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As the average age of consumer groups gets younger, the post-80s generation has long been the

largest component. In particular, consumers born post-1985 generation have become a new force in
fashion consumption. The younger generation is becoming increasingly influential in both social and
business environments. As "Moonlight Group" in most people's eyes, are post-85 generation

really spending all their money every month? What is their particular consumption habit?

And do they have their own smart money plan?

Recently, Ipsos conducted a survey among young consumers of the post-85

generation and thoroughly analyzed their consumer behavior and trends.




How do young people of the post-85
generation distribute their incomes?

Young people of the post-85 generation are not living
paycheck-to-paycheck as many people think and they are
better at planning in income distribution than many realize.

On the whole, as shown in the survey, daily consumption
expenditures account for 30% of monthly income and fixed
expenses account for 20%, together making up 50% of monthly
income distribution. Allocations to bank savings account for
20%, 16% is used for the purchase of Internet "Bao" class
financial products, and 9% goes to the purchase of traditional
financial products, with savings and financial investments

together making up a 45% of monthly income.

How monthly cash income (income at hands) is distributed?

Fixed expenses

Purchasing traditional financial products /—‘\
Other

Purchasing Internet "Bao" class
financial products

Depositing it in the bank

Spending

Base=all respondents

Source: Ipsos

Actually, young people of the post-85
generation plan consumption quite well!

Making spending plans and bookkeeping is the first step
towards rational consumption and financial management. The
survey shows that over sixty percent (61%) of the respondents
said they usually make consumption plans. Of that, 9% claimed
that they develop spending plans and stick to them, 42% said
they would occasionally overspend, and 10% said they often
overspend.

The survey also showed that 66% of the respondents said they
have the habit of bookkeeping. Among them, 16% said they
would keep strict records of every expense regardless of the
amount and 50% said they would keep fragmented accounts
from time to time.

Do you usually keep accounts?

Would you make consumption plans?

Keep strict accounts of
every expense regardless
of the amount

Never keep
accounts

Keep fragmented accounts
from time to time

Make consumption plans and
stick to them

Make consumption plans,
occasionally overspend

Make consumption plans,
often overspend

Have no consumption plans,
but spend money rationally

Have no consumption plans,
spend money freely

Base=all respondents Source: Ipsos

Base=all respondents Source: Ipsos

Young people of the post-85 generation

favor overdrawn consumption

Young consumers of the post-85 generation are in favor of
overdrawn consumption. The survey shows that eighty percent
of the respondents have credit cards, and nearly forty percent
(39%) have two or more credit cards. The survey also shows
that nearly half of the respondents (48%) spend more than
RMB 2,000 with their credit cards, on average, every month.

The main purpose for young people of the post-85 generation
to use credit cards is for online shopping, followed by
convenience to carry instead of cash for daily consumption

(49%), and emergency use (40%).

Number of credit cards held

Reasons of using credit cards

More than 2

No credit
card

Base=all respondents Source: Ipsos

Average monthly credit card
consumption amount

RMB 500-1,000 RMB 2,001-3,000 Above RMB 5,000

Less than RMB 500 RMB 1,001-2,000 RMB 3,001-5,000

Online shopping

Convenience to use
instead of cash

For emergency use,
to ease the financial strain

To earn credit card points for
rewards (such as gifts, mileage, etc.)

Using a credit card for big-ticket
consumption to save cash flow

For the convenience of
traveling/shopping abroad

In order to gain personal credit

Itis stylish to use a credit card

| applied a credit card as
people around me all had one

Base=respondents with credit cards Source: Ipsos

Base=respondents with credit cards Source: Ipsos



Would you max out a credit card?
(by different monthly family income)

W Never W Occasionally/often

Less than RMB RMB 20,000
RMB 10,000 10,000-19,999 and above
Base=respondents with credit cards Source: Ipsos
Do young people of the post-85s generation
often max out their cards? Would you max out a credit card? Mode of repayment commonly used

According to the Ipsos survey, over forty percent (43%) of the

Often Installment repayment

respondents said they would occasionally/often max out their b
credit cards. As for credit card payments, seventy percent of P
young people of the post-85 generation said they prefer full
Minimum
repayment. repayment
Occasionally Full repayment
Base=respondents with credit cards Source: Ipsos Base=respondents with credit cards Source: Ipsos
Proportion of respondents who somewhat agree/ Proportion of respondents who somewhat
completely agree with the view that "we do not agree/completely agree with the view that "we
What do young people of the post-85 have to save much because when money is spent, must set aside a certain amount of money for
we can get it back" a rainy day"

generation think of saving money?

