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Toronto, Ontario, July 27, 2017 — Six in ten (61%) Canadians say they’re confident (15% very/47% somewhat) in the Liberal 
government’s ability to renegotiate NAFTA in the best interests of Canadians, according to a new Ipsos poll conducted on behalf of 
Global News. Conversely, just four in ten (39%) say they’re not confident (13% not at all/26% not very) that the Liberals can pull off 
the high-stakes renegotiation.  

Perhaps as a result of this confidence, on balance more Canadians believe that the renegotiation of NAFTA will be a good thing 
(37%) for Canada rather than a bad thing (22%). Two in ten (16%) say the renegotiations won’t make any difference to the current 
situation, while one in four (25%) are still unsure of whether the renegotiation will be beneficial or detrimental to Canada. 

A recent Ipsos poll has revealed that the Trudeau Liberals have an approval rating of 60%, up 4 points since April. In fact, the Liberals 
enjoy an advantage over the Conservatives on traditional metrics that have historically favoured the Conservatives, including the 
economy and trade. The chart below demonstrates what party Canadians believe would do the best job with various areas related 
to the economy and trade.  

 Libs Cons NDP Bloc Green Other 

I don’t have 
confidence in any of 

the parties to do  
this well 

Managing international trade 38% 27% 8% 3% 2% 1% 19% 

Defending Canadian interests at the NAFTA 
negotiation table 

38% 23% 11% 4% 3% 1% 20% 

Managing the economy through a period of 
technological change 

37% 24% 11% 3% 3% 1% 21% 

Dealing effectively with US President Donald Trump 36% 20% 7% 3% 4% 1% 28% 

Helping Canadians displaced by the changing 
economy to re-train and find new jobs 

34% 19% 17% 3% 2% 1% 23% 

  

The Liberals hold a significant lead over each other party on every aspect tested, including managing international trade (11-point 
lead over the Tories), defending Canadian interests during NAFTA negotiations (15-point lead), and dealing with U.S. President 
Donald Trump (16-point lead). However, it should be noted that while the Liberals lead in every category, the proportion who chose 
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the Liberals as best on each issue is far less than a majority. Moreover, significant proportions of Canadians say that they don’t 
have confidence in any of Canada’s political parties to manage these files.  

Looking back on over two decades of NAFTA, Canadians are decidedly in favour of its existence and its benefits to Canada. Three 
quarters (74%) support (30% strongly/44% moderately) Canada being a part of NAFTA with the United States and Mexico (up 4 
points since 2003), while one in ten (11%) oppose (3% strongly/8% moderately) Canada being in NAFTA (down 15 points). Nearly 
two in ten (15%) are unsure (up 11 points).  

Moreover, a majority (56%, up 5 points since 2003) of Canadians believe that to date NAFTA has ‘benefitted Canada’, while just 
15% believe it has ‘hurt Canada’ (down 10 points). One in ten (9%, down 10 points) believe it has had no impact, and two in ten 
(20%, up 15 points) don’t know either way.  

 

 

These are some of the findings of an Ipsos poll conducted between July 24 and July 25, 2017, on behalf of Global News. For this 
survey, a sample of 1,000 Canadians aged 18+ from Ipsos' online panel was interviewed online. Weighting was then employed to 
balance demographics to ensure that the sample's composition reflects that of the adult population according to Census data and 
to provide results intended to approximate the sample universe. The precision of Ipsos online polls is measured using a credibility 
interval. In this case, the poll is accurate to within ±3.5 percentage points, 19 times out of 20, had all Canadian adults been polled. 
The credibility interval will be wider among subsets of the population. All sample surveys and polls may be subject to other sources 
of error, including, but not limited to coverage error, and measurement error. 

For more information on this news release, please contact: 

Sean Simpson 
Vice President 
Ipsos Public Affairs, Canada 
+1 416 324-2002 
sean.simpson@ipsos.com 

For full tabular results, please visit our website at www.ipsos-na.com. 
News Releases are available at: http://www.ipsos-na.com/news-polls/ 
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About Ipsos 
Ipsos is an independent market research company controlled and managed by research professionals. Founded in France in 1975, 
Ipsos has grown into a worldwide research group with a strong presence in all key markets. Ipsos ranks third in the global research 
industry. 

With offices in 88 countries, Ipsos delivers insightful expertise across five research specializations: brand, advertising and media, 
customer loyalty, marketing, public affairs research, and survey management. 

Ipsos researchers assess market potential and interpret market trends. They develop and build brands. They help clients build long-
term relationships with their customers. They test advertising and study audience responses to various media and they measure 
public opinion around the globe. 

Ipsos has been listed on the Paris Stock Exchange since 1999 and generated global revenues of €1,669.5 ($2,218.4 million) in 2014. 

GAME CHANGERS 

« Game Changers » is the Ipsos signature. 

At Ipsos we are passionately curious about people, markets, brands and society. 
We make our changing world easier and faster to navigate and inspire clients to make smarter decisions. 

We deliver with security, speed, simplicity and substance. We are Game Changers. 

Ipsos is listed on Eurolist – NYSE-Euronext. 
The company is part of the SBF 120 and the Mid-60 index 
and is eligible for the Deferred Settlement Service (SRD). 

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP 
www.ipsos.com 
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