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Synthetic data gives comparable results
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The synthetic data retains the structure of the
original data but is not the same

https://royalsociety.org/-/media/policy/projects/privacy-enhancing-technologies/Synthetic_Data_Survey-24.pdf
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Synthetic data isn’t a niche

What research is the Census Bureau currently
exploring co
ACS?

Synthetic data methods are well-k I S O S
SIPP and within statistical softwa

synthetic data product to explore
sources of error and potentially all

| |
our respondents’ privacy. We bega I rI S

on what we expect will be a multiy
survey response rates and increas

continue to provide public updateq The UK's online audience
<www.census.gov/newsroom/bloq measurement solution

endqrsed by UKOM to
How are syntijveissi
confidentialit

| ' derstandin
All Census Bureau surveys have td i / Of UK Online g

privacy theory makes clear that re

in surveys may increase privacy, t aUd |ences.

Synthetic data are one tool we ca
privacy of our respondents.

many of the same properties as the original dataset, and to allow derivation of
the same results and insights, but with a much lower risk of revealing
information about individuals to which that data relate.

Source: What Are Synthetic Data? (census.gov)
Source: Synthetic Data for Official Statistics - A Starter Guide | UNECE @
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https://www.cbs.nl/en-gb/corporate/2023/20/synthetic-data-opens-up-possibilities-in-the-statistical-field
https://unece.org/statistics/publications/synthetic-data-official-statistics-starter-guide

Introducing

S

7.

yhthetic Insights =~ -




i «w:\1m...muumnh\l!lln,.{.

SJelely
“still neede ddaent

o
L2
L3
-
L
4

© Ipsos 2024



This HBS paper shows that you can properly
predict willingness to pay using generative Al

Using GPT for Market Research

Harvard Business School Marketii  Figure 2: Income Prompting: Diminishing Marginal Utility of Wealth

32 Pages -+ Posted: 30 Mar 2023
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Surface Price

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=4395751
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And a recent paper in Marketing Science
shows the validity of LLMs for Automated
Perceptual analyses

. . Marketing Science

Publication details, including instructions for authors and subscription information:

MARKETING
SCIENCE

. l . . . http://pubsenline.informs.or
Figure 2. (Color online) Perceptual Maps Using Overall Similarity Score and EvoMap (t-SNE)
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https://www.linkedin.com/posts/noah-castelo-81a854131 lims-for-perceptual-analysis-activity-7156353324127051777-6Peu
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https://www.linkedin.com/posts/noah-castelo-81a854131_llms-for-perceptual-analysis-activity-7156353324127051777-6Peu

Syntheticzegers Journal e About

User research.
Without the
user

Test your idea or'product with Al participants
and take decisions with confidence.

Setup in seconds Free for 30 days Own your insights
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Bringing segments to live through synthetic conversations

Sustainability segmentation / Conversations / choice

&
- . o Choose the Persona you want to talk to by clicking on the picture or directly talk to first
Donna, when you are considering flying what are your main concerns? ] persona

2 Y
va
Donna
v
-
v Donna
Disengaged Denialists (19%)
Skewed to be slightly less affluent and also younger.
Environment is not a concern, not immediate, or
7 largely overblown. Less inclined to take
Question the Persona environmental action and some believe that
companies should not focus on this.
v

Environmental Sustainability: Who Cares? | Ipsos
Segmentation | Ipsos

© Ipsos

ENVIRONMENTAL
SUSTAINABILITY:
WHO CARES?

A segmented landscape
of engagement, challenges

and opportunities

sia

Ds. Pippa Bailey, Chris Murphy and Steven Maert

IPSOS
VIEWS

ESG SERIES

Active/engaged +

Disengaged
Denialists
19%

- Level of Concern +

Base: 10,000 adults aged 18-74 in Canada and the United States and aged 16-74 in Australia, Brazil, China,
France, Germany, Maly, Spain, India, Japan, Mexico, South Africa. South Korea, and the United Kingdom.
Source: psos Essentials

12


https://www.ipsos.com/en/environmental-sustainability-who-cares
https://www.ipsos.com/en/segmentation

Source and graphic:
GenAl-Powered Collaborative Brainstorming: Crafting Critical User Journeys |

by Dan_ Littlewood | Bootcamp (uxdesign.cc)



https://bootcamp.uxdesign.cc/genai-powered-collaborative-brainstorming-crafting-critical-user-journeys-ba8c9543996b
https://bootcamp.uxdesign.cc/genai-powered-collaborative-brainstorming-crafting-critical-user-journeys-ba8c9543996b
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Were you surprised by your results? You guessed 10
times and got 7 correct, for a score of 70%.

