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FOREWORD

During the Spring Festival in 2020, COVID-19 broke out and
quickly spread throughout China. Affected by the epidemic, industries
such as retail, food and beverage, tourism, hotels, and catering have
been greatly suffering a downturn. Compared with SARS in 2003, the
COVID-19 epidemic influenced wider regions and more industries.
Consumer behaviour and perceptions have also changed. How will it
affect the future market? How should brands respond to the changes
in the future?

In February, Ipsos launched the first wave study of "Research on
Consumers in the Outbreak", which analysed changes in public
perceptions from a macro level, and specifically analysed the impact
of the epidemic on various industries. As the domestic epidemic is
gradually coming under control, Ipsos launched the second wave of
the survey to share the latest trends of consumers.
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RESEARCH METHODOLOGY
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CONTENT

® Compared with February, public attention in China to the epidemic has declined, and living needs have been better satisfied. People in
China have mixed feelings about unlocking Hubei from quarantine, and they also are concerned about the imported cases. Over 70% of
people think that the domestic epidemic will end by June. People are impressed by companies donating medical supplies during the
epidemic, as well as those who are taking good care of employees and doing a good job in resuming production.

® Atthe moment, people in China are most worried about the economy. Public attitudes towards the impact of the epidemic are more
polarized, seeing an increase in both optimism and pessimism; 80% of the public say their income has been affected in some way, further
raising concerns about personal career development, and also changing the share of wallets. People say they will increase consumption
related to health, diet, education but the consumption of non-essential necessities such as travel, luxury goods, entertainment and
consumer electronics will decrease.

® 60% of the public believe epidemic prevention and work resumption are equally important. Over 60% say they have completely resumed
on-site work, and nearly 90% are confident about resuming work. After experiencing the epidemic together with the company, 80% of the
public think their recognition about the companies they are working for has increased significantly. Telecommunication tools have taken an
indispensable role in people’s work. Enterprise WeChat and Ding Talk are the most popular, while Huawei Cloud WelLink received the
highest satisfaction rating.

® In addition to the epidemic domestically, people in China also pay great attention to the international situation; US, Italy, and Japan attract
the most attention, while the public endorse Chinese companies to provide assistance to other countries, especially for African regions, in
which advanced medical and health offerings are in shortage.
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DOMESTIC EPIDEMIC
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Compared with February, public attention to the epidemic has declined a little, and
people’s living needs have been better satisfied, due to the situation gradually
coming under control and people’s adaption to the new norm.

Attention to the epidemic The extent to which life needs are met
during the epidemic
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The public have mixed feelings towards the unlock of Wuhan from quarantine,
worrying that the flow of asymptomatic carriers may bring potential risks to other
regions.

There is delighted: Wuhan finally open up and back
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F &8 N
ﬁ% (/_\\\“C’r;gé:‘?‘ﬁ\ ' s mgﬁ% 109 “Today is really the holiday, all the hot noodles with sesame paste restaurants
2= mi . =Ml T TAYR are lined up, tens of meters.”
— More happy than worry
bt 154 I l “The first bowl of hot noodles with sesame paste and tofu skin, | want to cry
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¢ ® MRl FEOPPO Reno3 Pro 5G
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BRERT gk @ 2%
QRMER. pa . W) = “No, they still have to stay at home to be safe, otherwise other people is in

danger.”

“‘Now Wuhan is also reporting the asymptomatic infections, the risk of these
tens of thousands of people, who will be responsible for the consequences ?”
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Nearly three-quarters of people are concerned about the spread of imported
cases. Nearly half believe the Chinese government should encourage overseas
citizens to stay abroad for safety reasons.

Attitude towards imported Attitude towards the return of How could the Chinese government
epidemic cases overseas Chinese help oversea Chinese return
N=2968 N=2962 N=2914
- ) Should encourage overseas Chinese
Worried a lot 29% :

7304 protection , which is safer

Worried a little elcome 11Bgioritize the orderly return of all under )

] age students aboard who wish to 22%
return
neutral .10% . . . .
Only in countries where the epidemic )

has developed seriously, organize

Not very worried about .11% Chinese who wish to return

Should organize all those Chinese EEW
Not worried at alll I 7% \ who wish to return home

Decide whether to return
based on their own sitation, 79%
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Despite all kinds of concerns, 70% of the public think the domestic epidemic will
end by June. People in the 3rd ,4th ,5th tier cities have greater confidence in the
early ending of the epidemic.