The Ipsos survey shows that the majority of young people of

the post-85 generation appreciate the importance of savings.
The survey shows that only 27% believe that they do not have
to save much because when money is spent, they can get it
back, while 77% of the respondents believe that they must set
aside a certain amount of money “for a rainy day".

Base=all respondents Source: Ipsos




77% of the respondents claimed that they
have the habit of allocating regular monthly

savings.

With regard to the motive for savings, it seems young people
of the post-85 generation are better at planning ahead than
we may think. 60% of respondents said they save money for
arainy day and 52% said they save money for the future. It
is also worth mentioning that nearly forty percent (39%) said
they save money for financial investment, and 31% said they
accumulate funds to possibly start a business in the future.

Young people of the post-85 generation
have a strong sense of investment and

Having the habit of allocating Amount of regular Reasons for regular

regular monthly savings

savings every month savings

Above RMB 5,000 For emergency use,
unexpected needs

In preparation for future life (such as
children's education, retirement, etc.)

For financial investment
For purchase of big-ticket items
(such as buying a car, a house, etc.)

Funds accumulation to

start a business in the future

Having always had the habit of

RMB saving money; no particular reason

Less than 2,001-5,000
RMB 2,000 Other
Base=all respondents Base=respondents with the habit of monthly regular savings Source: Ipsos
Proportion of respondents who Proportion of respondents who Proportion of respondents who
so gree/ pletely agree somewhat agree/completely agree with so hat agree/ K ly agree
with the view that "money is earned out; the view that "financial management is with the view that "the objective of
it makes little sense to manage money" the business of the rich” financial management is to achieve

financial management

wealth appreciation in a short time"

How would young people of the post-85 generation spend a
small windfall (RMB 10,000)? The survey shows that only 20%
of the respondents would spend it, 18% would save it, while
over sixty percent (62%) would use it for financial investment.
Interestingly, the higher the monthly family income, the greater
the inclination for financial management.

As for financial products, young people of the post-85
generation are most familiar with Internet "Bao" class financial
products, and also have some knowledge of bank financial
products, insurance, and funds.

How well do you know various financial
products? (Know reasonably well and know a lot)

Internet "Bac” class financial
products

Bank financial products

Insurance

Funds

Stocks

Investment in gold

Bonds

P2P lending

Futures

Foreign exchange

Trust

Base=all respondents Source: Ipsos

Base=all respondents

Source: Ipsos

If you got a small and unexpected If you got a small and unexpected windfall, how
windfall, how would you allocate it? would you allocate it? (vy different monthly family income)

Spend it

Save it
Use

it for
financial
investment

Less than RMB
3,000

RMB 3,000-9,999

RMB 10,000-19,999

RMB 20,000 and
above

Spend it Save it Use it for financial investment

Base=all respondents

Source: Ipsos




Do you have
financial investments
at present?

Why not making financial investments?

Limited funds, no extra money

Lack of understanding of financial investment products

Worrying about funds security risk

No time or energy

Having not found suitable investment products

Complex operations

Having enough money and no interest in financial management

Other

Base =respondents having no financial investments

Why making financial investments

Source: Ipsos

Supplementing income to improve current quality of life

Earning some spending money

| just think the bank interest rate is low

Planning ahead, to prepare for the future life

Holding them long term, to realize sharp wealth appreciation

Taking them as a means of hedging against inflation

Realizing sharp wealth appreciation in the short term

Buying a house

The need for interpersonal communication

Relatives and friends are all doing financial management

Other

Base =respondents with financial investments

Source: Ipsos

Over sixty percent of the respondents (63%) have financial
investments at present. Supplementing income to improve
current quality of life (46%) is the main reason for making
financial investments; and lack of funds is the main reason for
not making financial investments.