A.l. images (4/5 correct)

Test Yourself: Which Faces Were Made by A.l.? - The New York Times (nytimes.com)



https://www.nytimes.com/interactive/2024/01/19/technology/artificial-intelligence-image-generators-faces-quiz.html

Blog

Help

Article | Open access | Published: 22 January 2024

Loneliness and suicide mitigation for students using
GPT3-enabled chatbots

Bethanie Maples B, Merve Cerit Aditya Vishwanath & Roy Pea
npj Mental Health Research 3, Article number: 4 (2024) | Cite this article

13k Accesses | 260 Altmetric | Metrics

Abstract

Mental health is a crisis for learners globally, and digital support is increasingly seen as a
critical resource. Concurrently, Intelligent Social Agents receive exponentially more
engagement than other conversational systems, but their use in digital therapy provision is
nascent. A survey of 1006 student users of the Intelligent Social Agent, Replika, investigated
participants’ loneliness, perceived social support, use patterns, and beliefs about Replika. We
found participants were more lonely than typical student populations but still perceived high
social support. Many used Replika in multiple, overlapping ways—as a friend, a therapist, and
an intellectual mirror. Many also held overlapping and often conflicting beliefs about Replika—
calling it a machine, an intelligence, and a human. Critically, 3% reported that Replika halted
their suicidal ideation. A comparative analysis of this group with the wider participant

population is provided.

Loneliness and suicide mitigation for students using GPT3-enabled chatbots | npj Mental Health Research

(nature.com)



https://theconversation.com/i-tried-the-replika-ai-companion-and-can-see-why-users-are-falling-hard-the-app-raises-serious-ethical-questions-200257
https://www.nature.com/articles/s44184-023-00047-6
https://www.nature.com/articles/s44184-023-00047-6
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MY Al

Hi Samantha! I'm your new Al chatbot. You

can ask me just about anything and I'll do my
best to help. I'm always here for a laugh, and
you can give me a name if you'd like. Is there

anything | can do for you today?

Chats with My Al hide..,
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The future starts now

Dialing Progress




But the future is not all bright

 Ethical concerns
- Biased insights
- Insights degradation

The Pros And Cons Of Using Synthetic Data For Training Al (forbes.com)



https://www.forbes.com/sites/forbestechcouncil/2023/11/20/the-pros-and-cons-of-using-synthetic-data-for-training-ai/?sh=777171a210cd

Pilots with
Generativ

0S we evaluate Al
sing the criteria of
uty, and Justi

TRUTH

Is Al delivering accuracy?

BEAUTY

Can we see into the mechanism to
understand how it works?

JUSTICE

How do we treat participant and client data
with integrity?
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INTRODUCING IPSOS’

Al MANIFESTO

At Ipsos, we champion the unique blend of Human
Intelligence (HI) and Artificial Intelligence (Al) to
propel innovation and deliver impactful, human-
centric insights for our clients.

Our HI stems from our expertise in prompt
engineering, data science, and our unique, high
quality data sets — which embeds creativity,
curiosity, ethics, and rigor into our Al solutions,
powered by our Ipsos Facto GenAl platform.

Our clients benefit from insights that are safer, faster
and rooted in the human context.

Let’s unlock the potential of HI+Al!

e
human intelligence is still essential

Ipsos;



Esomar has an Al
taskforce if you are
interest in helping
the industry shape its
thinking

\

ESOMAR

Taskforce

> Navigating the future of insights

Navigating the future
of insights

ESOMAR has taken the initiative to launch an Al Task Force. The
primary goals of this group is to collect information, facilitate
discussions and debates, foster shared learning opportunities, and offer
valuable resources to all data and insights professionals.

Artificial intelligence (Al) is currently the most talked-about topic among
insight professionals. Al is set to revolutionise business, culture and,
potentially, human existence as we know it, and it raises many questions,

such as:

What opportunities and threats does Al create for insights, for the

providers of insights and for the users of insights?

How should we best maximise the benefits and minimise the

downsides of AI?
What is the role of self-regulation and legislation in the context of Al?

How might the impact of Al differ by country, community, culture, and

group?

©lpsos 2024 | IpSOS



https://esomar.org/guidance/navigating-the-future-of-insights

Question?

SMARTE

Reineke Reitsma
reineke.reitsma@ipsos.com

©lpsos 2024 | Ipsos ,J



mailto:reineke.reitsma@ipsos.com
http://www.linkedin.com/in/reineke-reitsma/
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