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Our highlights today

Market Research is a With Total Understanding, Ipsosis more than ever
growing, transforming Ipsos is the best positioned committed to deliver
and exciting place to be company in this industry shareholder value through

total growth and return
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Aligning with changing client needs

In a dynamic environment

Fastchanging Impact of societal Increasingly
consumer needs trends on consumer competitive and
behavior fragmented
markets
Be atrusted partner
Re-balancing of Data relevance and Innovative
local and global reliability solutions to

complex needs

© 2018 Ipsoslnvestor Day 2018 Nov 7, 2018
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Confident business decisions

Accessible and
stimulating insights

Data integration and
experienced analysis
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Data World: Survey, social media, passiuglitiative,
big data,unstructureddata

Platforms Research market Consulting
(Core market)

Ipsos wants to control

the full Data production chain

from data capture to data analytics, prediction and advisory

GAME CHANGERS M
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A full -fledged transformation

Specialised Client Strong local
Service Lines organisation operations and a solid
global positioning

Comprehensive Growth including
Capabilities through acquisitions

7 © 2018 IpsoslnvestorDay 2018, Nov7, 2018 GAME CHANGERS M



8

Service Lines addressing specific business

guestions

A Deliver the full range of market research services
A Reinforce competitiveness in each market segment

AudienceMeasurement

Healthcare

Mystery Shopping

BrandHealthTracking

Ipsos MMA

Observer

Clinicsand Mobility Labs

Ipsos UU (Qualitative)

PublicAffairs

Creative Excellence Innovation QualityMeasurement
CorporateReputation Market Measurement Social Intelligence Analytics
CustomerExperience Market Strategyand Understanding Other SpecialisGervices

4 cornerstone Service Lines with a leading global position and high growth potential
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Unlocking growth opportunities with

the client organisation
through client-centricity and quality improvement

. &Je |
Address the Gsuite Work with Service Lines Infuse client Operate Globally
and operate at the to bring the best knowledge and and Locally
highest level of solutions t o pelspeetigetwghin
organisations business needs Ipsos
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Strong local operations and a solid global
positioning

Deploy global solutions 89 local teams offering
leveraging operational locally-relevant
efficiency solutions
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A comprehensive ecosystem of
capabillities

Applying science to better understand groups and individuals
and measure their behaviour

O

Science

42 years,
Innovative and powerful in 89 countries,
technologies to harness the 200 cities,

full range of data formats Teams 5,000 Clients
®) Technology H Know-how 8,000 researchers

Knowledgeable teams of expert
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Todayos agenda

PART 1 PART 2

PART 4

The new needs of clients Case Studies Business perspectives

Helen Zeitoun Henri Wallard
CEO Ipsos in France Deputy CEO
The New research paradigm From Big Data to Big Analytics

\

Laurence Stoclet

RalfGanzenmdiller

Didier Truchot Chairman Customer Experience &

Chairman & CEO Mystery Shopping Service Lines Deputy CEO & Group CFO
Behind Total Understanding Picassag What GfK brings Business Perspectives
Cristina Craciun Bruno Schmutz
Ipsos UU Transformation Leadeatam Media and Innovation Lead
Driving local integration through a global ~ Transformative outof-home
Insight Cloud audience measurement
Questions
Artificial Intelligence powered Social Intelligence Craig Bradley
Global Service Line Leader, &
Brice Teinturier Mystery Shopping
Deputy CEO Ipsos in France Building a strong position in Answe IS

New trends in global opinion Mystery Shopping

Leendert de Voogd Chris Vitti
Global Service Line Leader CMOSynthesio
Social Intelligence Analytics
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New trends in
global opinion

Brice Teinturier
Deputy CEO Ipsos in France
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A unique tool to monitor global
public opinion

Produced monthly by Ipsos in 28
countries

Over 250,000 people interviewed
GIObaI per year

Advisor

Provides critical insights to political
decision-makers and business
leaders worldwide
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orld: are things
eading in the right
Irection or are they

off on the wrong
track?
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World: things are heading off
on the wrong track

Generally speaking, would you say things in this country are heading in the right direction, or are they off on the wrong tra ck?

e Right direction essss\Wrong track
100%

90%

80%
70%

60% |
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0% oessssssss@sssssssssaasssssddeasssssssgteessssng S ann————— O ———)
sept sept sept sept sept sept sept sept sept
2010 2011 2012 2013 2014 2015 2016 2017 2018

Base: Representative sample of adults age€546c.18,00@; 20,000 per month.
Source: Global Advisor
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Comparing countries: sharp contrasts

