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Delta surge subsides
+45 million confirmed cases, +740,000 deaths

7—day
average

200,000 cases
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© Ipsos Source: New York Times updated October 28, 2021
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American reemergence softens

Between June and August, mask use and social distancing picked up while out of home activities dropped off

Percentage of Americans who have
in the last week

B Social distanced M Visited friends or relatives
B Gone outto eat M Worn a mask outside the home at all times

80% 78%
o \ - - 60%
S
s N\ 57%
7 0
34% s 45%
- 7
L’ 35%
27% -=7
° - Percentage of American adults who
.- +— have received at least one dose of a
-~ COVID vaccine

-
3% -~
-
-

Jan 8-11 Jan 29-Feb 1 Feb 19-22 Mar 5-8 Apr 2-5 May 7-10 June 4-7 July 16-19 Aug 13-16 Sept 10-13 Oct 8-11

© Ipsos  Source: Axios-lpsos Coronavirus Index; CDC vaccination rate among the population 18+ &



Vaccine hesitancy among parents stabilizes

How likely parents are to get their kids vaccinated

B Vaccinated
Very likely to get kids vaccinated Hl Not at all likely to get kids vaccinated
Somewhat likely to get kids vaccinated Not very likely to get kids vaccinated

May 21-24 June 4-7  June 25-28 July 16-19 July 30-Aug 2 Aug 13-16  Aug 27-30 Sept 10-13  Sept 24-27 Oct 8-11 Oct 22-25

© Ipsos  Source: Axios-Ipsos Coronavirus Index a



Many Americans now see post-COVID life as farther away

Most favor vaccine requirements in various workplaces, but few think those who defy those requirements should be fired

When do you expect to be able to return
to your normal, pre-COVID life?

Within the -
B Already have M next 1-6 Within the Morefthan @ M Never
months next year year from now

30%

October 8-11
June 4-7

9% 7%

36%

© 2021 Ipsos
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Unemployment approaches pre-pandemic levels

Monthly unemployment rate

14.8%

January 2019 April 2020 Sept 2021

© Ipsos  Source: Bureau of Labor Statistics; St. Louis Fed g



But fewer people are working

The ratio of employed working age people to the total working age population in the U.S.
61.10%

58.70%

5.2 million fewer people are working today
than in February 2020
51.30%

January 2019 April 2020 Sept 2021

© Ipsos Source: Bureau of Labor Statistics g



https://www.bls.gov/charts/employment-situation/employment-population-ratio.htm

Consumer confidence remains muted

Pre-pandemic , Pandemic

Pandemic high ==y
June 2021

&= Pandemic low
March 2020

January 2019 October 20, 2021

© Ipsos Source: Ipsos Forbes Advisor Consumer Confidence Tracker &



A majority express concern about consumer prices

What would make you feel more comfortable with the overall economic situation in the U.S.?

If prices for goods that | buy often, like
food and fuel, were to go down

Covid-19 cases dropping nationwide

Greater political stability

Lowering national debt

Greater political unity

Other

Don't know

Source: Ipsos consumer tracker of 1,160 American adults, conducted October 26-27, 2021
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The environment is increasingly seen as a prominent issue

Percent believe that the environment is the most important problem facing the U.S. today

Annual average

7% 7%

1%

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

© Ipsos  Source: Ipsos Core Palitical

2019 to 2021
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Certain groups are more likely to have changed consumption

Over the past few years, have you made any changes regarding the products and services you buy or use, specifically out of concern about climate change?

No, | have not made any changes Yes, | have made a few/a lot of changes

40%

Under 35 47%
35-49 44%
50-74
Democrat 58%
Republican 24%
Independent 44%

31%
38%
45%

Less than $25k
$25k-$75k
$75k+
High school diploma or equivalent 31%
43%
50%

Some college

w
G
o~

Bachelor’s degree+

© Ipsos  Source: Global Advisor survey of 23,055 adults in 29 countries, conducted September 24 to October 8, 2021



Americans are most likely to recycle and cut energy
consumption

Which of the following do you personally now do more or more often than you used to, specifically out of concern about climate change?

