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Kiwis among world’s most nervous about AI, despite personal productivity gains
New Zealand / Aotearoa, 16 June 2026 – Ipsos New Zealand has released its latest report in its Understanding Aotearoa New Zealand series, the Ipsos AI Monitor 2026. This report tracks usage, attitudes, and behaviours towards Artificial Intelligence in New Zealand and 31 other countries.
The report reveals that New Zealanders remain one of the most apprehensive populations globally when it comes to AI, behind only Canada and Australia. A significant majority of Kiwis (65%) feel nervous about products and services using AI, while excitement for the technology is waning (dropping to 40% from 44% in 2025).
This apprehension exists alongside personal productivity gains, with a majority of Kiwi workers (57%) reporting that AI tools have saved them time in the last year. However, this personal benefit does not translate to societal optimism, as 58% believe AI will make the national job market worse in the next five years. The findings also highlight a call for transparency, with 85% of New Zealanders agreeing that the use of AI in products and services should be disclosed.
Key findings from the AI Monitor include:
· While 57% of workers see personal time-saving benefits, a near-identical majority (58%) believe AI will worsen the job market. This pessimism extends to the economy, which only 20% of Kiwis believe AI will improve.
· Only 39% of New Zealanders trust companies to protect their personal data when using AI, and just 40% trust the technology to be free from bias. This is reflected in practice, with only 21% trusting AI outputs enough not to double-check them.
· New Zealanders are more concerned about the environmental impact of AI than the global average. Only 35% believe the potential benefits of AI for society outweigh the environmental costs, compared to 49% globally.
· A majority of Kiwi workers (56%) expect AI to change how they do their job in the next five years, but far fewer (23%) believe AI is likely to replace their job entirely. This suggests Kiwis see AI as a tool that will augment their roles, not make them obsolete.
· New Zealanders are largely comfortable with functional AI applications like optimising online search results (64%) or assisting with order-taking in restaurants (63%). However, there is significant discomfort with AI handling tasks that require nuanced human insight, such as screening job applicants (34% comfortable) or writing news articles (31% comfortable).
Carin Hercock, Country Manager, Ipsos New Zealand, said: “Many businesses and organisations are embracing AI to improve efficiency and productivity, however while the majority of New Zealanders say that AI has saved them time, they also believe that AI will make the job market worse and only 1 in 5 believe AI will improve the economy .”
Amanda Dudding, Executive Director Public Affairs, Ipsos New Zealand, added: “Both globally and in New Zealand, opinions on AI are changing much slower than the technology itself. This includes our trust in AI. There’s a good level of distrust in AI for New Zealanders, particularly around companies protecting their personal data and in bias and discrimination caused by AI. However, even if we don’t always trust AI, and tend to have to check it’s outputs, most New Zealanders are using it anyway.”
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Technical note: These are the results of a 32-country survey conducted by Ipsos on its Global Advisor online platform, between Friday, March 20, and Friday, April 3, 2026. For this survey, Ipsos interviewed a total of 23,532 adults aged 18 years and older in India, 18-74 in Canada, Republic of Ireland, Israel, Malaysia, South Africa, Türkiye, and the United States, 20-74 in Thailand, 21-74 in Indonesia and Singapore, and 16-74 in all other countries. 
The sample consists of approximately 1,000 individuals each in Australia, Belgium, Brazil, Canada, mainland China, France, Germany, Great Britain, India, Italy, Japan, the Netherlands, New Zealand, Spain, and the U.S., and 500 individuals each in Argentina, Chile, Colombia, Hungary, Indonesia, Ireland, Israel, Malaysia, Mexico, Peru, Poland, Singapore, South Africa, South Korea, Sweden, Thailand, and Türkiye.
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