoTpebutenbckmx
WMHCaNTOB

* BbiAaBneHue TpeHO0B
24 © 2017 Ipsos.

FOR
BRAND HEALTH

* OueHKa 380p0oBbAa bpeHaa (B
LOMONHEHME K TPEKUHTY)
* Obcyxaaemblie 1
HeobcyKaaemble acneKTbl
6peHp08/ NPOAYKTOB

Ipsos SMX

SOCIAL CONNECT
@=—= [OR =——g

COMMUNICATION

* 3¢deKkTMBHOCTL coumeamna
aKTMBaLUM
* Cou-meama «3xo»
* CobcTBeHHble KaHanbl (owned)

GAME CHANGERS E



Ipsos SMX

PEKO UCNONb3YETCA B
OAUHOYKY

GAME CHANGERS @




Ipsos SMX

Side by side approach

Digital KonunuecrtBeHHble
(monckoBbie 3anpochl, AaHHble
TpaduK) (Tpekmurn, BHT, NPS)

YnomunHaHuA B
COUMaNbHbIX Meauna

PblHOYHbIe AaHHbIE KayecTtBeHHble
(npopgaxu, AaHHblE
ANCTPMNOYyLUA) (sTHOrpadus, online)

26 2017 Ipsos. GAME CHANGERS M



Ipsos SMX

SOCIAL EXPLORE

@ GAME CHANGERS E
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Ipsos SMX
NMONCK HOBbIX HUL, MOIMPYXKEHUE B KATETOPUIO

[Npoaarku Kancyn ana CTUPKU He pacTyT

0% 40% 80%

15%

:
T
7
%
%
:

OpPeKTMBHOCTb

3anax
Uena BB
YpobcTso
IKOHOMUYHOCTb
YnakosKa
PactBopumocTtb
be3pegHocTb
BbimbiBaemocTb I
]

Bnnanue Ha CTUPaabHYHO MalUNHY

B Negative Neutral B Positive

28 © 2017 Ipsos. GAME CHANGERS E



Ipsos SMX

BbiAaBNAEeHMe TOUEK HanpAaXXeHnsA, NUHCAaUTOB

XopoLlo yaanaoT NATHa, HO
MJIOXO PacTBOPAOTCS B

BO/E

3anax 6enba nocse CTUPKK
BOCMPUHUMAETCH
NPOTUBOPEYNBO

29

© 2017 Ipsos.

CTOMMOCTb BbICOKA, HO NpU
NpaBUAbHOM noaxoae
CTUPKa MOXKET cTaTb bonee
3KOHOMWYHOM

MpocTbl U YyAO6HbI, MOXKET
NONIb30BaTLCA AaXKe MYMKUYMHA,
HO A03MPOBaTb NpPoMNopLUMH
HEBO3MOMHO

He BbI3bIBAlOT annepruu, HO
onacHbl AnA AeTen us-3a

dopmbl

GAME CHANGERS &



Ipsos SMX

Trend radar — BaaMpauma TpeHAoB
Side by side — search + social

SULFATE FREE
DIY SHAMPOO

HAMPOO

AVOCADO
DIY
CON "‘

30 © 2017 Ipsos.

COCONUT
OIL
SILICONE FREE DRY
CONDITIONER SHAMPOO

7
SILICONE FREE

SHAMPOO

@

GAME CHANGERS M



Ipsos SMX
Trend radar

PacTtywiume u cTarHupyrowme Tembl

Min A47%
Max 90%
Avg 65%

Search

31 © 2017 Ipsos. GAME CHANGERS E



Ipsos SMX

KEMUC SOCIAL BRAND
HEALTH

GAME CHANGERS M



Ipsos SMX

Konnuectso ynomMmuMHaHM n TOHANbHOCTb — 6a3oBble

MeTPUKHU

33
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® Brand 2
® Brand 1
® Brand 4
® Brand 3
m Brand 5
® Brand 6
m Brand 7
® Brand 8
® Brand 9
m Brand 10
m Brand 11
m Brand 12
® Brand 13

