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Main issues facing the United States - Summer 2021

In your opinion, what is the most important problem facing the U.S. today?

Economy, unemployment, and jobs [ 18%
Health care system || NEGTNGEEEEEE 11%
crime or corruption || KNG 1 0%
Public health, disease, and illness || EGTKEGNGEGEGEGEGEGEGEEEE 2
Immigration | N ©°°
Environment and climate || KNG 50
Inequality and discrimination || | |GGG 52
Morality | 5%
Terrorism and extremism || IEGTNNGN 4%

Education || GBI 3%
War and foreign conflicts ||l 2%

Energy issues [l 1%
Other |GG 7%
Don't know [N 6%

© Ipsos Source: Reuters/Ipsos survey of 1,005 Americans, conducted July 14-15, 2021



THE ECONOMY
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Macro-Economic Issues
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The Great Rebound

July
13-14, 2021
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Americans are feeling an inflation pinch

Gasoline and groceries are most seen to be rising in price

®m Much higher ®m Somewhat higher About the same
Not applicable/Don't know m Somewhat lower Much lower
Gasoline 47% 31% 13% .

Meat 2504 41% 24% ]
Your total grocery bill 23% 45% 27% I
Fresh fruit and vegetables 16% 44% 32% I

Food at restaurants 14% 43% 31% I

Electricity 13% 30% 46% ]

Q: Thinking about the prices you have paid for the following in recent weeks, do they generally seem higher, lower, or about the same as in the start of this year?

Source: Ipsos Coronavirus Consumer tracker survey of 1,179 Americans , conducted July 6-7, 2021



Americans see different reasons for inflation issues
Q: When thinking about the higher prices you are paying, what do you think is the single biggest contributing factor to those

higher costs? Cut by Party ID

Supply chain issues

Individual businesses raising prices
to make up for last year's losses

Government policies (e.g. trade
agreements)

Shortages

COVID-related fees businesses are
charging

None of these

Other

B All Americans

© Ipsos  Source: Ipsos Coronavirus Consumer tracker survey of 1,179 Americans , conducted July 6-7, 2021

B Democrats

B Republicans

18%

18%

29%

12%

%
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American Job Market
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Young workers core of employment market ferment

Which of the following best describes your current work situation?

Not employed &
looking

Percent in Employed & Employed &

workforce content looking Recently started

Total in job
market

Total 58% 71% 16% 5% 9%
Adult Gen Z 0 0 0 0 0
o 66% 53% 17% 17% 14%
Millennial 72% 67% 21% 4% 8%
(age 25-40) 0 0 0 0
Gen X
0 0 0 0 0)
o A5 78% 74% 13% 4% 9%
(Ba‘;"e”;% 31% 84% 6% 3% 6%

© Ipsos  Source: Ipsos survey of 1,023 Americans conducted July 9-11, 2021.

29%

47%

33%

26%

16%



Prospect of a higher salary and burnout drive many job
seekers

What are your primary reasons for leaving your current job?

M Job hunters (All) M Gen Z B Millennials Gen X B Boomers
| believe | can get a higher salary at

another job [ NN 3+ N s> I /0% N 23
| feel burned out at my current job _ 31% - 12% _430/ - 17%
0
Looking to change career paths _ 19% _ 24% _ 30% - 8%

| can have more flexibility for things

like working from home at anew job | N 15% 4% B o 7

| believe | can have more control over

my career at another job - 15% - 8% _ 19% _ 23%

| believe | can get a promotion to a
better position at another job I 140

0% . 5% Bl 5%
Plan to further my education  [JJl| 12 I :2% [ 6% 0%
| can get better benefits at another job [} 11% B 2% B 13% B 5%

| believe there is a high chance of 0 0
being hired elsewhere Il &% W 4% o s

"Job hunters" include those who are employed and currently looking for work, unemployed and currently looking for work, and those who recently started a job in the past three months @

© Ipsos )
P Source: Ipsos survey of 1,023 Americans conducted July 9-11, 2021. Job hunters n= 166



Return to Office
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Americans who are happy to return to work in person tend to be
more comfortable going mask-free indoors

Percent feel about being indoors, in a public space, without a mask
Asked of employed Americans, cut by how they feel about returning to in-person work more frequently

Indifferent/Not
Relative comfort with happ% to ][fejtum to Happy to return to
mask wearing indoors the office

the office

Very ComeI’tab|e ...................................................................... ......................................................................................................... G

Somewhat Comfortable ....................................................................................................................................... ........................... G
ot very comfortabla--rernnennl(SY e 0

Not at a” ComeI’tabIe ...................... ..................

Source: Newsy/Ipsos poll conducted June 28-29, 2021 among 1,115 U.S. adults

© Ipsos



People who are happy to return to the office are more likely to
feel comfortable with shaking hands and hugging

Percent of people who feel comfortable with shaking hands or hugging people, cut by whether they are happy to return
to the office...

