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THE ROLE OF SPORTS IN 
THE LIFE OF AFFLUENTS

73% of Affluent Men are Sports Fans

No Interest I Live For Sports
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A Fan of…
(Among Affluents who are interested in sports)

$8.3 billion
Affluent’s annual spend on 

admission fees to sporting events

Favorites:

61%
of Affluents plan to watch or follow 

the 2022 Winter Olympics
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The majority of Affluents are sports fanatics – especially enjoying 

the NFL and Olympics. Factor Affluents in your marketing plans 

with the NFL Playoffs and Winter Olympics fast approaching.
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Sports Fandom Scale

Gen Pop: 43%