Brand 1 (N=XX)
Brand 2 (N=XX)
Brand 3 (N=XX)
Brand 4 (N=XX)
Brand 5 (N=XX)
Brand 6 (N=XX)

Brand 7 (N=XX)
0% 20% 40% 60% 80% 100%

B Negative B Neutral B Positive
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Ipsos SMX

Social brand health
Side by side — BHT + Social

72 v
HIGH BUZZ ) HIGH BUZZ
LOW AWARENESS ( HIGH AWARENESS
I
| -
56 {
= . ®
< }
O 48 : Brand Z
(]
P I
~ I
[a) 40 I
2 ! Brand
w 1
e 3 : @
Ll |
s . : (
2 D S e, g <
o :
>
N 16 Brand . ;
N % // I
8 8 ‘ Brand X . /ﬂ ‘ ]
1
1
o  LOWBUZZ Brang ' lowBUZZ
LOW AWARENESS A HIGHAWARENESS
4% 12% 20% 28% 36% 44% 52% 60% 68% 76% 84% 92% 100%

PERIOD 1 peErioD 2 TOTAL BRAND AWARENESS (EQUETY DEEP DIVE) GAME CHANGERS E
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Ipsos U
CoBmecTHadA UHTEepnpetTauunua OnpoCHbIX U

coumeamnHbIX AaHHbIX

ENCOUNTER (EDD & SOCIAL) PURCHASE BARRIERS & MOTIVES (sociAL)

99% Price@ @ Promotions

Accessibilityo . @ Price
47% W0 27%* [ ‘
53%* '
AWARENESS BRAND SOCIAL & wrong @ '\0 @D ronge

(EDD) SEARCH SHARE Range

Brand X

CONSUMER VOICES
AFFINITY (EDD & SOCIAL) VoMoney O nvatabiity
({1 —
SOCIAL BRAND AFFINITY POS. & NEG. BRAND ATTRIBUTES (sociaL)

Finally get the Band X
chocolate in green tea

HUVOI, it'sa Ilttle blt GENERAL} * 31*
31 T

sweet, and is okay for

occasional consumption. 8T D_ o GENERAL =
18% TASTE

After all the price is fine.
« = < VARIANTS 5 -
Plonida  PEsxt 4 Plenrd  Pioxrd  P(E%4 FLAVORS s TEXTURE u 4

LOVE IT HATE IT
TEXTURED- 7] INGREDIENS ﬂ I
EDD ATTITUDINAL EQUITY
VALUE FOR 8| RELEVANCE H 2

|@““ MONEY
€OO0000000  peroenli—— ol g

6.2* % OF POSITIVE ASSOSIATIONS

35 © 2017 Ipsos. ,, : % OF NEGATIVE ASSOSIATIONS



Ipsos SMX

Ana Kaknx busHec-3aga4y nogxoaAUT MOHUTOPUHT

MHHOBauuu BbifBNATb TPEHADI, 6enble NATHA, UCKAaTb HOBbIe HULLN

Yrny6utb NnoHMMaHUe KaTeropum 1 NnoKynartenei

MoHumaHue pbikka (noTpebHoCTH, 6ONEBbIE TOUKM)

3poposbe 6peHaa Moapep)XnBaTb U HaCbIWATb TPEKUHIOBbIE UCCNeA0BaHUA

JloAnbHOCTL OnpeaenAtTb ypoBeHb yA0BNETBOPEHHOCTU U €ro Apailisepbl

PR 1 KOMMYHMUKALH OueHunBatb 3¢ PeKTMBHOCTb 3anyCcKa KamMnaHU B coumepma

36 © 2017 Ipsos. GAME CHANGERS M



Ipsos SMX

MuwuTte, 38B0HUTE, cnpalumnBauTe!

Nasen Jlebepnes
OupeKTop no pabote ¢ KnMeHTamu, SMX

X Pavel.Lebedev@Ipsos.com

\ +7 495 981 56 46 (ext. 1027)
+7 965 236 38 25
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