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Methodology

WHAT?

Online survey via 
Ipsos’ iSay panel

WHO?

2,601 Canadians* 

WHEN?

October 8 - 14, 2021 

*Weighting was applied to the total sample by age, gender, region and education level to ensure that the composition of the final 

sample is representative of Canada’s adult population according to the latest census data from Statistics Canada.



Continued Overall Improvement 
in Financial Confidence Index 



Canadian’s Financial Confidence - Historical

Financial Confidence Score – Canadian Population

Historical Average

2018 2019 2020 W1 2020 W2 2021 W1 2021 W2

Financial confidence moving upwards since the last wave…

+3 pts

57
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Overall financial confidence 
index of total population 
improved from 54 to 57 in 
since the spring of 2021, 
with Seniors 65+ and New 
Canadians leading the way.



Financial confidence 
improvement 
supported by 
positivityabout their 
financial situation

62%

51%

40%

51%

64%

33%

42%43%

57%

26%

36%

My finances
control my life

I am concerned
that the money I
have or will save

won't last

I feel like I will
never pay off my

credit

I avoid thinking
about my personal

finances

W2 2021W1 2021

CHANGES IN PERCEPTION OF PERSONAL FINANCIAL 

SITUATION 
((Level of agreement  - % agree) 

Q1. To what extent do you agree or disagree with the following statements?



Opposing Economic Stories: Views 
of Current Situation Improved but 

Outlook Worsened 



People feel better 
about current 
economic and 
financial conditions, 
but…

51%

40%

PERCEPTION OF CURRENT ECONOMIC AND FINANCIAL 

CONDITIONS
(% indicating comfortable, good, improved)

50%

35%

47%
53%

56%

42%

56%
59%

Comfort making a
major purchase

(home, car, etc.) vs.
a year ago

(Comfortable)

Current economic
conditions in

Canada (Good)

Current economic
conditions in your
community (Good)

Personal income
changed in recent
months (Increase)

W1 2021 W2 2021

7. What is your outlook for 2022 with regards to the following)…



29% 28%
31%

22% 22%
26%

Stock markets Global economy Canadian economy

7. What is your outlook for 2022 with regards to the following)…

51%

40%

14%
16%

12%

Inflation Affordability of
current consumer
goods (i.e., food,

clothing, etc.)

Real estate
affordability

W2 2021

…theiroutlook for 2022 is 
less shiny.  Canadians 
feel less positive  about 
the overall economy 
coming out of the 
pandemic

ECONOMIC OUTLOOK FOR 2022
(% indicating will improve)

(Note: Newly added in 2021 W2) 

W1 2021 W2 2021



The gender gap remains but the 
situation is improving for women



Q5. Confidence in short term financial situation

Q6. Confidence in long term financial situation/retirement

Women’s confidence in 
short term financial 
situation has improved 
yet… 

56% 56%
60%

55%

Confidence in short term
financial situation

Confidence in long term
financial situation/retirement

W1 2021 W2 2021

CONFIDENCE – FINANCIAL SITUATION
(% indicating high/very high)



11g. Overall, coming out of the COVID-19 crisis, do think that you are…

53%

48%

60%

40%

Better-off than
coming into

the pandemic

Worse-off than
coming into

the pandemic

….only1-in-2women feels 

she is better off coming out 
of the pandemic

POSITION COMING OUT PANDEMIC
(% indicating Worse / Better)

WomenMen



11b. Compared to a year ago, how prepared do you feel for an economic emergency?

11. To what extent has the Covid-19 pandemic affected how you view your financial future? 

Would you say your financial future now appears...?

Feel less prepared than a year ago 

Women feel less prepared 
for economic emergencies 
and more likely to have a 
lesser clear view of their 
financial future coming out 
of the Covid-19 crisis.

Financial future appears less clear…

44%

36%

Women

Men

57%

49%

Women

Men

POSITION COMING OUT PANDEMIC
(% indicating Less Prepared / Less Clear)



Women are now somewhat  less 
concerned and anxious about 
money moving into the tail end of 
2021…but still maintain a gap with 
men.

Q1. To what extent do you agree or disagree with the following statements?

