cial Intelligence A
May, 2022




HIE %I:Iﬁl:ll/tl_j__g€1§jr Elj\nnﬁ

DX I BEHUAPRELCS VNIEAD?

i 0o 2enn & LEEERL T B EmN

REDZEUVHETIS CE4 FEOI—F—(CEDLDIZEHA
DT 7 ZEHARUELY SNTVLWSOHMEFY =0
------- —————— FEMSEHATIZEDEL)

l AN OV EVIE S0P L S d |

: TTCLWRWERUD D

|

2- ©lpsos | E BRLE1—F—9EFE-OIIHE 5 SyﬂtheSIO &
AN IPSOS COMPANY



£

(%)
o)
‘\.|“
J

)

3- Olpsos | FE EHBLE1—F7—9ZfFo>cO03IFA

%Bﬁﬁﬁ%t&éj{é%ﬁii;Tjﬁﬁwmj Eﬂﬂ* &+ 3 tttg-*j% _ t-(
'}‘0)%5;’(‘355 LA 3;2__( X5 = 2znn 30 _ .

v HETIEKONEBEREICEZ DRENNATL)

_ElEE<IMoNTULWEITH, EfkICEmZEEAN

TRAEOOTEEER/ TN TCLET,

v 75140 ETHEEN B Em MR REE

SEEMLTVDRONERY  SHRIRIZI 2= —

VIV ERAITDCET. BERBDBEEICDIENSDBDH

BEMEMHUYET,

v FICERICH T SN mRCE EmERADETE
NEINTLWBABT—REZ<<BESNET,




MR 1—-F—EFEOR OISR
47°‘J20)‘J—J17)b'JZ—J99= —AlEitFoshEICH Y.
fIE“fIJIJIEH'- LISRAERERNEETY

| EOLE1—7—5PSNST—5 i
. SoTEIEE :

—% - TMALL

~/ 1

mpCDP #T W a2 i
' JD.COM |

Voo \#hy e @=

’fJI*;? 7"

w

_________________________________________

4- ©lpsos | FE BB 1—F—5EHE->OISHE 5 Synthesio &

AAAAAAAAAAAAAA



hE S#HElEi—

@ s

= THALL
DICoM T Tpoe" .

HEODOFERE-commercetF 1
NOHEENBRNICHEELE
HALE1—RBREZINELET

T—YE>OI35HA

%%%%1.:.0)50) T EEEN - EENICTHULET

NLPO#MZEERL CABOLE1—F—5H\5 |
EDELSBIEYINS VDN EEELET \ /
FHMIIRE & X7 DRRMEISIER L, §RO7IC
FELTV\BEEXSNDIERERASNLET — —

@ s SE]
(.

MEBICIHUTO—Z T % 1T
L AYICBERDH DT —IDHIC
T4 ITUVET

O LR /

8

HEEN K> TLDIRI UMK
RO TWBRA UM EEEICERND
QAT NDT—IEA T3 T
HAEHHEBRZEERIEETT

5- ©lpsos | PEI B E1—FT—9%FE>/1z2O013IHBE

m BETHNBEMTHET.
> Oy BIRLIR—hE L TOMTREREZE
G"\ | $HEXRT,
> N4
€ +rm
—EQD I THE U7=Findings
ETYINSAVICEEHTHEL.

DD TEEE EMDRIE B
EHRIETCVWEEETET

lpsosDIFFREBZ R —Fv—N
BRAIRDL—LD—0%ERL.
TPIORDSEIRIICERRA

YA EESHUET

& synthesio

AN IPSOS COMPANY



ﬁﬁPEJ—T—QEEDTD]\ﬂﬁ
ﬁ?l‘ﬁEE’JlJiibtt‘Caiﬁ& T—IV—REHAENEEXT

HEEORRBICWHITBIEHRER T4 —RI/IVYINEEXBE-commerce 71D L E 1—F—%(2. QQATA MDD T —YZHHAENTE D&
T. KUZANCEEEDFHMOIZIIET 2 EMTET XTI,

E-commerce 1 bD UL E 1 —F7—9 | IFBEBENRmZ(E QAT MM IFHEEDREECERNKES NS EEITT
FAUTRRU BRI T, U CERERNR T 1 —R/\y R BERBICHT BV RINAAFENEFXVET,
INZ<EGENTLET,

v 5%’%%@%%5‘:(;&1@“5@&%1%/I\ UV ERA
v BEDERICEELET "IN KREICEED JREZERZDCENATRE

vV A1 07T —h TR S ZENHULVEE
HDBERENGFHHEE X S &NV AlEE

v HEERR CRMOITBVRITBVWRIZART S
EMTED

6- O lpsos | FE BRLEL1—F—95E->OISHE 5 Synthesio

AN IPSOS COMPANY



H[E *“:'ﬁ':l/t“_} “‘—’>"f7a“:1§97" OJ3FEE -
-u,jcfal/l:‘z T—YZNLPEINZEAUV CENICHRABEIEXT

