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1% of the
population
(2.8m)




Company size (employees)
C-suite / Owner / Partner

44% 31%
1 50 - 249 % 250 - 999

67%
16% 9%

Overall ﬁ 1,000 - 4,999 5,000+

Source: GBI 2022 - C-suite including owner/partner and company size



US$10 trillion

Source: GBI 2022 - Total budgets in last 12 months



US$1.4m

Source: GBI 2022 - Average net worth



US$465,000

Source: GBI 2022 - Average annual salary



GBI continues to be the industry
currency for understanding
important business audiences

A new approach to understanding brand
engagement

Exploring the role of social media

consumer decisions
Continuing to expand our survey coverage

Continued fusion of Main and Barometer
survey data

1
2
3 Uncovering factors that influence business /
4
5
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Global

The top business challenges =
from 2019 were very much
within their control

Biggest ‘current’ business challenges in 2019

Technological  Security / Cyber Volatile markets / Innovation Government
advances security Managing policy and
economic regulation

uncertainty

Source: GBI Barometer 2019 USA — Three biggest challenges facing your company at the moment




However, the top business
challenges in 2022 are influenced

by external factors

Biggest ‘current’ business challenges in 2022

Inflation Price of fuel / Attracting and Supply chain A public health crisis
Energy costs /  keeping top talent/  management such as COVID-19,
Raw materials staff with important

societal impact

Source: GBI Barometer 2022 USA - Biggest challenges in 2022 by region



We're witnessing a shift in focus

Uncertainty
and instability

2019: 2022:
Growth Survival




The business implications of COVID-
19 are declining

% who cite ‘A public health crisis’ as a current business challenge

2020 m2021 m2022 47%

43%
36%

EU USA APAC

Source: GBI Barometer 2022 - ‘A public health crisis’ as a current business challenge by year by region



Inflation rates in the West continue to rise

Rate of inflation over time (FT)
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https://www.ft.com/content/088d3368-bb8b-4ff3-9df7-a7680d4d81b2

And globall

this concern

is aligned

with the

CELEE] -
population | —

Source: Ipsos: - What Worries the World? (https://www.ipsos.com/sites/default/files/ct/news/documents/2022-08/What%20Worries%20the%20World%20-%:



https://www.ipsos.com/sites/default/files/ct/news/documents/2022-08/What%20Worries%20the%20World%20-%20August%20-%20Global.pdf

The cost of living crisis is impacting
individual Asian markets differently

Rate of inflation over time (FT)

10
India
| J ] - Singapore
ﬂ f'/ . China
O | ‘ \ § v avi : r‘J\
| | | T | | | |
2008 2010 2012 2014 2016 2018 2020 2022

FINANCIAL TIMES

Source: Financial Times - Rate of inflation over time (FT: https://www.ft.com/content, /088d3368-bb8b-4ff3-9df7-a7680d4d81b2)



https://www.ft.com/content/088d3368-bb8b-4ff3-9df7-a7680d4d81b2

Specifically looking at China, COVID is still
very much top of mind; much more so than
‘Inflation’...

Biggest ‘current’ business challenges in 2022 in China

A public health crisis such as COVID-19, (B8] c I A e e e e Geige il
Currency fluctuations 27

fista | Cme | Inda

Inflation 26

Covid in China: Million in lockdown
in Wuhan after four cases

S Farzulas Luboars
S i

Volatile markets / Managing economic uncertainty 25
Supply chain management 24
Price of fuel / energy costs / Other raw materials 20
Globalisation 17
Climate change and sustainability 15
Attracting and keeping top talent / staff 14

Innovation / Keeping up with technological advances 14

Source: GBI Barometer 2022 China- Biggest business challenges in 2022 | BBC: https://www.bbc.co.uk/news/world-asia-china-62322484



https://www.bbc.co.uk/news/world-asia-china-62322484

...Wwhich is a true reflection of what'’s really
happening in the world right now

Biggest ‘current’ business

challenges in 2022 in Asian- 0

Pacific markets China

=21 26% \ 28% ‘ 49% >

A public o ’

Source: GBI Barometer 2022- Biggest business challenges in 2022 by individual market

20% 16%

Sou th Kore

44% .

