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2021: OVERVIEW OF THE FIRST-HALF

û993m

REVENUE ORGANIC GROWTH

+13.9%

vs. 1st half 2020 

+31.5% 

vs. 1st half 2019 
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A TREND CONFIRMED IN THE SECOND QUARTER OF 2021

Order book* for each period
At constant rates and scope

2020

* Sales net of cancellations and postponements recognized in revenue during the year
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% of total revenue 
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EVOLUTION BY SECTOR

24%

17%

5%

7%

15%

16%

CPG

TECHNOLOGY, MEDIA AND 

TELECOMMUNICATIONS

PHARMA

PUBLIC SECTOR

FINANCIAL SERVICES

AUTOMOTIVE

H1 2021 vs. H1 2020

16%

19%

59%

SECTOR ORGANIC GROWTH

5%

37%

40%

-17%

-14%

-5,5%

18%

-13,5%

-25%

H1 2020 vs. H1 2019
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AN ENVIRONMENT WITH A LASTING IMPACT

ON CONSUMER BEHAVIOR 

Prioritize health

Give priority to physical and 

mental well-being

Focus on sustainable 

development

Consume products that preserve 

the planet

Digital acceleration 

Use e-commerce and connected 

services that improve the quality of 

life 

CPG: ACCELERATING TRENDS 

Accelerate time to market for new products

InnoTest, a solution for quickly testing concepts and ideas. Results available in 4 hours in 

22 markets.

Virtual Innovation|Labs, real-time qualitative studies for concepts, packaging, and 

products.

Support decision-making based on how consumers make their choices

Simstore platform: simulate realistic choices in a competitive environment, by following 

the consumer's decision journey.

Use passive measurement solutions and language processing with artificial intelligence

Go further with innovative models

Predictive sales analytics based on new models that combine consumer products, 

sustainable products, connected services and experiences. 

HELP OUR CLIENTS ADDRESS NEW CHALLENGES 
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HEALTHCARE: MEETING THE INFORMATION NEEDS OF A 
SECTOR ON THE FRONT LINE
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PHYSICIAN/PATIENT IMPACT STUDY

Impact of Covid-19 on treatment protocols for 

patients with five diseases in 11 countries.

VACCINE IMPACT STUDY

Consumer, doctor and pharmacist perception 

of Covid-19 vaccine in 19 countries.

COVID-19 THERAPY MONITOR

Use of Covid-19 treatments and perceptions of 

doctors (since January 2021, USA). 

OMNICHANNEL OPTIMIZATION

Management of the relationships between 

pharmaceutical companies and doctors and 

consultants on different digital channels 

LAUNCH EXCELLENCE

Launch of new pharmaceutical products in a 

complex post-Covid market

PATIENT JOURNEY & PATIENT FLOW 

Optimization of the new patient journey in a 

digital environment

ONCOLOGY

Expansion of the offer

VIROLOGY AND VACCINES

Launch of new syndicated research

MEDICAL DEVICES & DIAGNOSTICS

Development of global expertise

DIGITAL AND CONNECTED HEALTH

Creation of a multi-expertise offer

SYNDICATED RESEARCH 

DEVOTED TO COVID-19

NEW ADAPTED 

SOLUTIONS

DRIVE GROWTH

IN DAY-TO-DAY ACTIVITIES 
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PUBLIC AFFAIRS: MEASURING THE IMPACT OF THE 
PANDEMIC FOR THE PUBLIC AND PRIVATE ORGANIZATIONS
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MEASURING THE PREVALENCE 

RATE IN ENGLAND AMONG MORE

THAN 2 MILLION PEOPLE

REACT study: One of the largest studies in England 

to understand Covid-19 and its transmission, 

conducted jointly by Ipsos and the Imperial College 

London

A new wave conducted in May-June 2021 to 

analyze the incidence of variants including the Delta 

variant. 