REDTHFRANT =Y DABTEMNERNICIEET S72HIC NLPOFKMZFRLE T XEZMN<EFI (T, BFEEDLIRE
PENETNDODENUDNS, LEI—ARABDMERIZDITUET,

gtfl: LE2—RBsOREY O 91 GBI LE2—ZXAPADRSAIN—49
o] consuwpTioN Topics [N 0.4 50%* 46%
Topic8 M 0.3 P 0%
' Topic2 M 0.2 5/: 1f
Topic9 M 0.2 >% 3%
Topic12 [ 0.1 % 1%
' 25%* 14%
Topic4 B 0.1 19%* 59
_' Topicl0 0.0 15%* 39
g Topic 3 0.0 4%* 2%
-0.6 I Topic 11 9%* 5%*
-1.1 N Topic 6 8%* 0%
' -1.3 _ Topic 7 6%* 0%
LE 1 —#K&iaa RERBTICH T FEEBODILBHAUNSEERD LE1—DXAO7EREYIDBEREZ DL X7 ITHICHE
FEWOICHEEURT  SEBEHMADRICHIRT 2 EER VI E LCTUWBAERZRELET,
FOFTHEANBZEIEELE T,

7- ©lpsos | FE BELE 1—F—9%&FE-=OISHE 5 synthesio

AN IPSOS COMPANY



E\J_T_g é‘ij 7- 1] \p”ﬁ

ﬁ%ﬂiﬁﬁﬁ*ﬁ%h“ \T—5&BmICEIRL. D7 O S1 1 &

clruniﬁ“ﬁﬂ

XIL—=LT=0DH £II717 L
(NBEIDITFEFAR—3 D ZERREYEUTzIpsosl BB DT L—LT—7)

BEMRIIETNEATIIEIRR LOBKRERADSW I 7IMIDT—%
TI[TI7IMIZEIRRTIRAULTHICIE T7 IO REBRU. EIXRIT D
DIAVICOBRDBIAIVTAINERES B SFIEN RN EEE A,

47‘)1‘((1 (D7 OIS AT A S INDER - 2HICEMEZE S DT
BREERIY—Fr—H  HBDOIL—LAT—I0FZERALENST—4
=B -FIRU HHICE D TOIERDH AR I 2T E T,

DIMENSION

FACT ANALYSIS INSIGHT SOCIAL | DIMENSION

_________________________________________

PERSONAL

TR TIXYRZ=XL?
EFR—=3[7?
BRICIFEDROIBRITENHD ?
Value Proposition|d 7
EDEDIBRTIIIAVNELRULLIN?

etc...

8- ©lpsos | AE WAL 1—F— 95 H->LOISHE 5 Synthesio

AN IPSOS COMPANY

AN NN




LiR—hk

9- ©lpsos | FE ®WBL E1—F—9%&E>OIIRA

HmlE1—7T—5%ZEozO0J13IRE

EHORRICADE TRKICHEVEUET

NTT)—DHMZEBATBREICBEEZHRLTVSRAIUNIEIN?

BHEm HmeRmOLE1—ABICEDK I MERDEWDH DN ?
FRaRmOFHAS N TSRS EOR BHERBOTEZE TUVRURA D NI 7
Ry ICEHERmMELERU TEREHMPBE O TVSRAUNIETH 7
A——FEDKDIBREITAVMMIGINEN ?REITXINIED TSR EMDIHN?
SEOERMBARICEVWT EDLDBRAI VNS ZADIREN?

l ) - c H
¢ , '.“._‘.:- 5 -__ } LR |
- -
BEMDFELFTHEIER EMEHERITZOYYEYY  1—H—TSURMDVYYEDS BIS5URI1I—H—DFHA

& synthesio

AN IPSOS COMPANY



ABOUT IPSOS

Ipsos is the third largest market research company in the world,
present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built
unique multi-specialist capabilities that provide powerful
insights into the actions, opinions and motivations of citizens,
consumers, patients, customers or employees. Our 75
business solutions are based on primary data coming from our
surveys, social media monitoring, and qualitative or
observational techniques.

“Game Changers” — our tagline — summarises our ambition to
help our 5,000 clients to navigate more easily our deeply
changing world.

Founded in France in 1975, Ipsos is listed on the Euronext
Paris since July 1st, 1999. The company is part of the SBF 120
and the Mid-60 index and is eligible for the Deferred Settlement
Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg
IPS:FP
WWW.ipsos.com
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GAME CHANGERS

In our world of rapid change, the need for reliable information
to make confident decisions has never been greater.

At Ipsos we believe our clients need more than a data supplier,
they need a partner who can produce accurate and relevant
information and turn it into actionable truth.

This is why our passionately curious experts not only provide
the most precise measurement, but shape it to provide True
Understanding of Society, Markets and People.

To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity,
speed and substance to everything we do.

So that our clients can act faster, smarter and bolder.
Ultimately, success comes down to a simple truth:
You act better when you are sure.
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