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Biden’s approval rating
Overall, do you approve or disapprove of the way Joe Biden is handling his job as President 

(previously president-elect)?

Source: Ipsos data
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Partisan Biden approval
Overall, do you approve or disapprove of the way Joe Biden is handling his job as President 

(previously president-elect)?

Source: Ipsos data
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Biden’s approval rating
Overall, do you approve or disapprove of the way Joe Biden is 

handling his job as President?

Source: Ipsos data

All Adults Democrat Republican Independent

Strongly approve 26% 50% 5% 19%

Somewhat approve 26% 39% 10% 32%

Lean towards approve 2% 3% 1% 2%

Lean towards disapprove 2% 1% 3% 3%

Somewhat disapprove 13% 5% 20% 18%

Strongly disapprove 27% 2% 61% 23%

Not sure 4% 1% 1% 4%

TOTAL APPROVE 54% 91% 16% 53%

TOTAL DISAPPROVE 42% 8% 84% 44%
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Most important problem facing America
In your opinion, what is the most important problem facing the U.S. today?

Source: Ipsos data
* Starting with 2/4/21 wave, “system” was added to “Healthcare” ,“extremism” was added to “Terrorism”, and “corruption” was added to “Crime”. “Public health, disease, and illness”  and “Inequality and discrimination” were added as new issues. “Economy, generally” 
and “Unemployment/lack of jobs” were combined to create “Economy, unemployment, and jobs”
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Most important problem facing America
In your opinion, what is the most important problem facing the U.S. today?

Source: Ipsos data
* Starting with 2/4/21 wave, “system” was added to “Healthcare” ,“extremism” was added to “Terrorism”, and “corruption” was added to “Crime”. “Public health, disease, and illness”  and “Inequality and discrimination” were added as new issues. “Economy, generally” 
and “Unemployment/lack of jobs” were combined to create “Economy, unemployment, and jobs”

All Adults Democrats Republicans Independents

Economy, unemployment, and jobs 18% 12% 22% 23%

War and foreign conflicts 2% 2% 3% 0%

Immigration 8% 2% 20% 3%

Terrorism and extremism 3% 4% 3% 1%

Healthcare system 10% 13% 5% 13%

Public health, disease, and illness 17% 25% 9% 16%

Energy issues 1% 0% 2% 0%

Morality 4% 2% 5% 5%

Education 2% 3% 2% 1%

Crime or corruption 8% 4% 13% 7%

Environment and climate 8% 13% 3% 11%

Inequality and discrimination 8% 13% 3% 3%

Other 7% 7% 8% 6%

Don’t know 4% 1% 1% 10%
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CORONAVIRUS
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63%

37%36%

46%

Concern about the Delta variant is moving ahead of concern 
about the coronavirus

Percent extremely/very concerned about the…

Source: Axios-Ipsos Coronavirus Index

Coronavirus/COVID-19 Delta variant

January February March April May June July
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Source: Axios-Ipsos Coronavirus Index waves 48-49

Where concern about the Delta variant is highest
Percent say they are extremely/very concerned about the Delta variant

35% 36%

39%45%

44%

44%
43%
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Concern about the Delta variant conditions perceptions of 
returning to normal life

Source: Axios-Ipsos surveys conducted June 25-28 and July 16-19, 2021

Percent believe that ____________ is a large or moderate risk to their health and well-being right now. 

(By degree of concern about the Delta variant)

64%62%

3%2%

39% 49%

4% 8%

37% 47%

7% 10%

Returning to your 

normal pre-

coronavirus life 

right now

Dining in at a 

restaurant

Working 

indoors in an 

office

Concerned

Unconcerned

Concerned

Unconcerned

Concerned

Unconcerned

June 25-28 July 16-19
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Source: Ipsos Consumer Tracker, w33

Perspectives vary on trajectory of the pandemic
Which one of the following phases do you feel best describes your current situation regarding the COVID-19 pandemic?

