




Japan 69%

At the same time, closer examination of the 

structural impacts of people, government, 

societies and business reveals that there 

are many systemic impacts to health – for 

example, a shift to eating more processed 

food is leading to an increase in diabetes 

and heart disease. Chronic health 

conditions tied to environmental factors 

such as air quality and pollution are also 

being explored, with the findings often 

being that systemic inequities are driving 

negative outcomes for marginalized 

groups.

How does your business or brand 

support a more holistic view of health 

beyond the physical – for your 

customers and your employees?

Do your innovations, strategic plans 

and growth opportunities take into 

account the systemic drivers of health 

and well-being?

Consumers often have to choose 

between ‘good for me’ and ‘good for 

the planet’: how can you help 

customers find the right balance?
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87%
APAC consumers
agree ‘I need to do more 
to look after myself 
physically’

Australia 73%

CONSCIENTIOUS 
HEALTH
Mental health is as much of a priority as physical health. Look for 
ways to support both.

Health is no longer just about physical well-

being. Mental, emotional, financial and 

other aspects of health are becoming part 

of the conversation, broadening our 

collective understanding of what it means 

to be ‘in good health’.

At the same time, there is a growing 

realization of how connected our health is 

to everything around us, including our local 

environment and the world at large. This 

goes beyond the microbiome of the gut or 

macro-biome of the home to examine 

health through three lenses: me, my world 

and the world. This drives a connection 

between sustainability and health.

However, this holistic, aspirational view of 

health is chiefly prevalent among wealthier 

consumers, regions and nations; countries 

and people who are less well-off 

economically usually have to focus on the 

effects of physical ill-health.

Thought Starters 

82%
APAC consumers
agree ‘I need to do more 
to look after my mental 
well-being

Indonesia 90%

GLOBAL AVE 80%
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Singapore 88%
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Indonesia 44%

meditation and mindfulness apps are just 

some of the ways that the challenges of 

busy lives are being turned into commercial 

opportunities.

At the beginning of lockdown, in many 

countries commentators began to 

speculate about the enforcement of a 

‘smaller life’ that would prove a moment of 

global epiphany that could shift the world’s 

priorities away from consumerism and a 

continual focus on ‘more’. 

As lockdowns eased, many people have 

wanted to make up for all the time they lost, 

but once that knee-jerk, back-to-the-big-life 

thrill fades, brands will have an opportunity 

to remind the world that it once seemed to 

be on the verge of taking a different path.

Are your services, products, 

purchasing and content channels as 

friction-free as possible, or do they 

require significant mental resources 

from your audience?

How do you balance the need to offer 

your employees a good work–life 

balance with the need to reduce costs 

and maintain productivity?

How do you maximise the effectiveness 

of your marketing outreach while still 

respecting your audience’s right to 

headspace and downtime?

1

2

3

68%
APAC citizens
increasingly feel that they 
need to spend time alone

SEARCH FOR 
SIMPLICITY & MEANING

Busy, stressful lives mean that people need time out.

Busy lifestyles and social mobility bring 

both opportunity and threat. The desire for 

simplicity seems to be an inevitable by-

product of societal advancement, the rapid 

growth of the middle class, aspirations to 

personal development and the acquisition 

of material goods, resulting in cultures with 

longer working hours. The top eight 

markets that agree with the wish that ‘my 

life could be simpler’ are all in Asia, while 

many markets where this desire is least 

prevalent are developed Western nations, 

particularly those in Europe.

By many objective measures, life is busier 

today than ever. Sleep has become the 

new well-being aspiration and stress is 

talked of in terms more usually associated 

with viral or bacteriological epidemics.

The pace and complexity of life and our 

collective inability to tune out are spawning 

a huge spin-off industry: hotels that boast of 

poor Wi-Fi connectivity as a benefit, and

Thought Starters 

74%
APAC citizens
wish they could slow 
down the pace of their 
life

Singapore/China 84%
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