24%




Inflation impacts all companies in
North America

Biggest ‘current’ business

challenges in 2022 by company size
250 - 999 1000+
(o) .
a!%" Inflation 57% 47% ’ 399, )

Source: GBIl Barome ter 2022 North America — Biggest business challenges in 2022 by company size



The cost of living has been harder-hitting

on smaller businesses...

..}
1p/10

000

Goldman
Sachs

G&Hﬂmn

Most small firms fear long-term fallout
from UK's cost of living crisis

Half worry rocketing prices will cut spending, while three in four
tear long-term damage to businesses

%

2] .: april2022/index;

Si¥ig
=



https://www.theguardian.com/business/2022/may/30/most-small-firms-fear-long-term-fallout-uk-cost-living-crisis
https://www.goldmansachs.com/citizenship/10000-small-businesses/US/infographics/april2022/index.html
https://www.theguardian.com/business/2022/may/30/most-small-firms-fear-long-term-fallout-uk-cost-living-crisis
https://www.goldmansachs.com/citizenship/10000-small-businesses/US/infographics/april2022/index.html

There is increased optimism
about the economic state of
areas within their control

Optimism (NET) about economic condition of...

Your company

Source: GBI Barometer US - Economic condition of their company and their job (NET: 'Very optimistic' + 'Somewhat optimistic’)




However, optimism about their
country and the world generally
is much lower

Optimism (NET) about economic condition of...

(o)

Your country

v

Source: GBI Barometer NA - Economic condition of their country and the world in general (NET: 'Very optimistic' + 'Somewhat optimistic’)




And that level of optimism in their country
seems to be declining when compared to
last year

Optimism (NET) about economic condition of ‘your country’ (2022 vs. 2021)

W 2021 m2022

81%

60% 62%

54%

49%

US EUR APAC

Source: GBI Barometer - Economic condition of their country and the world in general by year



The world is getting
warmetr...

Global average surface temperature
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Last month was one of the warmest Julys
on record, says UN

UN says temperatures nearly half a degree above average last month,
as EU monilor records record-low Antarelic sea ice.

Source: https://www.climate.gov/news-features/understanding-climate/climate-change-global-temperature | https://www.aljazeera.com/news/2022/8/9/month-of-july



https://www.climate.gov/news-features/understanding-climate/climate-change-global-temperature
https://www.aljazeera.com/news/2022/8/9/month-of-july
https://www.aljazeera.com/news/2022/8/9/month-of-july

...but climate change isn’t impacting their

business in the same way that inflation is

Biggest ‘current’ business challenges in 2022

Inflation

Price of fuel / Energy costs / Other raw materials

Attracting and keeping top talent / staff

Supply chain management

A public health crisis such as COVID-19,
with important societal impact

Government policy and regulation

Security / Cyber security

Climate change and sustainability

Source: GBI Barometer 2022 NA - Biggest challenges

5%

19%

18%

29%

27%

24%

35%

49%




The ‘challenge’ posed by climate change
isn't expected increase drastically in the
next 5 years...

Challenge of ‘climate change and sustainability’ now and in 5 years’ time

In 5 years’
time

Currently ) §
5% 11%




There is universal agreement that businesses
have a role to play in protecting the
environment

Agreement with statements @ S e
9 InL;ISL‘JneiScsers (-\ O/-\

d

GBI General Population
Multi-national

companies have an

important role to | 8 3 %

play in protecting
the environment

If businesses in my
country do not act now
to combat climate
change, they will be
failing their employees
and customers

Source:
GBI Barometer 2022 NA - ESG role of multinationals in protecting the environment - NET ('Important’ OR 'Very important')
Ipsos - Earth Day 2022: Public opinion on climate change (April 2022)



Importance of ESG is rising for them and
their clients...

NET agree: ESG is becoming increasingly important...

