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Why is Linkedln indispensable in your

omnichannel strategy
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Daily use of LinkedIn in the
gl Netherlands increased by 8% in
2022 compared to 2021
(Source: Nima - marketing facts)

More and more HCPs have a

& profile on LinkedIn creating an
opportunity for pharma and
medtech companies to have more
communication impact at a lower
cost.

(Source: NXT Pharma Academy)

LinkedIn has become an indispensable platform for your omnichannel engagement with healthcare
professionals. But how do HCPs use LinkedIn and what are the drivers, barriers and unmet needs
when it comes to using this platform when interacting with pharmaceutical and medtech companies?

LinkedIn offers an opportunity to
engage with your HCP as part of February 2023, Ipsos and NXT Pharma will conduct an extensive survey into the

your °m:i°ha""e' marketing motivations, expectations and wishes of HCPs when it comes to using Linkedin.
approach.
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Design and execution of the study
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Contact us for a quote and to sign
up for this study.

You can register until December 31
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