Indifferent/Not Happy to return to
Pergent comfortaple happy to return to the office
doing the following the office

Shakmg NanNds e
Hugging ................................................................... .................................................

Source: Newsy/Ipsos poll conducted June 28-29, 2021 among 1,115 U.S. adults
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American reemergence continues

However, a majority are in favor of showing proof of COVID-19 vaccination to participate in many public activities

Percentage of Americans who have
in the last week

B Social distanced M Visited friends or relatives
B Gone outto eat M Worn a mask outside the home at all times

/8%
14%

36%
0
29% 26%

=== Percentage of American adults who have
- < received at least one dose of a COVID vaccine

-_ =
-— = =

3% _ .-~

Jan Jan Jan 29 Feb Feb
8-11 22-25 -Feb 1 5-8 19-22 -Mar 1

Feb 26 Mar Mar Apr Apr May  May 21-24 June 4-7 June 25-28

5-8 19-22 2-5 16-19 7-10

© Ipsos  Source: Axios-lpsos Coronavirus Index; CDC vaccination rate among the population 18+ @



Misinformation, partisanship barriers for vaccination effort

How likely, if at all, are you to get the first generation COVID-19 vaccine, as soon as it's available?

Percent not at all likely to get the vaccine by PID and main source of news

All Americans —Democrats — Republicans ——Independents

First COVID-19
Vaccine
December 14, 2020

© Ipsos

Biden’s Inauguration
January 20, 2021

Source: Axios/Ipsos Coronavirus Index

v N N q, ®
M N e oV 5
,5(0 r1;(< P <b’®
N N < 4 &
OQ’O 5{0 QQ’ @

—FOX News CNN —Social media =—None of these
First COVID-19
Vaccine Biden’s Inauguration

December 14, 2020 January 20, 2021

47%

42%
39%

28%

17%
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Most have heard of the Delta variant

However, concern among those who have heard of the strain is somewhat muted.

Have at least
84% heard of the
N Delta variant

- - . r \
How familiar, if at all, are you
with the Delta coronavirus 10% 38% 36%
variant? .
Very familiar Somewhat familiar Heard of, butth knowalmost  Have not heard of
nothing

All Americans
How concerned are you, if at 36% 36% 18%
a”, about the new Delta Extremely/Very concerned Somewhat concerned Not very concerned
coronavirus variant
spreading in the U.S.?

Not likely to get the vaccine
19% 23% 35%

% concerned among those familiar with | jkely to get the vaccine

the Delta variant 47% 28%

Vaccinated

40% 41% 13%




Vaccine campaign is a partisan issue

Percentage of Americans who support having to show proof of a COVID-19 vaccine to do each of the following

‘ Republicans ‘AII Americans ‘ Democrats

e

Return to their normal place of employment

Go to salons, barber shops, or spas

e

Dine in at a restaurant, indoors

@ o

Travel on an airplane within the U.S.

Attend a sporting event

© Ipsos Source: Axios/Ipsos Coronavirus Index; Wave 47; June 5-8, 2021
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Crime & the reset of the American agenda

Which three of the following topics do you find the most worrying? (Top 7)
B Crime or gun violence 53%

Political extremism or polarization
M Climate change
B Healthcare
B Government budget and deficit

Immigration 35%

B COVID-19/Coronavirus* 32% / 32%

= 24%
e 22%

21%

13% —

2018 2020 2021

Source: USA Today/Ipsos survey of 1,201 Americans conducted June 29-July 6, 2021. Question: Which three of the following topics do you find the most worrying? *COVID not included in 2018 @

© Ipsos



Black Americans 3x more likely to have police draw a gun or
taser in their presence

Percent of white and Black Americans who report the following experiences with the police

Question: At any time that you've been stopped by the police in White  Black

your vehicle, have you experienced the following? l l

Be|ng told to Step out Of the Veh|C|e ..................................................................................... @ ..... O

Police officer action

The police officer removed a gun or
taser from its holster

You or your vehicle was searched

Additional police officers arrived on

the scene
Was it fair?
Being pulled over for areasonyoufelt el
was unjustlfled or Wrong @ ..................................................... O

© Ipsos Source: Axios/Ipsos Hard Truth Civil Rights & Social Justice survey of 1,875 Americans, conducted April 28- May 4, 2021 @



Partisans are split on who to trust to improve public safety

issues in the US

Percent have a great deal/a fair amount of trust in

Police and law enforcCement -,

The governor of [your state] .,

Joe Biden — ceeeeeefl@ P,

The Democratic Party  .....le X e,
The Republican Party ... o Y.
Donald Trump ...l P,

Black Lives Matter el Proeerenemererennene

Source: USA Today/Ipsos survey of 1,201 Americans conducted June 29-July 6, 2021
© Ipsos

to improve crime and public safety issues in this country

All
Democrats Americans Republicans



Yet there is greater alignment on more specific policy actions

A majority support deploying more police and increasing police department budgets

Percent support the following...

