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Citizens worldwide overwhelmingly believe the world has become a
more dangerous place over the last year; 86% of Canadians agree
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1. To what extent do you agree or disagree that over the last year the Public Perspectives © Ipsos 2017 | 2

world became more dangerous (Base N=18,055)



Worldwide, Canada and Australia top a list of countries/organizations that are
perceived as having a positive influence on world affairs today
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Canadians and Americans agree that Canada is a top positive influencer;
however Americans rank the US and Israel higher than do Canadians

“Would you say the following countries or organizations are having an overall
positive or a negative influence on world affairs? -- % positive

What do Canadians say?
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What do Americans say?
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Data For This Report Were Generated From Ipsos’ Global @dvisor

SURVEY METHOD COUNTRIES SAMPLE WEIGHTING

An international sample of 18,055 adults
aged 18-64 in the US and Canada, and age
16-64 in all other countries, were
interviewed between April 215t and May
5th,

The survey instrument is conducted
monthly in 25 countries around the world
via the Ipsos Online Panel system. The
countries reporting herein are Argentina,
Australia, Belgium, Brazil, Canada, China,
France, Great Britain, Germany, Hungary,
India, Italy, Japan, Mexico, New Zealand,
Peru, Poland, Russia, Serbia, South Africa,
South Korea, Spain, Sweden, Turkey and
the United States of America.

Approximately 1000+ individuals
participated on a country by country basis
via the Ipsos Online Panel with the
exception of Argentina, Belgium, Hungary,
India, Mexico, New Zealand, Peru, Poland,
Russia, Serbia, South Africa, South Korea,
Sweden and Turkey, where each have a
sample approximately 500+.

16 of the 24 countries surveyed generate
nationally representative samples in their
countries (Argentina, Australia, Belgium,
Canada, France, Germany, Great Britain,
Hungary, Italy, Japan, New Zealand, Poland,
South Korea, Spain, Sweden, and United
States).

Brazil, China, India, Mexico, Peru, Russia,
Serbia, South Africa and Turkey produce a
national sample that is more urban &
educated, and with higher incomes than
their fellow citizens. We refer to these
respondents as “Upper Deck Consumer
Citizens”. They are not nationally
representative of their country.

The results are weighted to ensure that
the sample's composition reflects that of
the adult population according to the most
recent country Census data, and to
provide results intended to approximate
the sample universe. Further, results are
weighted to give each country an equal
weight in the “global” sample.

The precision of Ipsos online polls are
calculated using a credibility interval with
a poll of 1,000 accurate to +/- 3.5
percentage points and of 500 accurate to
+/- 5.0 percentage points. For more
information on the Ipsos use of credibility
intervals, please visit the Ipsos website.
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