II \ When will the epidemic end in China
I 1st/new 1st tier : L : - : 52
I Total | / iities © 2d tier cities 3'd tier cities 4th 5t tier cities
N=l 0873 I 1395 495 468 512
| 70% | 68% 71% 75% 72%
End | |
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June | I Bl Almostend
| |
| I Il May
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|
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|
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after : |
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During the epidemic, donating medical supplies and products received the most widespread
attention. In terms of actions that companies can do to mitigate the impact of the epidemic, taking
good care of employees and doing a good job in resuming production and restoring the economy
has the greatest support.

Company’s behaviours Actions that can further contribute
that draw attention the society under the epidemic
N=2984 N=3012

Donate medical supplies 55% Take good care of employees and try not to 64%
cut pay / layoffs

Donate own products or services 44% Resuming production and restoring 48%
economy

Adjust the business direction in time to produce

Continue to support domestic epidemic 41%
medical materials to support

control through products / services

42%

Provide specially developed services or

software for medical supplies 30% Donate medical supplies 8%
0,
Help solve the problem of SME survival Set up anti-epidemic fund 26%
pressure caused by the epidemic 27%

Actively participate in supporting foreign

Set up a huge anti-epidemic fund, long-term epidemic control 10%

investment support 23%

Provide online office and
education services to the society 11%
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THE INFLUENCE
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At the moment, in addition to the impact on individuals, the public are most worried about the
economy. Compared with February, the public's perception is polarized about the impact of the

epidemic on the Chinese economy.

The most worrying aspect of the epidemic

N=2989

China's economic development will be severely affected and

()
economic recovery will be slow
Children can't go back to school normally

The global economy may collapse 31%
The epidemic situation in other countries cannot be controlled, 0
: . 30%
causing harm to the local society
It will be a protracted war, and daily life supply will be short 28%
Can't go back to work and affect working performance 27%
The sequelae of treatment or recovery in case of infection 26%
the epidemic is difficult to control in a short time 26%
The company worked have business difficulties caused by the 2304

epidemic situation
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Evaluation of the impact of the epidemic
on the Chinese economy

Economic development will temporarily slow down,

but it will resume in the second half of the year, 32%
and the overall growth will continue to grow
compared to last year
Economic development will temporarily slow down, 34%
but recovery in the second half, )
26%
Overall the same as last year
. . . 21%

Economic development will enter a recession

period, Overall a slight decrease compared to last
year

13%

Economic development will enter a period of
recession, with a substantial decline compared to
last year

Wave 1: Feb. N=1498

mWave 2: Apr. N=2939

Wave?2 (Part One)




During the epidemic period, 80% of the public say their income has been affected in some way,
further raising concerns about personal career development.

Experiences during the epidemic period Concerns about personal career development

Experience  pertormance pay reduction Difficulties in the development of the 46%
at least one /ﬂ industry, personal development will
O-f fou_r Fixed pay reduction be more difficul;
situations pay
0 Bonuses delayed The company's survival pressure 47%
83 0 «— becomes greater, worrying about

Onboarding time delayed 25% salary cuts

'\mse | " 32%
Bo s cancelled 23% Worried about the difficulty of future

employment 40%

Promotion blocked 20%

Offer letier is cancelled The company's survival pressure 29%
13% becomes greater, worrying about

possible layoffs
Layoffs 13%

mWave 1: Feb. mWave 2: Apr.
Others -
1% N=1808 N=1498  N=2737
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People in China say they will increase consumption related to health, diet, education but travel,
luxury goods, entertainment, consumer electronics consumption will decrease.
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WORK RESUMPTION
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60% of the public believe that both epidemic prevention and work resumption are important. The
1st and 2nd tier cities value more on work resumption, but Beljing cares more about epidemic

prevention at this moment.

