fiffluents
AND THEIR HOMES

"Your home should tell the
story of who you are, and
be a collection of what you
love." -Nate Berkus,
Interior Designer
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Source: Unless otherwise noted, data are from the Fall 2016 Ipsos Affluent Survey USA, N=24,424 adults
18+ with household income $100,000+.

Ipsos
For over 40 years, the Ipsos Affluent Survey has tracked the lifestyles, purchase patterns and media habits
of Affluent Americans. More than 250 subscribing organizations use the study to support business 9 @AffluentSurvey
applications such as ad sales, media planning, consumer insights, market sizing, and target marketing. #lpsosKnowsAffluents

For more information, contact Ashley.Hoskinson @l psos.com, 347-330-8064 (Agencies & Advertisers) or ipsos-na.com/go/affluentsurvey
Donna.DenBraven@lpsos.com, 646-313-6143 (Publishers).



http://twitter.com/AffluentSurvey
http://ipsos-na.com/go/affluentsurvey