In comparing respondents according to level of family income,
those with higher family income would have greater proportions
of financial management in their income distribution. 84%

of the respondents with monthly family income above RMB
20,000 are engaged in financial management at present.

That percentage is higher than that of respondents with lower
monthly family income (69% for respondents with monthly
family income of RMB 10,000-19,999, and 54% for less than
RMB 10,000).

In examining the motives for financial management, low-
income groups choose financial management more to improve
their current living standards and earn pocket money while
high-income groups pay more attention to future security and
long-term investment returns.

Do you have financial investments at
present? (by different ages)

RMB 20,000 and
above

RMB 10,000-19,999

Less than RMB
10,000

Base=all respondents Source: Ipsos

Why making financial investments (by different ages)

Supplementing income to improve
the quality of current life

Earning pocket money

| just think the bank interest rate is low
Planning ahead, to prepare for the future
Planning ahead, to prepare for the future

Planning ahead, to prepare for the future

Realizing sharp wealth appreciation
in the short term

Buying a house

The need for interpersonal communication

Relatives and friends are all doing T

financial management

Other

|

B Within 10000RMB
10000-19999RMB

E Above 20000RMB

Base=respondents having financial investments

Source: Ipsos



Contrary to the conventional wisdom that young people

are more adventurous, the post-85 generation attach more
importance to the security of funds than prospective earnings
when selecting different financial products. The survey shows
that funds security risk (66%) is the primary concern of young
people of the post-85 generation when selecting different
financial products, which makes up a higher proportion than
the prospective earnings (59%).

In addition, the investment threshold (50%), ease of operation
(47%), financial liquidity (45%) and investment horizon (42%)
are also important factors that young people of the post-85
generation would consider. Therefore, financial products with
high security, low threshold, easy operation, and strong liquidity
are more likely to be favored by young people of the post-85
generation.

The factors valued by respondents with different family income
when selecting financial products have significant differences.
Compared with respondents with low family income,
respondents with higher family income pay more attention to
funds security risk, investment horizon, and recommendations
from acquaintances.

Respondents with low family income pay more attention to the

prospective earnings and investment threshold.

Nearly seventy percent (68%) of respondents can accept a
maximum investment horizon of less than 1 year and nearly
twenty percent can accept a maximum investment horizon of
three months.

Compared with young people of the post-85 generation,
respondents of the post-90 generation aged 18-24 prefer short-
term investment strategies. A quarter of respondents of the
post-90 generation can accept a maximum investment horizon
of three months, which is higher than the proportion of those

of the post-85 generation (15%). Nearly eighty percent of
respondents of the post-90 generation can accept a maximum
investment horizon of 1 year, while the proportion of those of

the post-85 generation is 63%.

Considerations for selecting different financial products

Funds security risk 68

Prospective earnings 59

Investment threshold 50

Ease of operation 47

Financial liquidity 45

Investment horizon 42

Internet word of mouth of the product 33

Time and energy to spend 73

Recommendations from friends and relatives 25

Requirements of the product on o3
knowledge and capacity

Other 3

Base=respondents having financial investments Source: Ipsos

Considerations for selecting different financial products (vy different monthly family income)

Funds security risk

Prospective earnings

Investment threshold

Ease of operation

Investment horizon

Internet word of mouth of the product

Time and energy to spend

Requirements of the product on
knowledge and capacity

Recommendations from friends and relatives mm Above 20000RMB

== 10000-19999RMB

Hm \Vithin 10000RMB

Base=respondents having financial investments Source: Ipsos

Acceptable maximum investment horizon Acceptable maximum investment

horizon (by different ages)

Three years More than three years Within three months

. . .

& 9

[ More than
3 years

M 3 years
M 2 years

Il 6 months
H 3 months
] 27

25-29 years old

Two years One year Six months

18-24 years old

Base=respondents having financial investments Source: Ipsos Base=respondents having financial investments Source: Ipsos



On the whole, younger age groups are more inclined to adopt
prudent investment strategies, with nearly seventy percent
(68%) saying they can accept a maximum investment horizon
of less than 1 year.