The importance gf€pidemic prevention The importance of epidemic prevention
and work resumption -Total and work resumption - City
N=2808
26% 28% 26% 25% -
Work resumption = Epidemic
provention

15%
Are the same
important

= \Work resumption

1st /new 1st 2nd tier 3rd tier 4th 5th tier
tier cities cities cities cities
N= 1358 501 460 468
Are the same important
59%
54% 67% 66% 64%

Beijing Shanghai  Guangzhou Shenzhen

N=

275 181 200 70*
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Over 60% of people in China have completely resumed on-site work, and the 4/5th tier cities have
the lowest percentage of work resuming status.

Among the 1st tier-cities, Beijing, which has the strictest epidemic prevention measures, has the
lowest on-site work rate while Shanghai has the highest.

Current working status -Total
N=1720

Partially resume work, work at home
3% Have not resumed work

1%

artially resume work, on-site
12%

Completely resumed work, mainly work from
20%

y resumed work, on-site work

The epidemic prevention polices in
1st tier-cities before April 26th

Beijing: Beijing, Tianjin and Hebei practice mutual recognition of health status, and all other people
need to be quarantined for 14 days after entering Beijing

Shanghai: Need to hold the "health code" of the national integrated government service platform
Guangzhou: Need to log in the Sui Kang applet to fill in the information and apply for Sui Kang code
Shenzhen: Record the Shen-i program to confirm whether isolation is required based on the

declaration results

Current working status -City

1st /new 1st
tier cities

N=

Completely resumed work, on-site

work

Completely resumed work,
mainly work from home

Partially resume work, on-site
work

Partially resume work, work at
home

Have not resumed work

N=

Completely resumed work, on-site
work

Completely resumed work, mainly
work from home

Partially resume work, on-site work

» Partially resume work, work at

home

Have not resumed work

990

209
| 182
| 4%

| 1%

Beijing

172

E

|3%

| 29
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Despite some worries, 92% are confident about resuming work:

The public in Shenzhen have the most confidence while those in Beljing are the

most cautious.
Confidence of work resumption -Total

Confidence of work resumption - City

1st /new 1st

N=1720 _ _
Confident a lot+Confident a

great deal

Have a great deal of
confidence
Have somewhat
confidence

Don't have a lot confidence ,
204 Don't have confidence at all

Netural 0%
6%

Neutral

Don't have somewhat
confidence

Don't have confidence
at all

Have eal of confidence
Have a lot f confidence 8%

44%
. Confident a lot+Confident a

great deal
Have a great deal of
confidence
Have somewhat
confidence

Neutral

Don't have somewhat
confidence

Don't have confidence
at all
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tier cities

990
92%

6%

2%
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377
93%

6%
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0%
Shanghai
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89%

| 23
| 2%

| 1%
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cities
214
93%

6%
1%
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Guangzhou

157

90%

4th 5th tier cities

90%

9%
1%
0%

Shenzhen

54*

96%

=z

| 4%
0%

0%

Some concerns :
Asymptomatic and latent infection
"There are some asymptomatic "

"Cross infection is inevitable during the
incubation period."

"There are still signs of local outbreaks in
the epidemic in the city.”

The office is gathered and no masks
"There are gatherings, such as queuing
downstairs to enter the office building."”

“Not wear masks in the office."

"The flow of people is relatively large, it is
difficult to prevent and control, and there are
too many unknown factors.”

Be infected during commuting

"There are many people on the commuter

and office . There is no ventilation in office,
and the current limit of the elevator returns
cost the extra time.”

Insufficient information about epidemic
“There is no reliable source of information.
The media has blocked the information too
seriously, just like a blind person crossing a
single-plank bridge."



Responding to the prevention and control of epidemic after resuming work:
Washing hands, wearing masks, sleeping, and doing exercise are considered as the top infection
reduction measures.

Personal infection reduction measures

N=1717
Continuous washing hands frequently
Continuous wearing masks in the office
Doing exercise to improve immunity
Ensure adequate sleep to improve immunity

Scaling Up nutrition to improve immunity 49%
Keep distance when talking with colleagues 49%
Reduce face-to-face discussions or meetings 46%
Not dine with colleagues 40%
Commuting by self-driving or peak shifting travel 40%
Bring lunch from home 35%

(o)
Take the stairs instead of the elevator 34%
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Employees also hope companies will reduce the risk of reinfection by providing
masks, ventilating, providing disinfection supplies.