Recycling, sorting waste or composting 41%

Saving energy at home (e.g., installing insulation or switching to more efficient lightbulbs) %
Saving water at home (e.g., taking shorter showers or not watering your garden/ yard) 29%,
Avoiding to throw away food (e.g., eating leftovers, giving away uneaten foods) 299,
Buying fewer new things (e.g., shopping less, fixing things you have or reusing products instead) 23%
Buying more sustainable food (e.g., locally grown, organic or sustainably sourced food) 19%
Avoiding products that have a lot of packaging 19%

Buying more sustainable things (e.g., clothes or furniture made from recycled materials) 16%

Eating less meat (e.g., replacing the meat in some meals with alternatives such as beans) 15%

Changing the type, brand or energy use of your home appliances (e.g. oven, washing machine, 5
microwave) 12%

Eating fewer dairy products (e.g., replacing dairy products with alternatives such as soya/ soy milk) 11%
Flying less often for leisure or business trips 11%

Changing the type or energy use of your technology and electronic products (e.g. computer, phone)
Taking public transport/ transportation, cycling, or walking to work or to school rather than driving 8%

Doing errands on foot, by bicycle or with public transport/ transportation rather than by car 8%
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Changing the size, fuel or energy type of your motor vehicle (car, van, truck, motorcycle) 6%
None of these 32%

© Ipsos  Source: Global Advisor survey of 23,055 adults in 29 countries, conducted September 24 to October 8, 2021 &
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Most Americans feel safe out in their community

Among the minority of Americans who do not feel safe in their community, crime surpasses COVID-19 as the primary source

s Not very/
Ve Mostl omewhat Not at all
How safe do you feel it Y
when you are out in 27%
your community?

\ J

Y

0 feel somewhat, not very,
2 7 /0 or not at all safe out in

their community

@@@ o e

What makes you not
feel safe when out in

your community?

Among those who feel
somewhat, not very, or not at
all safe out in their community

Crime he The possibility Potential for Street Racial injustice
coronavirus of gun violence accidents or  harassment
pandemic injury

© Ipsos  Source: Axios/Ipsos poll fielded Oct 14-20, 2021 among 1,246 adults



Partisanship is central to what Americans believe would be
most impactful solutions to gun violence and violent crime

Percentage of Americans who believe would have a major impact on
reducing gun violence and violent crime in the U.S.

All Americans Il Republicans M Independents Il Democrats

Increased police funding
31%m39% @

Tighter gun control regulations @ @

Increased funding to social programs
that combat poverty

18% I 330 @
Diverting some police budget to
community policing and social services

16% 327 N 47 %
1

Teach firearm safety in schools

28% 136%
|
More citizens owning guns

23%29% 40,
1

© Ipsos Source: Axios/Ipsos poll fielded Oct 14-20, 2021 among 1,246 adults
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Trust in teachers softens compared to pre-pandemic

Relative to other professions, though, trust in teachers remains high

Percent change in trust between 2019 and 2021 Percent who feel each profession is trustworthy (2021)
% rated a 1 or 2 on a 5-pt scale

Doctors 69%
Armed forces 64%
Scientists 62%
Teachers 57%
Police 53%
Ordinary men/women 47%
Clergy/priests 45%
Judges 45%
Bankers 38%

Government employees 27%
Journalists 26%
Business leaders 25%
TV news anchors 24%

Lawyers 22%

Ad Cabinet Cabinet officials 18%
Teacher Politician Journalist exec officials Doctor Judge Banker Pollsters 15%

Advertising executives

13%
Source: Ipsos Global Advisor Trust in Professions conducted between April 24-May 7, 2021. o
©Ipsos  Conducted among 1,000+ adults in the U.S. Politicians generally 9%



Parents lose trust in pandemic schooling

Percent who agree with the following statements

65%
60%
55%
52%
50%
46%
2020 2021

——Teachers have struggled to help support my child(ren)’s online or distance learning
My child(ren) will eventually be able to make up any lost ground
—QOnline or distance learning has caused my child(ren) to fall behind
—My school district prepared my child(ren) well for online or distance learning during the COVID-19 pandemic

© Ipsos Source: USA Today/lIpsos polling conducted between August 30 — September 1, 2021; Base: Asked among those who have children; K-12 parents N= 403 parents in 2020; K-12 parents N=411 in 2021



Partisans support teaching about racism, but not CRT
Do you support or oppose the following: % support

B All Americans Il Republicans Il Democrats

State laws banning the teaching of critical race Teaching high school students about racism and its
theory in public schools impact in the United States
85%

73%

54%

Major

© Ipsos  Source: Reuters/Ipsos poll conducted July 12-13, 2021 among 1,004 U.S. adults
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The public primarily wants Biden to dial in on the
US economy

What do you want President Joe Biden to prioritize? Change from March

The US economy t +6
Coronavirus/COVID-19 l -14

Immigration §

The environment t +6

Unifying the country l -2

Corruption t +3

Racial inequality l -2

Taxation t +1

International trade 1% Null

Other t +1

Source: Ipsos Core Political survey of 1,055 American adults, conducted October 21-22, 2021 &
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Americans not yet sold on Build Back Better

Many Americans not following, not familiar with negotiations over bills to increase spending on infrastructure and social programs

How closely have you been following recent
congressional negotiations over the bills to
increase spending on infrastructure and
social programs?