18

world 60% 40% = Wrong
Chin 8% 9206 track
Saudi Arabi 22% 78% = Right
INdiE it 33% — 67% direction
Malaysic SE 35% — 65%
Serbi; o 53%
South Kore e} 50%
Canad. [+l 49%
Chile  Hum 49%
Italy B W 43%
Swedel === 42%
Australic 41%
U e 41%
Israe —= 40%
Japar @ 40%
Russi mmm 40%
PolanC e 37%
Belgiun 1 N 36%
Turkey 346%
Argenting  ww 2%
German = 31%
Great Britail She 30%
Mexicc WM 30%
HuNgan 8%
Pert -l
Franct ll
South Afric. b
Spair =
Brazi ked

Base: Representative sample of 20,787 adults aged 144 in 28 participating countries, August 24th 2018 - September 7th 2018.
Source: Global Advisor
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China: absolutely in the right direction

Generally speaking, would you say things in this country are heading in the right direction, or are they off on the wrong tra ck?

s Right direction essss\\/rong track
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0%
sept sept sept sept sept sept sept sept sept
2010 2011 2012 2013 2014 2015 2016 2017 2018

Base: Representative sample of Chinese adults aged 1&4. ¢.1000 per month

Source: Global Advisor
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Brazil: absolutely on the wrong track

Generally speaking, would you say things in this country are heading in the right direction, or are they off on the wrong tra ck?

s Right direction essss\\rong track
100%

90% oy ! |

N Y ©

70%

60% |-

50% 40*> #“

40% |-

30%

20% AN

1 A e o ' L Y Y- ~

0%
sept sept sept sept sept sept sept sept sept
2010 2011 2012 2013 2014 2015 2016 2017 2018

Base: Representative sample of Brazilian adults aged 14. ¢.1000 per month

Source: Global Advisor
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US: on the wrong track

21

Generally speaking, would you say things in this country are heading in the right direction, or are they off on the wrong tra ck?

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

s Right direction essss\\/rong track

sept
2010

Base: Representative sample of American adults aged 184. ¢.1000 per month

Source: Global Advisor
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France: after hope, on the wrong

track again

Generally speaking, would you say things in this country are heading in the right direction, or are they off on the wrong tra ck?

100%

s Right direction essss\N/rong track
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80%

70%
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30%

20%

10%

0%
sept sept sept sept
2010 2011 2012 2013

Base: Representative sample of French adults aged 1%4. ¢.1000 per month
Source: Global Advisor
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Italy: closing the gap between right
direction / wrong track

Generally speaking, would you say things in this country are heading in the right direction, or are they off on the wrong tra ck?

s Right direction essss\\/rong track
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Base: Representative sample of Italian adults aged 1654. ¢.1000 per month

Source: Global Advisor
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Germany: on the wrong track

Generally speaking, would you say things in this country are heading in the right direction, or are they off on the wrong tra ck?

100%

s Right direction essss\\/rong track

90%

80%
70% |-
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e .
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Base: Representative sample of German adults aged 184. ¢.1000 per month

Source: Global Advisor
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What worries the world, future perspectives

P

Giving essential In order to successfully onboard
information to conduct citizens/employees in a transformation

change
and reforms !

project it is crucial to understand whether
their vision of the future is positive or
negative
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Economic optimism: BRIC
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Economic optimism: developed countries

90%

80%

Germany

70%

60% United Sta 2

50% United Kingdom'

Japan/.
g Frapce™_

40%
30%
20%

10% Italy

0%
2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
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What worries the world:
are things headl ngseée

Uneven rebound since the 2008 crisis depending on
the country : fast and strong in Germany, USA and
China. Slow and moderate in France, Spain and Italy

The feeling that things are going in the right

_____ O direction does not only depend on economic
optimism : correlated in the USA but not in
Germany

————— O Other factors must be taken into account
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What worries
the world
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What worries the world

Which three of the following topics do you find the most worrying in your country?

