ARE AFFLUENTS CORD CUTTING?

Traditional TV providers have seen a decline in subscriptions over the past 5 years as
more Affluents are streaming video. Among the top video channels/services watched,
half are streaming services. The rise of streaming is driven heavily by the younger
generations, while older Affluents continue to watch traditional TV.

Cable TV subscriptions have declined the last 5 years
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Not coincidentally, time spent streaming video
has doubled in that same time frame

Median Hours Streaming Video — Past 7 Days
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