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Sources:

1 IpsosBrand Equity Measurement / BVC overview: https://www.ipsos.com/en/brand-equity-measurement

2 Measuring Brand Equity and its Impact on Market Share (BVC brand health PDF):
htIpS‘“M!M!M! 'psos Comfs'tesfdefa t!f es! pSCSOZ2DB”COQZDb:aJIOZZDZEE I: ::f

From Pixels to People (HI+Al viewpoint): https://www.ipsos.com/en-us/pixels-people

Ipsos Synthesio GEO / Al search visibility: https://www.ipsos.com/en/unlock-your-brand-visibility-ai-era-
ipsos-synthesio-geo

Ipsos Synthesio - Search Intelligence and data hybridisation: https://www.synthesio.com/blog/

o0s.com/sites/default/

files/ct/news/documents/2025-07/ipsos-views-personas-in-the-age-of-Al.pdf

Ipsos Al Monitor 2025 (trust in Al, governance context): summary example:
https://p4sc4l.substack.com/p/the-ipsos-ai-monitor-2025-captures

Further Readings:
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Combining human empathy and
artificial intelligence for brand growth

Dmmpasy: Probmn

FACT“R ‘: How Contextual Brand Equ

Hew small brands can leverage
equity to challenge leaders
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