ASSESSING THE IMPACT OF COVID-19 

ON VIOLENCE AGAINST WOMEN

The study helps define the UN policies and programs 

to combat violence against women 

An important study in an environment where domestic 

violence against women has intensified since the 

pandemic began 

Study carried out in 14 countries with a sample of 

1,200 women aged 18 and over

1st wave of the study conducted in May-June 2021 

in 4 countries. Second wave scheduled for August-

September in 10 countries

UNDERSTANDING THE IMPACT OF 

THE PANDEMIC ON SOCIETY 

Official partner of the Covid-19 platform developed by 

the World Economic Forum (Davos21 supplier)

Public opinion research: vaccine hesitancy, 

acceptance of the Covid passport, going back to the 

office, post-vaccine behavior and returning to 

activities etc. 

Partnership for Evidence-Based Response to 

Covid-19 (PERC): A study that is in its 4th

wave conducted in 21 African Union countries to 

provide member states with information and 

principles to help reduce the impact of Covid-19 in 

the continent. 
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SHARE OF 

TOTAL REVENUE

+13% +11%Growth -3%

2018 2019 2020 S1 2021

NEW SERVICES

19%

4 CATEGORIES 

OF NEW SERVICES

MEASURE DIFFERENTLY
Web listening (Synthesio), Communities, Behavioral Economics, Ethnography & 

Neuroscience, Consumer & Retail Audit, Retail Performance, Passive Measurement 

(Mediacell, Intrasonics, DotMetrics, MGE Data), Virtual Shelf (Simstore)

GET DATA IN REAL TIME
Mobile, Overnight Services (Ipsos.Digital), Enterprise Feedback Management (EFM)

ANALYSE BIG DATA
Data analytics / Data Science, Ipsos Science Center, Path to Purchase, Marketing 

Mix Modelling

OFFER CLIENT ADVISORY SERVICES
Market Entry Research, Workshops, Advisory Services, Insight Cloud & Curation

15%

14%

19%

+39%

2019 definition and 

constant scope

2021 definition and 

constant scope



RESPONDING TO 
THE CHALLENGES
OF THE PANDEMIC
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ñCALL TO ACTIONò: 
OUR GLOBAL APPROACH FACING THE PANDEMIC

Target

client opportunities 

Amplify content

Enhance commercial 

skills

Shift to resilient 

approaches

Make better use of core 

platforms

Support your teamsPitch to win

THE 8 AREAS OF FOCUS

Promote ñTriple Aò 

solutions

Program launch: April 2020 - Implementation: July 2020 - Duration: Until the end of 2021

ñTriple Aò solutions to respond to our clientsô new needs

Using fast, easy-to-use, 

virtual solutions

Deliver information that 

provides the best response 

to our clientsô queries

Acknowledging the 

budgetary constraints of 

our clients.

Virtual / Instant Creative Labs

Online communities

Ipsos.Digital

APPROPRIATE

AGILE

AFFORDABLE

Essentials tracker

On-site safety and 

compliance audits
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INDIA: DEPLOYMENT OF THE CALL TO ACTION PROGRAM

SHIFT TO RESILIENT 

COLLECTION METHODS 

ADAPT OUR SOLUTIONS TO 

NEW NEEDS

SUPPORT THE COMMUNITY 

WITH COVID-19 RESEARCH 

Give preference to online 

interviews: 92% of interviews off-

line in 2019, compared to 51% in 

H1 2021

Introduce contactless testing 

methodologies for major 

innovation programs

Triple A solutions accounted for 

nearly 20% of the order book in H1 

2021

Launch of Innotest, a concept 

and idea testing tool that can 

predict innovation success 

effectively

Annual targets exceeded in 

the 1st half 

Deployment of a powerful 

qualitative research tool 

Annual targets exceeded in 

the 1st half 

Chennai Municipal 

Corporation: Field project for 

vulnerable populations living in 

high-density areas (1,976 

districts). Door-to-door contact 

to inform populations about 

patient care. Technical 

assistance and project 

management from 92 NGOs 

taking part in the initiative. 

Bill and Melinda Gates 

Foundation: Evaluation of the 

awareness campaign on how 

the appropriate use of masks

Collection 

method in India

1st half 2021 In 2019

Online 25% 6%

Face-to-face 60% 92%

Telephone 15% 2%
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