Press Release

Perception are Not Reality: Things are NOT as Bad as they Seem

Ipsos’ Perils of Perception Survey Highlights How Wrong Canadians,
Global Citizens are about Key Issues Facing their Country and World

Toronto, Ontario, December 6, 2017 — A new Ipsos poll has uncovered that online Canadians are not immune to misinformation,
and that both Canadians and those living in other countries around the world don’t have a solid understanding of some key issues
facing businesses and policymakers.

On many subjects Canadians don’t have a clue about what the reality is. However, in many cases, Canadians’ misperceptions are
not as acute as those in other countries.

These widespread misperceptions come at a time when governments are pursuing more open policy-development processes and
bringing citizens to the table to help inform policies and programs. The misinformation or inaccurate perceptions that citizens bring
to the table could pose a challenge to governments who are trying to balance the will of the people with sound, information-driven
policy decisions.

Some of the key global patterns are:

e Only 7% of people think the murder rate is lower in their country than it was in 2000 — but it is significantly down in
most countries surveyed, and, across the countries overall, it’s down 29%.

e Only 19% think deaths from terrorist attacks are lower since 9/11 than they were in the 15 years previous — when they
are actually significantly down across most of these countries, and overall they are around half the level they were.

e Teen pregnancy is overestimated across the world, often by a staggering amount. Overall, the average guess is that 20%
of teenage girls give birth each year when the reality is 2%. And some countries guess that around half of teenage girls
give birth each year, when the highest actual figure in any country is 6.7%

e Sixin ten people across the countries are unsure or believe that there is a link between some vaccines and autism in
healthy children, despite the claim being widely discredited — only 42% think it is false.

e Russia is seen as the booziest nation in the world, when they actually only rank 7*". Very few correctly pick out Belgium
as the highest alcohol drinking nation in the study.

e  Butthe USAis correctly seen as having the sweetest tooth, a clear winner, picked well ahead of any other country.

e  People generally overestimate how connected by technology we are, with the average guess across the countries that
75% have a Facebook account when only 46% actually do.

In Canada specifically, we get some things very wrong:
e 36% of Canadians believe there have been more terrorist deaths in the 15 years since 9/11 than before, while only 13%
believe the number of terrorist-related deaths in Canada has declined in the 15 years since 9/11. In reality, there were
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348 terrorist-related deaths in Canada in the 15 years prior to 9/11, and only 8 in the years since — meaning the number
has dropped significantly.

Canadians believe that 19% of teenage girls between 15 and 19 give birth each year in Canada. In reality, it’s 0.9%.
Canadians believe that 30% of adults aged 29-79 in Canada have diabetes. In reality, only 7% do.

One quarter (26%) of Canadians believe that Canada ranks among the top-three alcohol consuming nations among the
38 studied. We're not as boozy as we think, as Canada only ranks 16" with an average annual consumption of 8.1 litres
of pure alcohol per capita per year. Belgians consume 12.6 litres per capita per year, or 55% more than we do.

While Canadians believe 61% of us would describe our health as being good, in reality 89% do.

Canadians believe 81% of the population own a smartphone, when the actual proportion is 70%.

Canadians believe that 77% of us have a Facebook account, when in fact 56% do.

Canadians believe that a majority (56%) of us believe in heaven, but only 40% do.

Canadians believe that 48% of us believe in hell, when only 28% do.

Canadians are reasonably accurate in their estimate that 59% of us believe in God, as 55% say they do.

Looking across the seven key questions where we get people to estimate factual realities, there are clear patterns in which
some countries have a more accurate view of the facts than others. To capture this, we’ve calculated the Ipsos “Misperceptions
Index”, as shown in the table below.
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South Africa receives the dubious honour of being the most inaccurate in their perceptions on these issues, with Brazil,
the Philippines, Peru and India also high up the list.

Sweden is the most accurate, followed by Norway, with Denmark in third place.

Canada is the 7t most accurate country, outscoring 16™-place USA.

Ranking

1 South Africa | Least accurate

2 Brazil

3 Philippines

4 Peru

5 India

6 Indonesia

7 Colombia

8 Mexico

9 Turkey

10 Saudi Arabia

11 Argentina

12 Italy

13 Chile

14 Japan

15 Malaysia

16 France

17 South Korea

18 Hungary

19 New Zealand
160 Bloor Street East, Suite 300 Contact:  Sean Simpson
Toronto, ON, M4W 1B9 Vice President, Canada, Ipsos Public Affairs
+1 416 324-2865 Email:  sean.simpson@ipsos.com

Tel:  +1416 324-2002



mailto:sean.simpson@ipsos.com

Press Release — continued —

20 Netherlands
21 Hong Kong
22 Poland

23 USA

24 Russia

25 Germany

26 Australia

27 China

28 Singapore
29 Israel

30 Great Britain
31 Belgium

32 Canada

33 Serbia

34 Montenegro
35 Spain

36 Denmark

37 Norway

38 Sweden Most accurate

The survey also asked respondents to reflect on how confident they were in the accuracy of their answers. On the most confident
end, 38% of those in India say they were confident in all of their answers; on the other hand, those in Norway expressed the least
degree of confidence, with just 2% saying they had confidence in all their answers. Despite their confidence, those in India gave
the 5% least-accurate responses. Despite their modesty, those in Norway gave the 2"¥ most-accurate answers.