12%

24%
20%

16% 18% 18%

I can enjoy life
because of the way
I'm managing my

money

I am concerned that
the money I have or
will save won't last

When I think about
my finances, I feel

anxious

18%
16%

10%

19%

14% 14%

I can enjoy life
because of the way
I'm managing my

money

I am concerned that
the money I have or
will save won't last

When I think about
my finances, I feel

anxious

W1 2021 W2 20212

Women

Men

POSITION COMING OUT PANDEMIC
(Level of agreement  - % agree) 



Western Canada closed the gap with 
central provinces, but the Atlantic 

remains less confident



FINANCIAL CONFIDENCE 
INDEX

57 59
54 55 57 59

50

Province

54 49

Fall 

2021

Spring 

2021

Financial confidence index for provinces (BC and AB) in Western Canada back to similar index levels of rest of Canada. Both 
provinces reported similar patterns in terms of impact in the spring and bouncing back in the fall.
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63%
58%

67% 69% 67%

52%

75%
66% 69% 68% 70%

57%

BC AB SK/MB Ontario Quebec Atlantic

Fueled by a stronger economic 
context, people in Western 
Canada are less likely to be 
borrowing money and seem to 
be able to save money as they 
come out of 2021.

Q1. To what extent do you agree or disagree with the following statements?

I have money left over at the end of the month

I sometimes have to borrow money to pay for 

regular living expenses

29%
34%

28% 29% 30% 31%

18%
25%

31%
28%

23%

31%

BC AB SK/MB Ontario Quebec Atlantic

CHANGES IN WESTERN CANADA
((Level of agreement  - % agree)

W1 2021 W2 2021



Albertans have become 
less likely to avoid thinking 
about their financesand 
are more likely to feel they 
can enjoy life because of 
the way they manage their 
money.

I  a vo i d  t h i n k i n g  o f  m y  p e r s o n a l  
f i n a n c e s

Q1. To what extent do you agree or disagree with the following statements?

32%
agreement

10points

I  c a n  e n j o y  l i f e  b e c a u s e  o f  t h e  w a y  
I ' m  m a n a g i n g  m y m o n e y

68%
agreement

10points



A financial planner can help 
generate confidence for 

years ahead

Canadians who have consulted a financial planner 

during the last year are more confident about their 

financial future and about life in general.



Consulting a 
financial planner
raises confidence

Confidence in short term financial situation

Confidence in long term financial situation

5. How would you rate your level of confidence in your short-term financial situation (next 12-24 months)?

6. How would you rate your level of confidence in your longer-term financial situation (e.g. when you will be retiring or how you will 

be or are managing your retirement years)?

10F. Have you used/consulted any financial professional(s) between September 2020 to present?

80%
Consulted a planner 

during the last year

60%
Did not consult

80%
Consulted a planner 

during the last year

57%
Did not consult

Very high+ Somewhat high

Very high+ Somewhat high



Canadians who 
consulted a planner are 
more likely to feel their 
financial situation 
improved in the last six 
months

68%

54%

COMPARED TO SIX MONTHS AGO, I AM MORE SATISFIED 

WITH MY FINANCIAL SITUATION
% Agree

Consulted a 

planner during 

the last year

Did not consult

1.To what extent do you agree or disagree with the following statements? 



Canadians who 
consulted a planner are 
more likely to feel their 
financial situation 
improved in the last six 
months

1.To what extent do you agree or disagree with the following statements? 

79%

59%

I FEEL PREPARED AND ON TRACK TO MEET MY 

FINANCIAL GOALS
% Agree

Consulted a 

planner during 

the last year

Did not consult
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ABOUT IPSOS

Ipsos ranks third in the global research industry. With a 
strong presence in 87 countries, Ipsos employs more than 
16,000 people and has the ability to conduct research 
programs in more than 100 countries. Founded in France in 
1975, Ipsos is controlled and managed by research 
professionals. They have built a solid Group around a multi-
specialist positioning – Media and advertising research; 
Marketing research; Client and employee relationship 
management; Opinion & social research; Mobile, Online, 
Offline data collection and delivery. 

Ipsos is listed on Eurolist – NYSE – Euronext.  The company is 
part of the SBF 120 and the Mid-60 index and is eligible for 
the Deferred Settlement Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP

www.ipsos.com

GAME CHANGERS

At Ipsos we are passionately curious about people, markets, 
brands and society. We deliver information and analysis that 
makes our complex world easier and faster to navigate and 
inspires our clients to make smarter decisions. 

We believe that our work is important. Security, simplicity, 
speed and substance applies to everything we do. 

Through specialisation, we offer our clients a unique depth of 
knowledge and expertise. Learning from different experiences 
gives us perspective and inspires us to boldly call things into 
question, to be creative.

By nurturing a culture of collaboration and curiosity, we attract 
the highest calibre of people who have the ability and desire 
to influence and shape the future.

“GAME CHANGERS” – our tagline – summarises our ambition.


