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Americans’ worries about 
missed rent or mortgage 
payments are an opportunity  
for companies to step in  
and build trust.
By Tommy Hemmer  

Senior Community Manager 

Ipsos SMX

One year after COVID-19 descended upon  

the U.S., many Americans still struggle with 

questions such as “will my finances get  

me through this?” and “will I be able to pay 

my rent or mortgage?”

Nearly 44% of Americans reported negative 

feelings towards their personal finances  

in light of COVID-19, according to a recent 

Ipsos U.S. syndicated community study.1  

Additionally, 1 in 6 (17%) have missed a  

rent /mortgage payment themselves and/or 

know someone else who has.2

Here is a deeper look at the economic stress 

Americans feel about housing, the govern-

ment’s response and opportunities for brands 

to relieve the situation.

SHELTER IN PLACE: 
HOW COMPANIES CAN 
EASE CUSTOMERS’ 
HOUSING ANXIETY

1 Source: Ipsos U.S. Syndicated Community, 1/28 –2/4/2021, n = 909
2 Source: Ipsos U.S. Syndicated Community, 2/9 –2/12/2021, n = 239



1. �PEOPLE EXPECT MORE FROM THE GOVERNMENT;  
STIMULUS CHECKS TOP OF MIND 

Americans are tired of struggling and are expressing their worries on social media. People want help and lasting change from lawmakers. 

Over the past year, conversations on housing often coincided with heated discussions about stimulus packages —peaking the week of 

October 5, when former President Donald Trump halted and restarted stimulus talks with Congress.

© Ipsos  |  Source: Synthesio, 3/4/2020-3/4/2021, specific mentions relevant to general finance, housing rental market, housing buying market, or government in U.S., English only 

Social conversations on the government,
rental housing markets, and general finance
all peaked the week of 10/5, when President

Trump both paused and reconvened
stimulus talks with Congress.

Social Conversation Volume: Finance and Housing

There are folks all across America right now worrying about rent, food and shelter. Seven months into a pandemic 

and record unemployment with no relief checks since last April, but a guy who paid $750 in taxes (and just got a VIP 

Suite as a hospital room), says no more money until I win.” – SOCIAL MEDIA USER“
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Most people are unaware of or unhappy with how federal and state officials have handled the housing crisis. They appreciate eviction 

moratoriums and stimulus payments, but feel more needs to be done, especially to offset mounting debt from back rent.

� Federal Government    � State Government

Perceptions of Governement Response to Affordable Housing During the COVID Pandemic

© Ipsos  |  Source: Ipsos U.S. Syndicated Community, 2/9 – 2/12/2021, n = 239
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In the short term, Americans want the government to continue eviction moratoriums, freeze mortgage payments for those struggling and 

provide more stimulus.

In the long term, Americans want the government to scrap back rent and overdue mortgage payments and incentivize private groups to 

build more affordable/mixed income housing.

Monthly rent /mortgage payments shouldn’t be temporarily waived and accumulate to be paid at the end of the  

public health emergency, as it will put people out of their homes right when they’re able to potentially get back on 

their feet.” – IPSOS COMMUNITY MEMBER

There is a lot of construction but they are mostly higher priced homes because that’s where the money is, so I think 

more government incentives are needed to spur [affordable housing] construction.” – IPSOS COMMUNITY MEMBER

“
“
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2. PEOPLE PRIORITIZE NEEDS OVER WANTS 

Although negative feelings towards personal finances were more pronounced among households earning lower incomes, the vast majority 

of people (76%) still found affordable housing to be an important issue. Many called out housing as a basic human need, saying no one 

should have to decide between paying a rent or mortgage and purchasing basic necessities.

People need a place to live regardless of their income. Moreover, affordable housing improves the quality of life of 

residents by leading to better health, adequate jobs, financial stability, security, and population diversity.”  

– IPSOS COMMUNITY MEMBER“
Americans’ Thoughts and Feelings towards Finances

© Ipsos  |  Source: Ipsos U.S. Syndicated Community, 1/28 – 2/4/2021, n = 909

*Results presented are T2B (agree/strongly agree) from a five-point scale Total Earning $49,999 or Less

I feel good about my own/family's current financial situation at this time 48% 30%

COVID-19 has negatively impacted my financial situation 36% 41%

COVID-19 has made it difficult to pay my bills in general 23% 32%

I'm worried about having enough money to pay rent /my mortgage 21% 29%

COVID-19 has made it difficult for me to pay my rent /mortgage 17% 24%

Most people who know someone or have experienced not being able to make a rent /mortgage payment were unable to do so because of a 

reduction in available work hours—an experience causing heavy stress and embarrassment. But Americans who haven’t missed a payment 

are also making concessions to keep the lights on—cutting out non-essentials like new clothes, entertainment, dining out and travel.

Our household personally immediately started thinking about wants vs needs. We curbed wasteful spending.  

No more eating out, going to movies, casino trips, etc.” – IPSOS COMMUNITY MEMBER

Some Americans are saving money from not going out and are now giving to charities/relatives or paying down existing debts — showing 

both a sympathy for others and a desire to protect themselves from future financially straining incidents.

I’m lucky to have a job that still allows me to pay my mortgage, but I’ve cut back on other expenses (especially  

those I shouldn’t do anyway right now — travel, entertainment, dining out, new clothing) so that I can send her and 

my other friends money to help them stay afloat.” – IPSOS COMMUNITY MEMBER

“
“
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3. INSTITUTIONS CAN PARTNER, SUPPORT AND EDUCATE

When asked to name brands or financial institutions actively helping with affordable housing challenges, Americans chose large banks 

like Chase and Bank of America due to their willingness to help those behind on debt. At the same time, many consumers were cynical —

recalling the 2007 housing crisis and noting that banks sometimes seem to care more about their shareholders than everyday people.

However, many consumers also feel that financial institutions can support and educate the general public in the following ways:

•	 Provide low-interest loans 

•	 Incentivize builders to construct affordable housing options 

•	 Postpone mortgage payments or forgive overdue mortgage payments 

•	 Provide financial literacy education programs

•	 Create financial support funds

Americans also long to see financial institutions and brands partner with charities like Habitat for Humanity, putting money towards solving 

problems and pulling people together in a lasting way.

I wish every business would work with charities to build/refurbish homes for low income families.” 

– IPSOS COMMUNITY MEMBER

Some wealthy companies such as Google and Facebook could fund and build affordable housing as part of their 

charitable contributions.” – IPSOS COMMUNITY MEMBER

The fear and anxiety of the present moment are an opportunity for brands to show understanding and leadership. Companies who can 

take steps to help Americans —whether it’s financial firms providing low-interest loans, builders taking incentives to construct affordable 

housing, or something else —will not just be providing immediate economic benefits to consumers —they’ll build trust in their brand  

for the long term.

About Ipsos

At Ipsos we are passionately curious about people, markets, brands, and society. We deliver information and analysis that makes our  

complex world easier and faster to navigate and inspires our clients to make smarter decisions. With a strong presence in 90 countries, 

Ipsos employs more than 18,000 people and conducts research programs in more than 100 countries. Founded in France in 1975,  

Ipsos is controlled and managed by research professionals.

Contact

Tommy Hemmer 

Senior Community Manager, Ipsos SMX 

Tommy.Hemmer@ipsos.com
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