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Pre-clinical Phase | Phase | Phase Il Launch Post-launch Post-LOE

Asset due diligence & forecasting input II I I ‘ ‘
Current & future disease landscape assessment II I I ‘ ‘

Evidence generation (outcomes & trial design) planning I I I I ‘ I

Pricing & access strategy: Launch-to-loss of exclusivity (LOE) II I I ‘ ‘

Real-world evidence generation & HEOR support II I I | I
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