...in my company ...for my clients

&la A

61% 65%

Source: GBI Barome ter 2022 NA - Agreement with company statements about ESG




...and there’s more risk for larger companies
if they get it wrong

‘Sustainability’ as a current area
of focus for their business 250 - 999 1000+
AR
23% 33% ' 38% >

30%

Source: GBI Barometer 2022 NA - Current areas of focus for company



But business-leaders place more emphasis on
quality and cost than on sustainable practices

when working with suppliers

Drivers of engaging with suppliers

40%

37%
30% 29%
23%
15%
Quality of Cost Service level /  Product or  Reliability of Sustainability
product or quality service the supply
service reliability chain

Source: GBI 2022 North America - Drivers of engaging with suppliers



Sustainability isn't a
nice to have.
It is @ must have.




They are still very wealthy...

Net worth

US$1,608,750

Source: GBI 2022 NA - Net worth/ liquid assets (including savings, stocks, shares)



They continue to
take personal

o o o o Moderate & high risk taki
fl na nCIaI rISkS In wheon teala(i:g fina?ncia? deacisiI:f:\s

moments of LT (510710
uncertainty...

719%

Source: GBI Barometer NA - Risk level - financial decisions



https://www.ipsos.com/sites/default/files/ct/news/documents/2022-08/What%20Worries%20the%20World%20-%20August%20-%20Global.pdf

And the drivers differ by those with
varying levels of net worth

Drivers of personal investment by net worth

B Less than US$1m mSSIim+

27
21
15

Get a thrill from Support a specific venture
gambling with possible (e.g. by investing in new / promising
wins and losses companies)

Source: GBI 2022 NA - Drivers of engaging with suppliers



...Wwhich underpins their value to high-end
consumer brands

Items considered purchasing in the next 12 months

Consumer electronics (NET) Jewellery (NET Watch (NET)

52% ) 50% O 46%

Source: GBI 2022 NA - Items considered purchasing in the next 12 months



Source: GBI 2022 North America - Items considered purchasing in the next 12 months







They have a diversified media portfolio,
underpinned by accuracy and balance

Top drivers of business-related news

Provide expert ——[~ Report business news
— 4 | opinions _Fh_l:T accurately, based on
— 7 factual information

Keep me informed about Keep me informed about

@% business developments {% business developments
related to the wider related to my sector /
business world industry

Provide a balanced and
non-biased viewpoint
about business

Source: GBI 2022 NA - Engagement Drivers - Business News



And when looking at general news, this

theme of credibility continues

Top drivers of general news

—— [~ Report news accurately,

EFA_Cf !oased on.factual
| information

Have expert opinions

— o~

—

—O~ Cover a wide range of
topics in one place (e.g.
politics, business, sports,
entertainment, etc.)

Source: GBI 2022 NA - Engagement Drivers - General News

e

Provide breaking news,
as it happens

Provide a balanced and
non-biased viewpoint




GBI access content through a range of
platforms

Reach across platforms

B Yesterday reach H Past 30 days reach

100% 99%

93% 87% 94% 90%
68%
S .

Any platform Print TV set Total digital

Source: GBI 2022 North America






Podcasts have become an even more
important tool in their media repertoire

% who have listened to a podcast in the past 12 months

2021 2022

Source: GBIl Barome ter 2022 NA - Podcast listening in past 12 months



They're more likely to use social media
for personal use...

% who use social media daily for...

@ Personal use

Business use [45%

il

Types of content they consume on social media (top 5)

Travel Bel/A

News &
Current Affairs 38%

) B | §

Sports  BeyAA

’\
-

Entertainment  BeY{/A

Cooking B4

%

Source: GBI Barometer 2022 NA - Frequency of accessing social media for personal / business use + Types of content they consume on social
media




Three key take-outs

} Need to manage

the unmanageable

L Take calculated risks

TN - B :
; to maximise their personal

financial gains

Multi-channel is key
how you reach them




Questions?

Global
Business
Influencers

Ipsos




A few other things
that might be
relevant to your
business:

TV Dailies

Sustainability
& Advertising



Thank you

JAMES TORR DANIEL WONG-CHI-

james.torr@ipsos.com Daniel.Wong-Chi-Man@i
Global

Business
https://www.ipsos.com/en-uk Influencers

- lpsos
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