10%

22%

20%

20%

38%

25%

8%

8%

I feel the pandemic is behind me, 

and I am moving on with life

I am doing most of the things I 

used to do pre-COVID

I am starting to do some things 

again that used to be restricted

I have adapted to the restrictions 

and settled into new routines

I feel the pandemic is behind 

me, and I am moving on with 

life

I am doing most of the things 

I used to do pre-COVID

I am starting to do some 

things again that used to be 

restricted

I have adapted to the 

restrictions and settled into 

new routines

Do NOT plan to get vaccinated Vaccinated
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61%59%

71%68%

61%58%

23% 25%

Source: Ipsos Consumer Tracker survey conducted July 20-21, 2021

All Americans

Vaccinated Americans

Likely to get vaccinated

Will not get vaccinated

Unvaccinated most opposed to mask wearing in the workplace

I think my unvaccinated 
coworkers should wear masks in 
the office

I would want my employer to require 
mask usage in the office if COVID-19 

cases rise in my area

Percent agree with the following....
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76%61%

72%58%

70%66%

62%55%

59%48%

40%32%

34% 35%

40%28%

42%30%

Source: Ipsos Consumer Tracker waves 23 & 33

Employers should be more flexible in terms of requiring 
employees to go to an office

I want flexibility in the amount of time I go into the office

I am more productive with a flexible work schedule

I want to return to the office occasionally

I miss being around my coworkers

I want to return to the office full time

My home is a difficult place to be productive

I feel more burned out by work when I work from home

If my employer expected me to return to the office full time, I 
would consider looking for another job

Views on returning to the office have changed
March 2-3July 20-21

Percent agree with the following....
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ECONOMY
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Expectations of a quick economic rebound diminished 
Percent agree with the following…

Source: Ipsos Forbes Advisor Consumer Confidence Tracking data

54%

64%

58%
61%

65%

56%

The economic recovery will be 

quick once pandemic restrictions are lifted

We should allow businesses to reopen/restart the economy 

even if the coronavirus is still not fully contained

February March April May June July
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Consumers feel prices are increasing

Source: Ipsos Consumer COVID Tracker survey of 1,137 Americans conducted July 20-21

78%

68% 66%

60% 58%

43%

80%

70% 69%
66%

60%

52%

Gasoline Your total grocery bill Meat Fresh fruit and vegetables Food at restaurants Electricity

Percent believe that the prices they have paid for _____ are much/somewhat higher than they were at the start of 2021….

July 6 July 20
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Source: Ipsos Consumer Tracker, Base= 207 parents, Total sample =1,137 U.S. adults, fielded between July 20-21, 2021

Most parents plan to save child tax credits or use them for 
basic household needs

Plans for child tax credits among parents who received or expect to receive a child tax credit

38%

38%

26%

21%

18%

17%

7%

2%

3%

Using it for basic household needs, like rent/mortgage or food

Saving it for future use

Putting it toward my child(ren)'s education

Using it to pay down debt

Spending it on items I typically buy

Paying for childcare

Spending it on new things I do not typically buy

Donating it

Don't know
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Clifford Young 
President, Ipsos US Public Affairs

Clifford.Young@ipsos.com

+1 312.375.3328

Cliff Young is President of Ipsos Public Affairs in the United States and 
also leads Ipsos' global election and polling risk practice. 

He is a polling expert with specialties in social and public opinion 
trends, crisis management, corporate and institution reputation and 
elections. 

Cliff has served as an expert commentator on Fox News and NPR, 
among others.

Cliff is also an adjunct professor at Johns Hopkins SAIS and an 
instructor at both Columbia University SIPA and University of São 
Paulo where he teaches courses on public opinion and election 
forecasting.
(MORE BIO INFO: 
http://spotlight.ipsosna.com/index.php/author/clifford-young/)

http://spotlight.ipsosna.com/index.php/author/clifford-young/
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About Ipsos

Ipsos is the world’s third largest Insights and Analytics company, 

present in 90 markets and employing more than 18,000 people.

Our research professionals, analysts and scientists have built 

unique multi-specialist capabilities that provide powerful insights 

into the actions, opinions and motivations of citizens, consumers, 

patients, customers or employees. Our 75 business solutions are 

based on primary data coming from our surveys, social media 

monitoring, and qualitative or observational techniques.

“Game Changers” – our tagline – summarises our ambition to 

help our 5,000 clients to navigate more easily our deeply 

changing world.

Founded in France in 1975, Ipsos is listed on the Euronext Paris 

since July 1st, 1999. The company is part of the SBF 120 and 

the Mid-60 index and is eligible for the Deferred Settlement 

Service (SRD).

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP

www.ipsos.com

Game Changers

In our world of rapid change, the need for reliable information

to make confident decisions has never been greater. 

At Ipsos we believe our clients need more than a data supplier, 

they need a partner who can produce accurate and relevant 

information and turn it into actionable truth.  

This is why our passionately curious experts not only provide 

the most precise measurement, but shape it to provide True 

Understanding of Society, Markets and People. 

To do this we use the best of science, technology

and know-how and apply the principles of security, simplicity, 

speed and  substance to everything we do.  

So that our clients can act faster, smarter and bolder. 

Ultimately, success comes down to a simple truth:  

You act better when you are sure.


