Pessimism Grows in America
While It Recedes Globally

The world worries most about unemployment, corruption, and poverty;
Americans are most concerned about healthcare, terrorism and crime

Washington DC, November 29, 2017 — Among nearly 19,000 adults surveyed by Ipsos in 26 nations, 58% say their country is on the
wrong track. However, this is the lowest percentage in seven years, down five points from 12 months ago. Pessimism is slightly more
prevalent in the United States as 62% of Americans think “things in this country are off on the wrong track”, a higher proportion than
at any time since the inauguration of President Donald Trump.

The top global concerns are unemployment (cited by 35% across the 26 countries surveyed as one of the three most worrying issues),
financial and political corruption (33%) and poverty and social inequality (32%). In contrast, the top concerns in the U.S. are healthcare
(cited by 39% of Americans surveyed), terrorism (34%) and crime and violence (33%).

These are some of the findings of the November 2017 wave of What Worries the World, a survey conducted every month since 2010
among adults aged under 65, in Argentina, Australia, Belgium, Brazil, Canada, China, France, Britain, Germany, Hungary, India, Israel,
Italy, Japan, Mexico, Poland, Peru, Russia, Saudi Arabia, Serbia, South Africa, South Korea, Spain, Sweden, Turkey, and the United
States with Ipsos’s Global Advisor platform.

The mood ranges from widespread optimism in China, Saudi Arabia, and India to sweeping gloom in South Africa, Brazil, and Mexico

e China, India, and Saudi Arabia continue showing the highest levels of optimism reported by their citizens with respectively
93%, 72% and 65% agreeing things in their country are going in the right direction. Only 7%, 28%, and 35%, respectively, agree
their country is off on the wrong track. (The survey forces respondents to choose one of the two options.)

e At the other end of the spectrum, South Africans—for the third consecutive month—are the least enthusiastic of all about
the path taken by their country with only 9% saying their country is going in on the right track. They are followed by the
people of Brazil (11%), and of Mexico (12%).

e Inthe United States, 38% think the country is going in the right direction—down 5 points since October and down 11 points
since March.

The three major worries for global citizens all remain in line with the previous month:
e Unemployment is still the #1 global worry (35%), but it has been declining steadily over the past five years. Unemployment
is selected as a key worry by three out of five adults surveyed in Italy, Spain, South Korean and Serbia. It ranks as the #1
worry in Serbia, Saudi Arabia, France, India, and Australia. However, it is a major concern for only 13% of Americans. Great
Britain and Germany show similarly low levels of concern for unemployment.
e Financial and political corruption is the second most prevalent concern globally (33%), but the most prevalent one in South
Africa (71%), Brazil (55%), and Israel (43%). It is cited by over 45% of all those surveyed in five other countries. While it is
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mentioned by only 25% in the U.S., that is a higher proportion than in most economically advanced democracies including
Sweden (6%), Germany (7%), and Great Britain (10%).

Poverty/social inequality is the third most common worry globally (32%), with particularly high mentions in Hungary (57%)
and Russia (55%). It is also the #1 worry in Germany (43%) and Japan (37%)—two large affluent countries that are more
equalitarian than most. Among all countries surveyed, the U.S. shows the lowest level of concern for it (15%).

What worries Americans
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Healthcare is the leading national issue in the American public’s mind with 39% citing it as one of the country’s most
worrying problems. The U.S. is one of only five countries where healthcare is the #1 concern, the other being Hungary
(69%), Poland (53%), Great Britain (40%), and Canada (35%). Concern about healthcare in the U.S. has increased by two
percentage points since October 2017, but it is still below the March 2011 peak of 44%. Countries least worried by
healthcare relative to other issues are Turley (2%), South Korea (6%), and Mexico (7%).

Terrorism is the second highest worry in the U.S. (34%) albeit at a lower level than in December 2015 (42%) following the
attacks in Paris and San Bernardino. Terrorism is the #1 issue in Turkey (71%) and Belgium (36%) and cited by 40% or more
in France, Israel and Germany. In contrast, it barely registers in South Africa and Argentina (1% each), Brazil and Hungary
(2% each), and Mexico (3%).

The third most worrying topic for Americans is crime and violence (33%) although to a lesser extent than in eight other
countries led by South Africa (70%), Peru (67%), and Mexico (61%). Countries where crime and violence is least prevalent
as a major concern are Hungary, Saudi Arabia, and Spain (10% each).

