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Toronto, ON, February 6, 2018 — With Valentine’s Day just around the corner, many Canadians will be hoping for a little romance 
from their significant other. However, a new Ipsos poll for BDO suggests that lavish spending and debt baggage may actually be 
damaging Canadians’ relationships. Six in ten (59%) Canadians in a relationship – whether living separately, common law, or married 
– say they wish they could change their partner’s financial habits. Topping the list of financial pet peeves: overspending or a  lack of 
budget (43%), not saving enough for long-term goals like retirement and emergencies (36%), and not keeping track of their spending 
(36%). It doesn’t stop there: many Canadians also wish they could change their partner’s lack of knowledge about personal finance 
(22%), not investing enough (20%), and their use of credit cards to extend their income (18%). While a majority (57%) of Canadians in 
a relationship say they’d like to change just one of their partner’s financial habits, plenty wish they could change two (21%) or three 
or more (22%) habits. 

Talking about finances with a partner or spouse isn’t always easy, and many actively avoid it. As many as one in three Canadians in a 
relationship (36%) say they rarely (30%) or never (6%) discuss personal finances with their partner. Not all couples are completely in 
the dark about their personal finances, of course: four in ten Canadians in a relationship (38%) discuss personal finances with their 
partner weekly or more often (19% weekly, 14% a few times per week, 5% daily), while one in four (25%) broach the topic on a monthly 
basis. Interestingly, those with the most debt are not the most likely to be discussing personal finances on a weekly basis; rather, 
they’re the most likely (10%) to say that they never talk about personal finances with their partner.  

When it comes to debt, the picture is only slightly better. Nearly two in ten Canadians in relationships (18%) claim to have never 
discussed their individual debt loads at any point of their current relationship or marriage, leaving 82% who have talked about it. For 
some couples, the money talk happened early on, with three in ten (31%) saying they discussed their individual debt loads in the first 
six months or sooner of their relationship (25% in the first six months, 6% within the first few dates), while the same proportion (31%) 
discussed their debt before they moved in (14%) or before they were married or became common law partners (17%). Others waited 
to make it official before bringing up their debt load: two in ten (20%) say they didn’t tell their partner about their debts until after 
marriage or common law.  

Generationally, the preferred time to talk about money varies. Millennials are more likely to have spoken about individual debt loads 
with their partner in the first six months or sooner (50% did, compared to 30% of Gen X’ers and 22% of Baby Boomers), and Gen X’ers 
are more likely to have done so before they moved in, got married or became common-law (38% broached the topic at this point, 
compared to 27% of Millennials and 27% of Boomers). Baby Boomers are the most likely to want to keep the subject under wraps: 
23% have never discussed the topic of personal debt with their partner, compared to 16% of Millennials and 12% of Gen X’ers.  
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Those with the Most Debt Have the Most to Hide  
Most Canadians in a relationship (70%) claim to have never hidden financial behaviour or information from their significant other, 
saying their partner knows everything about their finances. Yet plenty are hiding financial skeletons in their closet. Among the 30% 
who admit to hiding at least one aspect of their financial behaviour or information from their partner, two in three (66%) are hiding 
at least one financial secret, one in four (23%) are hiding two things, and one in ten (11%) are hiding three or more. Just as 
overspending is what most Canadians would change about their partner’s finances, one in three secret-holders (35%) admit to keeping 
their own spending habits from their partners, rising to 46% among Gen X’ers. Many are also hiding credit card debt (32%) and income 
(20%) from their partners, while others hide their monthly expenses or bills (18%), investments or assets (16%), retirement savings 
(13%), pre-relationship debt (11%), student loan debt (5%), or other debt (9%).  

Those with a lot of debt, appear to have the most to hide! Among those with a lot of debt, only 53% say their spouse knows everything 
about their finances (compared to the overall average of 70%), meaning that nearly half (47%) have hidden or are hiding something. 
Among those hiding the truth, the most common secret is that they’re hiding credit card debt (55%), followed by their spending habits 
(50%), pre-relationship debt (34%) or monthly expenses/bills (30%).  

On a happier note, the survey also asked respondents to consider which of their partner’s financial habits they admired, and most 
(80%) found something to appreciate. Nearly four in ten (38%) admire the fact that their partner has very little to no credit card debt, 
while one in four (25%) appreciate their good long-term saving habits. Many also admire that their partner follows a budget (24%) or 
that they have zero student debt (23%). For the remaining two in ten (20%), there may be trouble in paradise, as they say they don’t 
admire any of their partner’s financial habits. Men (30%) are more likely than women (18%) to see their partner’s budgeting abilities 
as admirable, while women (23%) are more likely than men (16%) to not admire any of their partner’s financial habits. Baby Boomers 
(44%) are more likely than Gen X’ers (34%) or Millennials (33%) to find their partner’s having very little to no credit card debt as 
something to admire. 
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About the Study 
These are some of the findings of an Ipsos poll conducted between January 2nd and January 4th, 2018 on behalf of BDO. For this survey, 
a sample of 1,540 Canadians aged 18+ was interviewed. Weighting was then employed to balance demographics to ensure that the 
sample's composition reflects that of the adult population according to Census data and to provide results intended to approximate 
the sample universe. The precision of Ipsos online polls is measured using a credibility interval. In this case, the poll is accurate to 
within ±2.8 percentage points, 19 times out of 20, had all Canadians 18+ been polled. The credibility interval will be wider among 
subsets of the population. All sample surveys and polls may be subject to other sources of error, including, but not limited to coverage 
error, and measurement error. 

For more information on this news release, please contact: 

Sean Simpson 
Vice President, Canada 
Ipsos Public Affairs 
+1 416 324-2002 
sean.simpson@ipsos.com  
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About Ipsos Public Affairs 
Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up of seasoned professionals. We conduct 
strategic research initiatives for a diverse number of Canadian American and international organizations, based not only on public 
opinion research, but elite stakeholder, corporate, and media opinion research. 

Ipsos has media partnerships with the most prestigious news organizations around the world. In Canada, Ipsos Public Affairs is the 
polling partner for Global News. Internationally, Ipsos Public Affairs is the media polling supplier to Reuters News, the world's leading 
source of intelligent information for businesses and professionals. Ipsos Public Affairs is a member of the Ipsos Group, a leading global 
survey-based market research company. We provide boutique-style customer service and work closely with our clients, while also 
undertaking global research. 

About Ipsos 
Ipsos is an independent market research company controlled and managed by research professionals. Founded in France in 1975, 
Ipsos has grown into a worldwide research group with a strong presence in all key markets. Ipsos ranks fourth in the global research 
industry. 

With offices in 88 countries, Ipsos delivers insightful expertise across five research specializations: brand, advertising and media; 
customer loyalty; marketing; public affairs research; and survey management. 

Ipsos researchers assess market potential and interpret market trends. They develop and build brands. They help clients build long-
term relationships with their customers. They test advertising and study audience responses to various media and they measure public 
opinion around the globe. 

Ipsos has been listed on the Paris Stock Exchange since 1999 and generated global revenues of €1,782.7 million in 2016. 

GAME CHANGERS 

« Game Changers » is the Ipsos signature. 

At Ipsos we are passionately curious about people, markets, brands and society. 
We make our changing world easier and faster to navigate and inspire clients to make smarter decisions. 

We deliver with security, speed, simplicity and substance. We are Game Changers. 

Ipsos is listed on Euronext Paris.  
The company is part of the CAC Mid & Small index  

and is eligible for the Deferred Settlement Service (SRD). 

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP 
www.ipsos.com 
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