% change compared
with previous month:

Mentioned in September 2018 (%) Aug 2018
Financial/political corruption 34% b +1

Unemployment 33% -
Poverty & social inequality 33% q 1
Crime & violence 31% q 1

Healthcare .
Education b +1
Taxes p +1

Immigration control =

Moral decline =
Inflation p +2

Threats against the environment =
Terrorism q -2

Climate change =

Rise of extremism =

Maintaining social programmes =
Childhood obesity p +1

Access to credit

Base: Representative sample of adults aged 1654. September 2018: 20,787; August 2018: 19,642.
Source: Global Advisor
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WHAT WORRIES THE WORLD
The system is blocked. Need for renewal and need
to break the rules

. - TRONGLY AGREE
To fix [country], we need a strong leader willing to break the rules SIRONCLY AC

28% 24%

At a time like the present, we should stick with political parties and DISAGREE
leaders who have been in power before

7% 14%

SOMEWHAT AGREE

11% 10%

NEITHER AGREE
NOR DISAGREE

SOMEWHAT

STRONGLY
19% 24% DISAGREE

DONGT KNO\

Base: 17,203 adults aged 1664 across Argentina, Australia, Belgium, Brazil, Canada, Chile, France, Germany, Great Britain,
Hungary, India, Italy, Japan, Malaysia, Mexico, Peru, Poland, Russia, South Africa, South Korea, Spain, Sweden, Turkey aed th
United States. June 266 July 9 2018
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WHAT WORRIES THE WORLD
Negative attitudes towards immigration

Over the last 5 years, in your opinion has Would you say that immigration has generally had

the amount of migrants i n your apodtwvetornggative impacton yourcountry?
69 = POSITIVE
20% INCREASED = NEUTRAL
m STAYED THE SAME NEGATIVE
= DECREASED = DON'TKNOW
Base: 12361/17903 adults aged 1664 across Argentina, Australia, Belgium, Brazil, Canada, France, Germany, Great Britain, Hungandia, Italy,
Japan, Mexico, Poland, Russia, Saudi Arabia, South Africa, South Korea, Spain, Sweden, Turkey, United States, Serbia, Pelju2017
ol mmi gration is causing my countr ysThef are too many immigrants in our
change in ways that | donoét 1ikebo countryo
50
AGREE
AGREE = NEITHER
= NEITHER m DISAGREE
m DISAGREE u DON'T KNOW

= DON'T KNOW

Base: 17,903 adults aged 1664 across Argentina, Australia, Belgium, Brazil, Canada, France, Germany, Great Britain, Hungandia, Italy, Japan,
Mexico, Poland, Russia, Saudi Arabia, South Africa, South Korea, Spain, Sweden, Turkey, United States, Serbia, Peru, Newazieal July 2017
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WHAT WORRIES THE WORLD
Immigration : pressure on public services and
Jjobs/economy

Immigration has placed too much pressure on public services in your country

Immigrants in your country have made it more difficult for people of your
nationality to get jobs

Base: 17,903 adults aged 1664 across Argentina, Australia, Belgium, Brazil, Canada, France, Germany, Great Britain, Hungandia, Italy, Japan,
Mexico, Poland, Russia, Saudi Arabia, South Africa, South Korea, Spain, Sweden, Turkey, United States, Serbia, Peru, Newaneal July 2017
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STRONGLY AGREE

TEND TO AGREE

NEITHER AGREE
NOR DISAGREE

TEND TO DISAGREI

STRONGLY
DISAGREE

DONGT KNO\
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What worries the world

34
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() growing need for walls and fences (demand for borders,

The world is increasingly globalized but people express a
suspicion towards migrants)
Political systems are at a stalemate: leaders are discredited

or viewed as corrupt, thereds
a growing demand for renewal

Inequality and social divide are increasingly central
Worries around health, environment and climate are
emerging; they are still in the minority but increasingly
important

Strong contrast with 2008, when belief in progress and
extension of liberal democracy were at the highest



What worries the world

_____ O In this context, new business opportunities are emerging:
the example of organic and local products...

....and global groups need to be increasingly aware of their
""" O social responsibility as well as their employer brand
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Current top 5 worries in France:
long -term trends

Which three of the following topics do you find the most worrying in your country?

80%

70%

60%

50%

40%
30%

20%

10%

0%
SEPT SEPT SEPT SEPT SEPT SEPT SEPT SEPT SEPT
2010 2011 2012 2013 2014 2015 2016 2017 2018

Poverty & social inequality Unemployment Terrorism Immigration control

Base: Representative sample of French adults aged 164. ¢.1000 per month
Source: Global Advisor
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Growing environmental worries:
long -term trend Iin France

Which three of the following topics do you find the most worrying in your country?
20%

18%

16%

14%

12%

10% |- NN e,

eI e 7 At S [ Wt ‘e et Wi S\ N S N

6% |
2% NANA A
\J- V™MW
2%
o TS
SEPT SEPT SEPT SEPT SEPT SEPT SEPT SEPT SEPT
2010 2011 2012 2013 2014 2015 2016 2017 2018