Mandating police-involved
shootings be investigated
by a separate and
independent authority

Deploying more police
officers to street patrols

Increasing police
department budgets

Using some of the police
department’s budget to
fund community policing
and social services

The movement known as
“defund the police”

© Ipsos

All
Republicans  Americans Democrats

Source: USA Today/Ipsos survey of 1,201 Americans conducted June 29-July 6, 2021. Question: How much do you support or oppose the following? @



Personal experience with violent crime in the past year linked
to favoring police reform

Views on police reform and budgeting cut by personal/immediate family members' experience with violent crime or burglary in
the past year

B No experience with crime
M Experience with theft/burglary

B All Americans

B Experience with violent crime

We should shift some funding to social services, get guns
off the street, and de-militarize policing

57%

37%
38%

35%

36%

We should spend more on police and let police officers do
their job as they see fit

17%

0
Don’t know 20%

© Ipsos Source: USA Today/lpsos survey of 1,201 Americans conducted June 29-July 6, 2021 @



CRITICAL RACE
THEORY
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Familiarity with critical race theory closely linked to type of
news source

How familiar are you, if at all with critical race theory?

Percent very/somewhat familiar...
All Americans _ 43%
Republicans | /5
pemocrats | 5
Independents _ 33%
FOX News/Conservative online news _ 58%
Digital or online news/Social media _ 50%
CNN/MSNBC/Major newspapers* _ 48%

Local newspaper/Public television or radio 37%
ABC/CBS/NBC News 31%
Other/None of these 40%

Source: Reuters/Ipsos survey of 1,004 Americans, conducted July 12-13, 2021. *Major newspapers include The New York Times, The Washington Post, Wall Street Journal and USA Today.



Few Americans have in-depth knowledge of critical race theory

Are the following statements about critical race theory (CRT) true or false?
Circles designate the percent who answered correctly

TRUE FALSE

CRT |S taught |n most pUbllC hlgh SChOOIS FALSE .................................................................................... > 15%
CRT was flrst establlshed forty years ago TRUE ...................................................................................... > 10%

CRT says that individual acts or laws are unlikely to change systems that were

................... 0
founded with racist principles TRUE ” 13%
:

CRT says that many American institutions are founded on racist principles TRUE - 12%

CRT says that many American institutions are set up to favor white Americans

...................... 0 0,
TRUE " 10%

CRT says that discriminating against white people is the only way to achieve

....................... 0
equality FALSE > 20%

CRT says that white people are inherently bad or evil FALSE e, » 22%

Source: Reuters/Ipsos survey of 1,004 Americans, conducted July 12-13, 2021.



Knowledge of CRT and primary news source

Percent who answered at least 4 out of 7 true/false questions about critical race theory correctly, by level of familiarity with

CRT and primary source of news

All Americans 32%

Very/Somewhat familiar with CRT

Have heard of [CRT], but that's it/Never heard of it

FOX News/Conservative online news 23%

49%

CNN/MSNBC/Major newspapers*

ABC/CBS/NBC News 30%

0,
Digital or online news/Social media 39%

: . . 24%
Local newspaper/Public television or radio ’

Other/None of these 24%

Source: Reuters/Ipsos survey of 1,004 Americans, conducted July 12-13, 2021. *Major newspapers include The New York Times, The Washington Post, Wall Street Journal and USA Today. @

© Ipsos



Opinion about CRT diverges by media consumption

Do you agree or disagree with that critical race theory is being used to erase American heritage?
Percent strongly/somewhat agree...

All Americans _ 36%
Republicans |,
Democrats _ 22%
Independents _ 31%
FOX News/Conservative online news _ 73%
Digital or online news/Social media _ 37%
ABC/CBS/NBC News [ 32%

Local newspaper/Public television or radio 32%
CNN/MSNBC/Major newspapers* 23%
Other/None of these 31%

Source: Reuters/Ipsos survey of 1,004 Americans, conducted July 12-13, 2021. *Major newspapers include The New York Times, The Washington Post, Wall Street Journal and USA Today.



Majority support teaching about racism and slavery, third
banning CRT

Percent strongly/somewhat support the following... All

_ Americans
Republicans Democrats

TEACNING NIGN SCROOI ettt ‘ ...... @ ........ ‘
students about slavery e) ‘ o)

and its impact in the US

Teaching high school

Students about raCISm ................................................................................................................. ............................... .......................

and its impact in the US

State laws banning the
teaching of critical race

peaenngofcrveal ace @ ()

Source: Reuters/Ipsos survey of 1,004 Americans, conducted July 12-13, 2021.



