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Toronto, Ontario, August 24, 2017 — A new Ipsos poll for the Centre for International Governance Innovation (CIGI) has found 
that a majority of global citizens believe ride sharing services should be regulated similarly to the way that traditional taxis are 
regulated.  

Ride sharing services have changed the transportation game, prompting a heated public discussion about if and how, companies 
like Uber or Lyft should be regulated. More than two in ten (24%) disagree (7% strongly/17% somewhat), and a further 12% say 
there are no services like Uber where they live. Support for regulating ride-sharing services is strongest in Egypt, where 84% agree 
(49% strongly/35% somewhat), followed by China (82%), India (82%), Great Britain (78%), Hong Kong (China) (76%), Indonesia 
(71%), Australia (71%), Canada (69%), the United States (67%), Brazil (65%), Mexico (65%), South Africa (64%), South Korea (61%), 
Sweden (59%), France (57%), Turkey (57%), Italy (52%), Germany (48%), Poland (39%), and Japan (28%). 

Choosing Ride-Sharing Over Taxis 
The poll also revealed more than four in ten global citizens (43%) would likely (19% very/24% somewhat) use a ride sharing program 
like Uber, Lyft or Didi over a normal taxicab at some point in the next year. Nearly as many (42%) say they’re not likely to use a ride 
sharing program (21% not at all/21% not very), and 14% say these services aren’t available where they live. 

People living in emerging economies such as Brazil, India and China (70%; 37% very/33% somewhat), Latin America (63%; 36% 
very/27% somewhat) and the Middle East/Africa (58%; 31% very/28% somewhat) regions are the most likely to use a ride sharing 
program in the next year.  

Indonesia (86%) tops the list when it comes to likelihood to use ride sharing in place of a normal taxi cab, followed by India (77%), 
Egypt (75%), China (71%), Mexico (65%), Brazil (61%), South Africa (57%), Hong Kong (China) (54%), Turkey (43%), the United States 
(38%), Australia (36%), South Korea (31%), Poland (29%), France (27%), Canada (25%), Sweden (23%), Germany (21%), Great Britain 
(20%), Italy (19%), and Japan (11%). 

 

These are some of the findings of an Ipsos poll conducted between December 23, 2016, and March 21, 2017, on behalf of the 
Centre for International Governance Innovations (CIGI). The survey was conducted in 24 economies—Australia, Brazil, Canada, 
China, Egypt, France, Germany, Hong Kong (China), India, Indonesia, Italy, Japan, Kenya, Mexico, Nigeria, Pakistan, Poland, Republic 
of Korea, South Africa, Sweden, Tunisia, Turkey, United Kingdom and the United States – and involved 24,255 Internet users. 
Twenty of the economies utilized the Ipsos Internet panel system while Tunisia was conducted via Ipsos Computer-Aided Telephone 
Interviewing (CATI), and Kenya, Nigeria and Pakistan utilized face-to-face interviewing. Respondents were aged 18-64 in the US and 
Canada, and 16-64 in all other economies. Approximately 1,000+ individuals were surveyed in each economy and are weighted to 
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match the online population in each economy surveyed. The precision of Ipsos online polls is measured using a credibility interval.  
In this case, a poll of 1,000 is accurate to within +/ - 3.5 percentage points. For those surveys conducted by CATI, the margin of 
error accuracy is +/- 3.1. All sample surveys and polls may be subject to other sources of error, including, but not limited to coverage 
error, and measurement error. 
 

For more information on this news release, please contact: 

For CIGI: 
Sean Zohar 
Communications Advisor 
CIGI 
+1 519 497 9112 
 

For Ipsos: 
Darrell Bricker, PhD 
CEO, Global 
Ipsos Public Affairs 
+1 416 324 2001 
Darrell.Bricker@ipsos.com  

For full tabular results, please visit our website at www.ipsos-na.com. 
News Releases are available at: http://www.ipsos-na.com/news-polls/  
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About CIGI 
We are the Centre for International Governance Innovation: an independent, non-partisan think tank with an objective and 
uniquely global perspective. Our research, opinions and public voice make a difference in today’s world by bringing clarity and 
innovative thinking to global policy making. By working across disciplines and in partnership with the best peers and experts, we 
are the benchmark for influential research and trusted analysis. More at: www.cigionline.org. 

 

About Ipsos 
Ipsos is an independent market research company controlled and managed by research professionals. Founded in France in 1975, 
Ipsos has grown into a worldwide research group with a strong presence in all key markets. Ipsos ranks third in the global research 
industry. 

With offices in 88 countries, Ipsos delivers insightful expertise across five research specializations: brand, advertising and media, 
customer loyalty, marketing, public affairs research, and survey management. 

Ipsos researchers assess market potential and interpret market trends. They develop and build brands. They help clients build long-
term relationships with their customers. They test advertising and study audience responses to various media and they measure 
public opinion around the globe. 

Ipsos has been listed on the Paris Stock Exchange since 1999 and generated global revenues of €1,669.5 ($2,218.4 million) in 2014. 

 

GAME CHANGERS 

« Game Changers » is the Ipsos signature. 

At Ipsos we are passionately curious about people, markets, brands and society. 
We make our changing world easier and faster to navigate and inspire clients to make smarter decisions. 

We deliver with security, speed, simplicity and substance. We are Game Changers. 

Ipsos is listed on Eurolist – NYSE-Euronext. 
The company is part of the SBF 120 and the Mid-60 index 
and is eligible for the Deferred Settlement Service (SRD). 

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP 
www.ipsos.com 
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