





CHANGE IN HOUSEHOLD EXPENSES

Household expenses’ estimates and proportions by types
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PRE-POST C19 CHANGES IN
THE CONSUMPTION O e e e e
OF PRODUCT CATEGORIES |

Revealing Users Consumption patterns pre & post COVID-19
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FOR A QUICK OVERVIEW

CATEGORY X 53% : 45% -“15% -8% NON-ESSENTIAL https://www.ipsos.com/en-pk/most-robust-stud
; y-only-syndicated-pan-industry-national-repres
CATEGORY Y 88% : 9 1 % + 1 0% m entative-study-first-and-only-read
I ANALYSIS BY
CATEGORY Z 18% 13% -22% -10% NON-ESSENTIAL . stc

e Demographics
e Consumption patterns

GAME CHANGERS @



PRODUCT CATEGORIES

TO CHOOSE FROM

Baby Cereals

Biscuits

Breakfast Cereals
Coffee

CSD

Dishwash

Energy Drinks

Face Wash

Facial Creams (Lotion)
Food Home Deliveries
Handwash Liquids
Instant Noodles
Internet Service Providers
Juices

Laundry Detergents
Liquid Milk

Mineral Water
Mobile Apps

Mobile Phone Sets
Mobile Service Providers
Personal Soaps
Salted Snacks
Sanitizers
Shampoos

Surface Cleaners
Tea

Tissues
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WHAT HAS ALREADY CHANGED AND WHAT SHALL
CHANGE

DEFINING “NEW NORMAL" LIFE IN POST COVID WORLD, TO ADJUST
BRANDS’ POSITIONING
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LIFESTYLES & ACTIVITIES ATTITUDE TOWARDS LIFE INTERESTS & HOBBIES

Short Open-ended responses to be collected across Pakistan, to help clients
craft more relevant and effective communication
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FOR QUERIES ON SUBSCRIPTION:
< INFO.PAKISTAN@IPSOS.COM
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