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Global fracking of attitudinal & behavioral change
as we adapt in a time of prolonged uncertainty

As the COVID-19 pandemic and other events continue
to beleaguer the world, we highlight the near-constant
change in consumer behaviors and attitudes as we
adapt in a time of prolonged uncertainty.
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ESSENTIALS
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TOPIC ROTATION
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To address the
breadth of topics

that subscribers deem
important, we rotate
topic from wave to
wave (for more details,
please see the 2022
Report Content and
Schedule document).
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Some metrics may be
removed or gathered
less frequently as they
became less relevant;
other questions may be
tweaked to keep with
the changing times.
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Wherever possible,

we strive to maintain
tracking and the same
richness of longitudinal
data that we know is

important to you.



A PROLONGED PERIOD OF ADAPTATION:

Which one of the following phases do you feel best describes your current situation regarding the

COVID-19 pandemice

PRE-
PANDEMIC PREPARATION ADJUSTMENT

<=« January 2021 +e++- June 2021 — December 2021
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so far restrictions new routines routines

MONTHLY DELIVERABLES

n = 1,000 / wave in Canada, France, India, the UK, and the US

...............
o

.o
ee®
------
-------

....6%

.......
.........
®eeq

.....
........
-----

g 4 4%
° | feel the
| am starting I am doing pandemic is
It seems fo do some most of the behind me,
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soon be lifted that used to to do pre- moving on
in my area be restricted COVID with life

n =500 / wave in Australia, Brazil, China, Germany, Italy, Japan, Mexico, Russia, South Korea, South Africa and Spain

+ Global Report
(in PowerPoint and PDF;
approx. 40 slides)

+ Global Data Compendium of
automated charts and graphs (in
PowerPoint and PDF; approx. 150 slides)

CLIENT FEEDBACK

We are
impressed with We value it
SO much and use it

content that SO much!
goes into the

weekly reports.

Comprehensive It's helping
and deep several divisions

insights. Great AEEIglXGENUII{= within the
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report. decisions.

It's super-rich

and super- This stuff

goes to
our CEO.

helpfull
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» Integration of ethnographic videos and citizen
quotes into the reports (from 8 key countries)

« Data tables (in Excel, including cross-country
comparison and global demos)

» Country-specific Data Compendium and
additional data tables available upon request

2022 PRICING

REPORT

Full Year (12 waves)  $80,000 USD (~17% discount)

1 Quarter (3 waves)  $21,000 USD (~12% discount)

Single Report $8,000 USD
CUSTOM QUESTION

(max 2 per client / wave where space is available)
1st question $3,000 USD
2nd question $2,000 USD

For more details, contact: Essentials@lpsos.com



