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https://www.ipsos.com/en/global-predictions-2020

https://www.ipsos.com/en/introducing-brand-value-

creator-bvc
https://www.ipsos.com/ipsos-mori/en-uk/how-
fight-back-nurture-your-brands-mental-network
https://foreignpolicy.com/2016/03/15/these-
25-companies-are-more-powerful-than-many-

countries-multinational-corporate-wealth-power/

https://adage.com/article/cmo-strategy/dont-
worry-well-march-again-guinness-says-ad-after-st-
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https://www.ipsos.com/en/covid-19-creative-
fightback
https://www.cityam.com/coronavirus-whatsapp-
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https://www.ipsos.com/sites/default/files/ct/ globalisation/
publication/documents/2020-02/ipsos_bht_
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