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Webinar The Role Of Artificial Intelligence 
In The Insights Industry

Synthetic Insights:
Is it possible to do research without 
respondents or interviewers?
February 6th, 2024

Reineke Reitsma



Before we start
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Introducing 
synthetic data
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Synthetic data gives comparable results

Original data Synthetic data
The synthetic data retains the structure of the 

original data but is not the same
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https://royalsociety.org/-/media/policy/projects/privacy-enhancing-technologies/Synthetic_Data_Survey-24.pdf
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Synthetic data isn’t a niche 

Source: What Are Synthetic Data? (census.gov)
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Source: Synthetic Data for Official Statistics - A Starter Guide | UNECE

https://www.cbs.nl/en-gb/corporate/2023/20/synthetic-data-opens-up-possibilities-in-the-statistical-field
https://unece.org/statistics/publications/synthetic-data-official-statistics-starter-guide


Introducing 
Synthetic Insights
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Are respondents 
still needed?
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This HBS paper shows that you can properly 
predict willingness to pay using generative AI

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=4395751
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And a recent paper in Marketing Science 
shows the validity of LLMs for Automated 
Perceptual analyses

https://www.linkedin.com/posts/noah-castelo-81a854131_llms-for-perceptual-analysis-activity-7156353324127051777-6Peu

https://www.linkedin.com/posts/noah-castelo-81a854131_llms-for-perceptual-analysis-activity-7156353324127051777-6Peu
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What problem does this solve?
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Bringing segments to live through synthetic conversations

Environmental Sustainability: Who Cares? | Ipsos

Segmentation | Ipsos

https://www.ipsos.com/en/environmental-sustainability-who-cares
https://www.ipsos.com/en/segmentation


Source and graphic: 

GenAI-Powered Collaborative Brainstorming: Crafting Critical User Journeys | 

by Dan_Littlewood | Bootcamp (uxdesign.cc)

https://bootcamp.uxdesign.cc/genai-powered-collaborative-brainstorming-crafting-critical-user-journeys-ba8c9543996b
https://bootcamp.uxdesign.cc/genai-powered-collaborative-brainstorming-crafting-critical-user-journeys-ba8c9543996b
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Are interviewers 
still needed?
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Test Yourself: Which Faces Were Made by A.I.? - The New York Times (nytimes.com)

https://www.nytimes.com/interactive/2024/01/19/technology/artificial-intelligence-image-generators-faces-quiz.html


https://theconversation.com/i-tried-the-replika-ai-companion-and-can-see-why-users-are-falling-hard-the-app-raises-serious-ethical-questions-200257

Loneliness and suicide mitigation for students using GPT3-enabled chatbots | npj Mental Health Research 
(nature.com)

https://theconversation.com/i-tried-the-replika-ai-companion-and-can-see-why-users-are-falling-hard-the-app-raises-serious-ethical-questions-200257
https://www.nature.com/articles/s44184-023-00047-6
https://www.nature.com/articles/s44184-023-00047-6
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What’s 
next?

Prompt: Image of a couple of humanoid robots discussing around a table in a conference room – DALL E 3, via ChatGPT4 PLUS © Ipsos 2024



The future starts now



• Ethical concerns
• Biased insights
• Insights degradation

The Pros And Cons Of Using Synthetic Data For Training AI (forbes.com)

But the future is not all bright

https://www.forbes.com/sites/forbestechcouncil/2023/11/20/the-pros-and-cons-of-using-synthetic-data-for-training-ai/?sh=777171a210cd
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At Ipsos we evaluate AI 

tools using the criteria of 

Truth, Beauty, and Justice.

BEAUTY

Can we see into the mechanism to 

understand how it works?

JUSTICE

How do we treat participant and client data 

with integrity?

Pilots with 
Generative AI

TRUTH

Is AI delivering accuracy?



human intelligence is still essential
AI + HI
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Esomar has an AI 

taskforce if you are 

interest in helping 

the industry shape its 

thinking

Navigating the future of insights (esomar.org)

https://esomar.org/guidance/navigating-the-future-of-insights


Question?

BE

SURE.

ACT 
SMARTER.
Reineke Reitsma

reineke.reitsma@ipsos.com

www.linkedin.com/in/reineke-reitsma/
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