Wrong Track  Right Direction Wrong Track  Right Direction
World 58% 42%
China 7% 93% Germany 60% 40%
Saudi Arabia 28% 72% Poland 60% 40%
India 35% 65% United States 62% 38%
Argentina 38% 62% Turkey 65% 35%
Russia 38% 62% Great Britain 68% 32%
South Korea 38% 62% France 69% 31%
Canada 43% 57% Spain 69% 31%
Serbia 48% 52% Peru 73% 27%
Australia 56% 44% Hungary 74% 26%
Israel 57% 43% Italy 84% 16%
Belgium 58% 42% Mexico 88% 12%
Japan 58% 42% Brazil 89% 11%
Sweden 59% 41% South Africa 91% 9%
Top 5 global issues Top 5 issues in the U.S.
1) Unemployment (35%) 1) Healthcare (39%)
2) Financial/Political Corruption (33%) 2) Terrorism (34%)
3) Poverty/Social Inequality (32%) 3) Crime & violence (33%)
4) Crime & Violence (31%) 4) Financial / Political corruption (25%)
5) Healthcare (24%) 5) Moral decline (23%)
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About the Study

The survey was conducted in 26 countries around the world via the Ipsos Online Panel system. The countries included are Argentina,
Australia, Belgium, Brazil, Canada, China, France, Great Britain, Germany, Hungary, India, Israel, Italy, Japan, Mexico, Peru, Poland,
Russia, Saudi Arabia, Serbia, South Africa, South Korea, Spain, Sweden, Turkey and the United States of America. 18,940 interviews
were conducted between October 20 - November 3, 2017 among adults aged 18-64 in the US, Israel and Canada, and adults aged
16-64 in all other countries. Data are weighted to match the profile of the population.

In 16 of the 26 countries surveyed internet penetration is sufficiently high to think of the samples as representative of the wider
population within the age ranges covered: Argentina, Australia, Belgium, Canada, France, Germany, Hungary, Israel, Italy, Japan,
Poland, Serbia, South Korea, Spain, Sweden, Great Britain and United States. Brazil, China, India, Mexico, Russia, Saudi Arabia, South
Africa and Turkey have lower levels of internet penetration and so these samples should instead be considered to represent a more
affluent, connected population. These are still a vital social group to understand in these countries, representing an important and
emerging middle class.

Ipsos is an independent market research company controlled and managed by research professionals. Founded in France in 1975,
Ipsos has grown into a worldwide research group with a strong presence in all key markets. lpsos ranks third in the global research
industry. With offices in 87 countries, Ipsos delivers insightful expertise across six research specializations: advertising, customer
loyalty, marketing, media, public affairs research, and survey management.

For more information about conducting research intended for public release or Ipsos’ online polling methodology, please visit our
Public Opinion Polling and Communication page where you can download our brochure, see our public release protocol, or contact

us.
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About Ipsos Public Affairs

Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up of seasoned professionals. We conduct
strategic research initiatives for a diverse number of American and international organizations, based not only on public opinion
research, but elite stakeholder, corporate, and media opinion research.

Ipsos has media partnerships with the most prestigious news organizations around the world. In Canada, the U.S., UK, and
internationally, Ipsos Public Affairs is the media polling supplier to Reuters News, the world's leading source of intelligent information
for businesses and professionals. Ipsos Public Affairs is a member of the Ipsos Group, a leading global survey-based market research
company. We provide boutique-style customer service and work closely with our clients, while also undertaking global research.

About Ipsos

Ipsos is an independent market research company controlled and managed by research professionals. Founded in France in 1975,
Ipsos has grown into a worldwide research group with a strong presence in all key markets. Ipsos ranks fourth in the global research
industry.

With offices in 88 countries, Ipsos delivers insightful expertise across five research specializations: brand, advertising and media;
customer loyalty; marketing; public affairs research; and survey management.

Ipsos researchers assess market potential and interpret market trends. They develop and build brands. They help clients build long-
term relationships with their customers. They test advertising and study audience responses to various media and they measure public

opinion around the globe.

Ipsos has been listed on the Paris Stock Exchange since 1999 and generated global revenues of €1,782.7 million in 2016.

GAME CHANGERS
« Game Changers » is the Ipsos signature.

At Ipsos we are passionately curious about people, markets, brands and society.
We make our changing world easier and faster to navigate and inspire clients to make smarter decisions.
We deliver with security, speed, simplicity and substance. We are Game Changers.

Ipsos is listed on Euronext Paris.
The company is part of the CAC Mid & Small index
and is eligible for the Deferred Settlement Service (SRD).

ISIN code FR0O000073298, Reuters ISOS.PA, Bloomberg IPS:FP
WWW.ipsos.com
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