Threats against environment Climate change

Base: Representative sample of French adults aged 1%4. ¢.1000 per month

Source: Global Advisor GAME CHANGERS E
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Proactive consumer : green purchase

and short circuits

« | prefer spendingmore and buy food that
has beenproducedaccordingto the rules of
organic farming »

28
: 25 2BiII
2006 2008 2010 2012 2014 2016

[ Totally agree

For 62% of French people , organic
products are of better quality (2016)

Source: ©Ipsos 8 Les 4500, Observatoire des modes de vie et de consommation, Ipsos, 2016
38 © 2018 IpsoslnvestorDay 2018, Nov7, 2018

BUY LOCA:
it

Buying products that are environment-
friendly, green products, ecolabels, etc.
(cleaning agents, food productsé )

41 39 45

2006 2008 2010 2012 2014 2016
m Systematically or often
60% of French people are increasingly
interested by systems allowing them to

buy things directly from local producers
(without intermediary)

GAME CHANGERS M



When it comes to social engagement, consumers
have strong expectations on companies and brands

It is important for brands to take care of:

Employees
89%
Society //".‘\\

Ve

Clients

\\ 89%
\

Environment
I 87%

0 7/
81/0/.

/
I
Local footprint |
84% @
\\
\

84% 86%

Source : Ipsos study forLinkUpon brands® sustainable wellbeing (2016)
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Overall | brands ar e

expectations
In your opinion, to what extent do brands take care of:

Employees
34%
Society ///’_.\\\ Clients
36% g 55%
/. \q\
/ \
Localfootprint | BRANDS b Environment
38% @ 7 35%
\
\ /

/
/

\
AN
Employeess | i vi ng ‘@ondi t i@ mreservatiorof NaturalResources

\\N—-’//

29% 30%

Source : Ipsos study forLinkUpon br andsd sustainable wellbeing (2016)
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with Integration
of Data

Helen Zeitoun
Group Associate Director
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The Data Journey In the
Industry and at Ipsos:
moving to a transformative
paradigm of research

43 © 2018 IpsoslnvestorDay 2018, Nov7, 2018
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UNDERSTANDING NEW
ASPIRATIONS
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CUSTOMER CENTRICITY STRATEGIES
Data Implications for our Clients

Considering all available Breaking silos with 360
data, currently lying in silos Customer Intelligence Models :

Digital A Consumer

Sales,Marketing Insights (survey) A Better understanding
Quality A Society Trends A Better ROI

R&D A CRMeé

GAME CHANGERS M
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Total Understanding of the society, markets
and people with Data Integration

Data is everywhere : in voice, in pictures, videos,
online navigation, physical trips, answers to
guestions, facial coding of emotions, usage of
connected objects (IoT)...

49




IPSOS, ANMR PIONNEERN THE DATAJOURNEY
Transformative Implications for the

Traditional MR
+ paradigm

Consumer, citizen knowledge,
direct access

Declarative information only,
survey-based

Al=Artificial Intelligence
HI= Human Intelligence

paradigm

Improved insights, real time
data on top of survey

Disconnected from massive
data sets

Industry

Big data
paradigm

« Research & Data » paradigm

Hybridation using Al AND Hi

Management of massive data M (Human Intelligence) combined:

and its activation
A True data agnosticity, neutral

selection of the « right and

Non intuitive results, difficult ethic » data (GDPR)

usage for strategies: «so
what »

Consumer & Citizen Knowledge

Sizing of the phenomenon

No sizing of the impact Humanized approach to « big

analytics »

Quality and Ethicsconcerns

GAME CHANGERS M



Ipsos is how integrating and
synchronizing all technologies and
data sources to support this new
client need

' » S 2%’ T $e° e o 4 : .o'“. AR :.°'.1,"'°52 ‘e "» . 7 ¥
S ° o ) § e. 5 % ®_o* ° . ® o o ° .0 ..L ®s 0' ® :. 0g 00 4 A
A0, R e ~§.§:.i\{‘°° * 5 o o y $ 835 %, % % "% %00 %0y ey, GAME CHANGERS ' 1psos
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THE INPUT: DESIGNING THE APPROPRIATE DATA LANDSCAPE @
Harnessing the Data World for «  total

understanding »: neutrality, relevance, ethics of
data

Requested data Unrequested data

research , or

Unstructured Quantitative web visual
contents, e

Y NBJA
A Platforms
A Datalakes

Structured Behavioural
data , passive

52 GAME CHANGERS E



BQILDING 3IG_ANALYTI63$)R SMART DATA, NC_)T BI_G DATA
Differentiating value by the combination

of Al and HI

Understanding of the
business question /-

Relevance andEthicsin Data
selection LA,
MR Culture of anonymous data 7T

% No/lessbias in input and
-~ algorythms

Consumer and Citizen
knowledge, and access

New platforms

\
~

Focus onInterpretation,
MR culture

53 HI Al GAME CHANGERS E

Strong analytics, « Big Analytics »