Expected measures to be taken by companies ¥ I =

Z
1
[N
~
[y
~
|
|

Provide masks 63% ] ‘ =

Open ventilated areas in the office to maintain
air circulation

62%

Provide spray alcohol, hand disinfection
supplies, etc. 60%

Before entering the office, measure body
temperature 59%

\ \
v
/

Local employees who come from other places need o
to quarantine for work after 14 days 54%

Require employees to make daily health 51%
declarations

Hire cleaning staff to disinfect office premises 46%
several times a day

Reduce visitors 41%

Flexible office hour 33%
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After experiencing the epidemic along with their workplace, staff tend to have more
favourable impression about their companies, mainly because...

Recognition on their own company The reason of favourable impression increases
n A TEE SRR
ﬁ /E':_‘;ﬁgq E?Eé {Elu\ un}"“"‘" - %
0 WERESE 5
T
" e N L
| iz é]:IE{/\BB PRz ©
ncrease a lot 47% = z FI =M BT Al
s HRD ROFIEM R T2
NotEhange s EEE ?g%ﬁ%@% o
= g ﬁ\ s
&
Decrease a lot IZO/O "Strictly organize remote officesand prohibit on-site meetings, do not cut wages."

"It shows the company's people-oriented value, providing employees with masks, implementing a series

of measures such as real-time reporting and flexible office work for isolated employees."

Decrease a great deal | 0%

"The company responded in a timely manner, followed up on various news in time, provide mask and
disinfectant, organized donations, and cared for infected employees."

"During the epidemic, donate medical materials, and during the resumption of work, strictly implement
the requirements and standards of the relevant state departments”

"The company actively and strictly implements the epidemic prevention and control regulations issued

. - . . o by relevant government departments
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During the epidemic period, telecommuting tools have taken on an indispensable
role in people’s work. Enterprise WeChat is the mostly commonly used tool in the
entertainment sector while Ding Talk is more popular in education.

Remote office tools usage Industry distribution TOP5
N=1664 Entertainment 72%
Enterprise . 0
Ing 1a ° IT 56%
] Service 55%
used telecommuting tools Education 71%
H i Cloud i

uawel qu 13% Entertainment 62%
WelLink _ o
N=1664 Ding Talk IT 58%
ZOOM 11% Transport 56%
Manufacturing 54%
Microsoft Team 10% Education 52%
s | softw Real Estate 49%

nternal software o
A3% Tenc_ent Finance 44%

Meeting

IT 43%
Public service 41%
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In terms of usage satisfaction, Huawei Cloud WeLink came top and the other
platforms also have a similar approval level.

Satisfaction of cloud-based office tools

Top 2 = Satisfied a great deal m Satisfied a lot
Satifisfed a lot+satifisfed = Neutral m Not satisfied a lot e
agreat deal m Not satisfied a great deal -

185
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INTERNATIONAL
EPIDEMICS

24 — © Ipsos | Optimism and Anxieties during COVID-19 Outbreak - Chinese consumers in difficult times - Wave2 (Part One)




The Chinese public are most concerned with the epidemics in the US, Italy, and
Japan. They recommend that citizens overseas wear masks, cancel travel plans,
wash hands frequently, and go out less to protect themselves.

Most concerned about the countries Recommended measures for oversea citizens

N=2923 N=2987

Wear masks when going out
Cancel travel plans
Wash hands after going out
Going out less

Open the window at home everyday

0

italy 32% Don't go to crowed places
B R Assist and remind relatives and friends to
| ; _ protect themselves

i | India 18% . .
| Use less public transportation
0 et Use alcohol or disinfectant spray to sterilize
Japan 24% I . clothing

Australial3% Canada 11% France 11% Use alcohol or disinfectant to sterilize at home

Change clothes after going home
Remote office

Iran 11% If feel unwell, seek medical advice

Take a shower after going out
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75% of the public endorse Chinese companies providing assistance to other
countries, especially for African regions, where advanced medical and health

offerings are in shortage.
The regions where the public want Chinese companies to support
N=2165

Northeast
North Wesierg European
America Europe 11%
7% 9%
Middle Northeast
East Asia 7%
7 5 (y 18% Southeast
0 Africa Asia
23% 19%
endorse Chinese enterprises to ~ South
America
provide assistance to other 7%

countries
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