However, compared with those of the post-85 generation,
respondents of the post-90 generation are more likely to try
financial products with certain risks. 62% of respondents of the
post-90 generation would like to try products with certain risks/
high risks, which is higher than the proportion of those of the
post-85 generation (50%);

More inclined to which kind of investment strategies

/‘_\

/ 4

\

)

18-24
years old

2529

seersot B 0 31 1% 5

= | do not want to take any risks as long as the principal is secured

= | can assume a few risks if the principal is basically safe and the return is slightly higher than that
of bank deposits

== |n order to obtain certain return (maximum return of 10%), | would like to take certain risks
(maximum loss of 5%)

== |n order to obtain higher return (maximum return of 20%), | would like to take greater risks
(maximum loss of 15%)

== |n order to obtain very high return (maximum return of 40%), | would like to take very great risks
(maximum loss of 30%)

Base=respondents having financial investments

Source: Ipsos

Internet "Bao" class financial products are
most favored by young people of the post-
85s generation

Type of financial investment that you are doing for the moment

For the selection of financial products, Internet "Bao" class
financial products are most favored by young people of the
post-85 generation. Among the respondents with financial
investments (63%), 68% have purchased Internet "Bao"
class financial products. Also, young people of the post-85
generation also tend to favor bank financial products (45%)
and funds (40%).

In the selection of financial products, respondents of different
family income are significantly different. For respondents with
monthly family income less than RMB 10,000, Internet "Bao"
class financial products are most popular choice at 78%, which
is significantly higher than other product categories. Their

investment options are relatively simple.

For respondents with higher family income, the proportions
of those who choose traditional financial products such as
bank financial products, funds, and stocks are higher. Their
investments are diversified. For respondents with monthly
family income above RMB 20,000, Internet "Bao" class
financial products, bank financial products, stocks, and funds
are all the most common selections.

Internet "Bao" class financial products
Bank financial products
Funds

Stocks

Insurance

Gold

P2P lending

Bonds

Trust

Foreign exchange
Futures

Other

Base=respondents having financial investments

Source: Ipsos

Type of financial investment that you are doing for the moment

(by different monthly family income)

Internet "Bac” class financial products
Bank financial products

Funds

Insurance

Gold

Stocks

P2P lending

Bonds

Other 2

Futures

Foreign exchange

Trust

mm Within 10000RMB
== 10000-19999RMB
Hl Above 20000RMB

Base=respondents having financial investments

Source: Ipsos
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Young people of the post-85 generation
favor Internet "Bao" class financial
products for their ease of operation and
low investment threshold; return is not the
main reason for their choice.
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Feb | Mar i)\pr May | Jun‘ Jul ‘Aug ISEp |q¢:

According to the Ipsos survey, over half of the respondents of
the post-85 generation (52%) have purchased Internet "Bao"
class financial products. Ease of operation (53%) and low
investment threshold (50%) are the main reasons for the, to
purchase Internet "Bao" class financial products. In addition,
strong financial liquidity (42%), clear statement of return
(40%), and stable return (38%) are also important reasons
for purchasing these products For respondents who have

not purchased Internet "Bao" class financial products, lack of
knowledge of the products (38%) and concerns about network
security (35%) are the main barriers to purchase.

In selecting different Internet "Bao" class financial products,
network security is the factor that the respondents value the
most (59%), followed by stability of return (51%), and financial
liquidity (50%).

T

Reasons for purchasing Internet "Bao" class financial products

Easy to operate
Low investment threshold
Strong financial liquidity

Clear statement of return

Stable return

High return

I think it is quite stylish

People around me all have purchased such products

Other

Base=respondents having purchased Internet "Bao" class financial products Source: Ipsos

Reasons for not purchasing Internet "Bao" class financial products

Lack of knowledge of the products 38
Worrying about network security on 25
transactions/operations
Worrying about the security of the principal 28
The rate of return is still lower than expected 26
| feel there is no too big difference from 18
other financial products
Complicated to operate 18
Other 7

Base=respondents having not purchased Internet "Bao" class financial products Source: Ipsos

Considerations for selecting different Internet "Bao" class financial products

Network security
Stability of return
Financial liquidity
Convenience for shopping

Rate of return

Friendliness of operating experience
Internet word of mouth

Brand influence

Number of users/scale of funds

1ether the Internet platform is my favorite brand
Other

Base=respondents having purchased Internet "Bao" class financial products Source: Ipsos