DATA INTEGRATION MEANS @ IPSOS

TUP scales it up
A Al

A Data Science

Science

A Platforms Technglggy“ Know-how A Consumer,

A Datalakes A Citizenknowledge

_ A Researcltapabilitie:
A New profilegpata scientistCurators  / t A Sy hFFAOSNEXO

. A Evolvingculture GAME CHANGERS




BENEFITS FOR IPSOS

55

Extended pockets of client investment

Addressing to modern CMI and shifting to an audience of
CMO, CEO or Transformation officers

New briefs we never had before came chancers [
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Ipsos and Data values: an excellent fit

INTEGRITY

CURIOSITY
COLLABORATION

CLIENT FIRST
ENTREPREUNARIAL SPIRIT

GAME CHANGERS M
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From big data
to big analytics

Henri Wallard
Deputy CEO
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BigSurv18

BIG DATA MEETS SURVEY SCIENCE OCTOBER 25-27, 2018 W BARCELONA, SPAIN
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P M Google |

Justice Rising
The Growing Ethical Importance of Big Data, Survey
Data, Models and Al

Rich Timpone, Ph.D. Ipsos
Yongwel Yang, Ph.D. Google

Prepared for the BigSurv 2018 Conference
October 2018

p) M Gogle

From Big Data to Big Analytics

Automated Analytic Platforms for Data Exploration

Rich Timpone, Ph.D. Ipsos
Jonathan Kroening Ipsos
Yongwei Yang, Ph.D. Google

Prepared for the BigSurv 2018 Conference
October 2018

« /GAME CHANGERS
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From Big Data to Big Analytics

Automated Analytic Platforms for Data Exploration

Rich Timpone, Ph.D. Ipsos

2 ’
Jonathan Kroening Ipsos
Yongwei Yang, Ph.D. Google

Prepared for the BigSurv 2018 Conference

October 2018

GAME CHANGERS M









oThis ready availabil:
scientific approaches from the traditional,
hypothesis-driven scientific method to science
based on exploration. o

Gannon and Reed 2009
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BIG ANALYTICS —

Big Data: New Tricks for Econometrics’

Hal R Varian

Weekdays Weekends

Decision Forest
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Automated Analytic Insight
Exploration Platforms

Phase 1 Data Preparation and

‘ ‘ \ ( \ Preparation Specification

Analysis of Models

IPSOS Phase 2
| Automated Analytics
R ES EARC H “. ‘\\ Development of
' Database of Models
INSIGHT

Phase 3 Platform to Extract
Insight Discovery Insights from Analysis

66 © 2018 IpsoslnvestorDay 2018, Nov7, 2018 GAME CHANGERS M
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Public Opinion Case Study

( \\\‘]”(TI‘\!‘\ T'iC
| PSOS #4 I'rump, contra
el planeta

o=

Global Advisor Survey

28 countries
Monthly survey

“Wonder Woman'  Cavs o match for Uingmerth shares
works well / E1 Warriors inGame 1 /01 Memorial lead / D1

Pris aco off

Started March 2010

Image source: Yahoo News
https://www.yahoo.com/news/world -headlines-reaction-trumps-exit-slideshow-wp-141618242.html
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Trump pulls US from global warmir
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Options:

Show tests when expected FDR: 5%

=l Wave: 17JUN (139 Magged, 47 teata) Shares tests with variable name containing:
+ Topic Undehned (87 Mageed, 247 tests)

Filter tests:

# ) Control Chart (D) Distribution
@D Trend @D Proportion
@D Trend Deita

Group by Wave, by bMarioet
Growp by Market, by Category, by Product

+ Tophc Health (5 fagged, 30 testl
| Wave: IADEC (128 fagged, 684 tests] sl Expangd All Groups  Collapse All Groups:
] ave: ATMAR (110 fMagped, 467 testy) apped. Expansd Al But bnines- Mot
| Wave: TSSEP (5 Magged, &566 tests)
Clear Groupings  Reset Soet Order
1 Warve: 17SEP (107 flagped, 1296 tests)
F Tenle- Lindefnad (64 Maseed SR tata)

PA demao

b Wiees: 201803 - Qo0
* FDR applied lbey Test
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Partner to understand
business environment and
opportunities for various
brands and products




