Exploring Economic Class Differences
Amongst African American Affluents

Many Black Affluents grew up in different
social classes depending on which generation
they were born into.

Understanding the potential changes in Affluent African Americans:
social class that these individuals have Economic Class Growing Up
experienced can shed light on various Gen Z Millenials Gen X ——Boomers/Seniors
buying behaviors, preferences, and unique

values. By tapping into their past, we can

better cater to their present needs and e T
anticipate their future desires. Someone Class  Middle Class  Middle

who has moved from a lower to a higher — —

social class, for example, might value

upward mobility and hard work. Meanwhile,

someone who grew up in a higher social

class might value luxury and exclusivity.

African American affluents who were raised wealthy often perceive luxury as a normal part of life due to lifelong
exposure to such environments. This contrasts with those from working-class or poor backgrounds, who may view
luxury as a status symbol or proof of socio-economic rise. Hence, the wealthy may value luxury more as a consistent

- aspect of their lifestyle rather than a symbol of achievement.

Attitudes about fashion, luxury and trends

(African American Affluents: growing up) = Upper Middle
Class/Rich/Wealthy

Middle Class
53%

“Luxury products and u Poor/Working Class
services play an important
part in my life”

21%

69%

“l enjoy keeping with up
the latest fashions and

trends”
38%

“I like to find out about new 61%

trends and be knowledgeable
about luxury products and
services”

32%

**Top-two box (agreement)

Successful marketing to African American Affluents involves understanding their diverse experiences and values.
Personalized campaigns that recognize social class shifts, respects their nuances, and avoids stereotypes can
effectively resonate with them. This comprehensive approach fosters respect and effectively targets Black
Affluents' aspirations. This understanding not only results in a more respectful and informed approach but also in

a marketing campaign that truly speaks to the different aspirations of all Black Affluents.
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