In Canada, 14% expressed confidence in their answers, placing us roughly in the middle of the pack. But given our relatively strong
placing on the index, Canadians may be more accurate than they give themselves credit for.

In the United States, 22% expressed confidence in their answers, but their relative position on the index suggests the confidence
of some might be misplaced.

These are the findings of the Ipsos Perils of Perception Survey 2017. 29,133 interviews were conducted between 28th September —
19th October 2017. The survey is conducted in 38 countries around the world, via the Ipsos Online Panel system in Argentina,
Australia, Belgium, Brazil, Canada, Chile, China, Colombia, Denmark, France, Germany, Hong Kong, Hungary, India, Indonesia, Israel,
Italy, Japan, Malaysia, Mexico, New Zealand, Peru, Philippines, Poland, Russia, Saudi Arabia, Singapore, South Africa, South Korea,
Spain, Sweden, Turkey, United Kingdom, and the USA. The following countries used either online or face-to-face methodologies:
Montenegro, Netherlands, Norway and Serbia. Approximately 1000 individuals aged 16-64 or 18-64 were surveyed in Australia,
Brazil, Canada, China, France, Hong Kong, Indonesia, Italy, Japan, Montenegro, Norway, Russia, Serbia, Spain, the United Kingdom,
and the USA. Approximately 2000 individuals aged 16-64 were surveyed in Germany. Approximately 900 individuals aged 16-64
were surveyed in Netherlands. Approximately 500 individuals aged 16-64 were surveyed in Argentina, Belgium, Chile, Colombia,
Denmark, Hungary, India, Israel, Malaysia, Mexico, New Zealand, Peru, Philippines, Poland, Saudi Arabia, Singapore, South Africa,
South Korea, Sweden, Turkey. The “actual” data for each question is taken from a variety of verified sources. A full list of
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sources/links to the actual data can be found at http://perils.ipsos.com/ Where results do not sum to 100, this may be due to
computer rounding, multiple responses or the exclusion of don't knows or not stated responses. Data are weighted to match the
profile of the population. The precision of Ipsos online polls is calculated using a credibility interval, with a poll of 1,000 accurate to
+/- 3.5 percentage points and of 500 accurate to +/- 5.0 percentage points. The credibility interval will be wider among subsets of
the population. All sample surveys and polls may be subject to other sources of error, including, but not limited to coverage error,
and measurement error.

For more information on this news release, please visit http://perils.ipsos.com/ or contact:

Sean Simpson

Vice President, Canada
Ipsos Public Affairs
+1416 324-2002
sean.simpson@ipsos.com
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About Ipsos Public Affairs

Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up of seasoned professionals. We conduct
strategic research initiatives for a diverse number of Canadian American and international organizations, based not only on public
opinion research, but elite stakeholder, corporate, and media opinion research.

Ipsos has media partnerships with the most prestigious news organizations around the world. In Canada, Ipsos Public Affairs is the
polling partner for Global News. Internationally, Ipsos Public Affairs is the media polling supplier to Reuters News, the world's
leading source of intelligent information for businesses and professionals. Ipsos Public Affairs is a member of the Ipsos Group, a
leading global survey-based market research company. We provide boutique-style customer service and work closely with our
clients, while also undertaking global research.

About Ipsos

Ipsos is an independent market research company controlled and managed by research professionals. Founded in France in 1975,
Ipsos has grown into a worldwide research group with a strong presence in all key markets. Ipsos ranks fourth in the global research
industry.

With offices in 88 countries, Ipsos delivers insightful expertise across five research specializations: brand, advertising and media;
customer loyalty; marketing; public affairs research; and survey management.

Ipsos researchers assess market potential and interpret market trends. They develop and build brands. They help clients build long-
term relationships with their customers. They test advertising and study audience responses to various media and they measure

public opinion around the globe.

Ipsos has been listed on the Paris Stock Exchange since 1999 and generated global revenues of €1,782.7 million in 2016.

GAME CHANGERS
« Game Changers » is the Ipsos signature.

At Ipsos we are passionately curious about people, markets, brands and society.
We make our changing world easier and faster to navigate and inspire clients to make smarter decisions.
We deliver with security, speed, simplicity and substance. We are Game Changers.

Ipsos is listed on Euronext Paris.
The company is part of the CAC Mid & Small index
and is eligible for the Deferred Settlement Service (SRD).

ISIN code FR0O000073298, Reuters ISOS.PA, Bloomberg IPS:FP
WWW.ipsos.com
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