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IPSOS ESSENT!

A global, syndicated study tracking shifts in
consumer attitudes and behaviors in a volatile world

HOW IS YOUR BUSINESS RESPONDING?

Ipsos Essentials monitors attitudes, emotions, and
behaviors as consumers face unprecedented challenges
related to inflation and rising costs of living, changesin
political leadership, health & wellbeing, technology,
environmental & social issues, global & domestic
conflicts, and other issues.

With Ipsos Essentials, you can connect with consumers
on an ongoing basis as they adapt to the changing world
around them.
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ESSENTIALS
SYNDICATED

MONTHLY
DELIVERABLES

Global Report (in PPT, approx.
40 slides)

Global Data Compendium (in
PPT, approx. 150 slides)

Integration of ethnographic
videos and consumer quotes
into the reports (from 5 key
countries)

Data tables (in Excel, including
cross-country comparison and
global demos)

Country-specific Data
Compendium and additional
data tables available upon
request

COUNTRIES

n=1,000/ wave
Canada- France
India+ UK+ US

n=500/ wave

Australia « Brazil - China «
Germany e Italy « Japan ¢
Mexico « South Africa South
Korea « Spain



“I FEEL LIKE THINGS IN MY COUNTRY ARE OUT OF CONTROL RIGHT NOW"

TOP-2 BOXAGREEMENT

Waves of COVID, New Variants, Inflation and Global Conflicts
and Vaccinations 67%

65%

54%
47%

FINANCIAL OUTLOOK PERCEIVED RISK TO HEALTH AND WELLBEING
Top-2 Box Agreement Top-2 Box % High + Moderate Risk

74% 58%

agree companies are using feel their health and
inflation to increase their profits wellbeingis at risk

2025 PRICING

CLIENT FEEDBACK

We are
impressed with We value it

so much and use it Full Year (12 reports)  $125,000 CAD (~17% discount)
content that SO much!
goes into the
reports.

TRACKING REPORTS

1 Quarter (3 reports) $34,000 CAD (~10% discount)

Comprehensive It's helping Single Report $12,500 CAD
and deep several divisions
insights. Great  The C-suite within the CUSTOM REPORTS
client service.  passionately company Custom reports can be scoped and prepared upon
4 awaits each make strategic request. These can include deep dive analysis
within a country, category users, or topic-specific

report. decisions.

This stuff
goes to
our CEO.

reports.

For more details, contact: Essentials@lpsos.com
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It's super-rich
and super-

helpfull
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