Hl Very closely B Somewhat closely B Not so closely
M Not closely at all

18% 37% 31% 14%

How much do you know so far about what
might be in these bills?

B Agreat deal B Agood amount M Justsome
M Little or nothing

6% 24% 44% 25%

© 2021 Ipsos

How do you think the bills would affect

if they became law?
M Help M Hurt Have no effect M Don’t know

People
like you

The

economy




Confidence in administration’s ability to handle COVID is mixed

High confidence in ability to make vaccines widely available, less confidence in ability to handle next set of COVID obstacles

Percentage of Americans who are confident in the presidential administration’s ability to...

Ensure the
Make the COVID-19 Distribute the economy recovers Distribute the Convince vaccine
vaccine widely COVID-19 vaccine quickly after the  vaccine to children skeptics to get the
available quickly pandemic ages 5-11 vaccine

Oct 22-25

‘ 76%1 ‘ 70%1t tl%l ‘ 64%

© Ipsos



President Biden’s approval ratings face headwinds

Percent approve of President Biden’s handling of the following

B The response to the coronavirus

Rebuilding the United States’
infrastructure

B The economic recovery

Bl Crime

Gun violence

B Immigration and the situation

At the US-Mexico border

Source: ABC News/Ipsos polling
© Ipsos

72%

56%

46% 51%

° 43% 47
42% , /_\38 - 43%
’ 39%
37%
33% 31%
March 26-27 July 23-24 August 27-28 September 24-28 October 29-30



Biden’s approval rating

Overall, do you approve or disapprove of the way Joe Biden is handling his job as President?

Il Approve
Disapprove
Biden’s inauguration
60% January 20, 2021

v’\,«\/ "\_\

44%

Nov Dec Dec Jan Feb Feb Mar Mar Mar 31- Apr Apr May May June June Jul Jul Aug Aug Sep Sep Sep Oct Oct
13-17 2-8 18-22 8-12 2-3 1718 3-4 17-18 Apr1 1415 27-28 11-12 26-27 9-10 23-24 7-8 21-22 45 1819 12 1516 29-30 13-14 27-28

© lpsos  Source: Ipsos Core Political &



2022 Looms...



THANK YOU!

Questions?



Ipsos Resources

Ipsos public polling: https://www.ipsos.com/en-us/news-and-polls/news

Axios-lpsos Coronavirus Index

Reuters/Ipsos Public Opinion Partnership
IpsosGloballndicators.com

Cliff’s Take — Weekly Ipsos Thought Leadership

Ipsos Point Begin Podcast — https://www.ipsos.com/en-
us/knowledge/society/the-point-being

Ipsos Coronavirus Central: https://www.ipsos.com/en-
us/knowledge/society/covid19-research-in-uncertain-times

© Ipsos
. Ipsos


https://www.ipsos.com/en-us/news-and-polls/news
https://www.ipsos.com/en-us/knowledge/society/the-point-being
https://www.ipsos.com/en-us/knowledge/society/covid19-research-in-uncertain-times

About Ipsos

Ipsos is the third largest market research company in the world,
present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built
unique multi-specialist capabilities that provide powerful insights
into the actions, opinions and motivations of citizens, consumers,
patients, customers or employees. Our 75 business solutions are
based on primary data coming from our surveys, social media
monitoring, and qualitative or observational techniques.

“Game Changers” — our tagline — summarises our ambition to
help our 5,000 clients to navigate more easily our deeply
changing world.

Founded in France in 1975, Ipsos is listed on the Euronext Paris
since July 1st, 1999. The company is part of the SBF 120 and
the Mid-60 index and is eligible for the Deferred Settlement
Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP
www.ipsos.com

Game Changers

In our world of rapid change, the need for reliable information
to make confident decisions has never been greater.

At Ipsos we believe our clients need more than a data supplier,
they need a partner who can produce accurate and relevant
information and turn it into actionable truth.

This is why our passionately curious experts not only provide
the most precise measurement, but shape it to provide True
Understanding of Society, Markets and People.

To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity,
speed and substance to everything we do.

So that our clients can act faster, smarter and bolder.
Ultimately, success comes down to a simple truth:
You act better when you are sure.
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