AMERICAN
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Americans are less likely to see COVID as the top priority

What do you want President Joe Biden to prioritize? Choose the top 2 issues most important to you.
M June 11-17, 2021 M April 14-15, 2021

B May 11-12, 2021 March 17-18, 2021
All Americans Democrats Republicans
Coronavirus/COVID-19 47%% . 024%

60% 23%

The U.S. economy

Employment and jobs
Immigration
Unifying the country

Racial inequality

© Ipsos  Source: Ipsos Core Political, March-June 2021 @




Biden’s approval rating

Overall, do you approve or disapprove of the way Joe Biden is handling his job as President (previously
president-elect)?

B Approve
Disapprove

Biden’s inauguration
January 20, 2021

60%

Apr 27-28 May 11-12 May 26-27 June 9-10 June 23-24 July 7-8

Nov Dec Dec Jan Feb Feb Mar Mar Mar 31- Apr
3-4 17-18 Aprl 14-15

13-17 2-8 18-22 8-12 2-3 17-18

© Ipsos  Source: Ipsos Core Political



Views of Biden remain strongly partisan

Approve/disapprove of Joe Biden’s handling of...

Net (approve-disapprove)
m Approve Don't know mDisapprove All Dem Repub

coronauscovoss N o BTN 7 (+62) |12
16% 18 +68| | -9

0% 5 [+63) 59

12% A1 466 49

10% Ma 471 53
cmpioymencand ovs T o EEENCT (10 69 -6l
16% 5 2 65

13% 7 s |68

25% 6 45 51

219% s w6 62

© Ipsos Reuters/Ipsos survey of 4,420 Americans conducted June 11-17, 2021



How Biden fares on the key issues

Vulnerabilities A Key pillar

@ Economy, unemployment and jobs

Immigration @ ¢ "

Inequality and discrimination Public health, disease and

@ cCrime or corruption o | iliness ©
@ The environment

Importance of problem

\ 4

Latent challenges Biden’s ratings on the key issues Latent strengths

© Ipsos Source: Ipsos Core Political survey of 1,005 Americans, conducted May 11-12, 2021 @



Republican advantage on crime dissipates when focus is on
Trump vs Biden
USA Today-Ipsos Poll: Who is best at handling crime and public safety?

All Americans

White Republicans
White Independents
White Democrats
Black Americans
Hispanic Americans
Asian+Otr Americans

All Americans

White Republicans
White Independents
White Democrats
Black Americans
Hispanic Americans
Asian+Otr Americans

37 - © Ipsos

Democrats Neither Republicans
4 44 32

|-
N

Biden Neither Trump
21 7

|




Ipsos Resources

Ipsos public polling: https://www.ipsos.com/en-us/news-and-polls/news

AXxios-Ipsos Coronavirus Index

Reuters/Ipsos Public Opinion Partnership
IpsosGloballndicators.com

Cliff’s Take — Weekly Ipsos Thought Leadership

Ipsos Point Begin Podcast — https://www.Ipsos.com/en-
us/knowledge/society/the-point-being

Ipsos Coronavirus Central: https://www.ipsos.com/en-
us/knowledqge/society/covid19-research-in-uncertain-times

38 — © Ipsos
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https://www.ipsos.com/en-us/news-and-polls/news
https://www.ipsos.com/en-us/knowledge/society/the-point-being
https://www.ipsos.com/en-us/knowledge/society/covid19-research-in-uncertain-times

THANK YOU!

Questions?



About Ipsos

Ipsos is the third largest market research company in the world,
present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built
unique multi-specialist capabilities that provide powerful insights
into the actions, opinions and motivations of citizens, consumers,
patients, customers or employees. Our 75 business solutions are
based on primary data coming from our surveys, social media
monitoring, and qualitative or observational techniques.

“Game Changers” — our tagline — summarises our ambition to
help our 5,000 clients to navigate more easily our deeply
changing world.

Founded in France in 1975, Ipsos is listed on the Euronext Paris
since July 1st, 1999. The company is part of the SBF 120 and
the Mid-60 index and is eligible for the Deferred Settlement
Service (SRD).

ISIN code FRO000073298, Reuters ISOS.PA, Bloomberg IPS:FP
WWW.ipsos.com

40 — © Ipsos

Game Changers

In our world of rapid change, the need for reliable information
to make confident decisions has never been greater.

At Ipsos we believe our clients need more than a data supplier,
they need a partner who can produce accurate and relevant
information and turn it into actionable truth.

This is why our passionately curious experts not only provide
the most precise measurement, but shape it to provide True
Understanding of Society, Markets and People.

To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity,
speed and substance to everything we do.

So that our clients can act faster, smarter and bolder.
Ultimately, success comes down to a simple truth:
You act better when you are sure.



