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Toronto, Ontario, April 3, 2018 — Canadians are more likely to consider buying a home in the not-too-distant future, a new Ipsos 
survey for RBC has found. Three in ten (32%) say they are likely (10% very/22% somewhat) to purchase a home or another home 
within the next two years, marking a 7-point increase since 2017. This increase in consideration is being led by Millennials aged 18-34, 
of whom fully half (50%) say they’re likely (18% very/32% somewhat) to buy within the next two years, up 11 points since 2017. 

Stronger consideration for home buying may be due to a more positive economic outlook. Compared to last year, fewer Canadians 
say it makes more sense to wait until next year to buy a home due to uncertainty about the economy (43%, -9 pts) or anxiety about 
employment (18%, -6 pts). Millennials are also more confident this year, showing less uncertainty about the economy (36%, -11 pts) 
or anxiety about their jobs (19%, -9 pts). With this in mind, it’s perhaps unsurprising that more than eight in ten (84%) Canadians feel 
that buying a house or a condominium is currently a good investment (34% very/50% good), up 2 points from a year ago. Among 
Millennials, the same proportion (84%) think home buying is a good investment. 

Interest rates are on many Canadians’ minds when it comes to the housing market, and may also push some to act sooner than 
planned. Six in ten (61%) say they’re concerned (18% very/43% somewhat) about potential rate increases in the coming year; a 9-
point jump from 2017. About one in three considering a home purchase say they’re thinking about buying a home sooner because of 
the current lower interest rates (35%; 8% strongly/26% somewhat) or because the rates might go up (32%; 7% strongly/26% 
somewhat). 

Stress Test Impacting Plans to Buy 
A majority of home owners with a mortgage (61%) are not aware of the federal government’s new “stress test” for uninsured 
mortgages. However, among the four in ten (39%) who are in the know, the test is undeniably having an impact. Half of Canadians 
aware of the stress test and who are considering buying a home in the next two years say the new guidelines are affecting their 
planned purchase decisions. For example, one in four (25%) plan to make a bigger down payment, while one in five say the rules are 
causing them to delay their home purchase (19%), buy a cheaper home that is smaller (18%), or purchase a cheaper home in a different 
location (18%). 

Finding the Right Property 
When it comes to finding a new home, choosing the right property (32%) and deciding how much house is affordable (21%) are seen 
as the top challenges. The quest for a new home requires a significant amount of research, and a majority of Canadian home owners 
(65%) do this online, taking five weeks on average to complete their online search. For some, online searching can even replace the 
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need to see a new home in person: While most Canadians (96%) say they would need to see a home in person before buying it, 4% 
(rising to 9% among Millennials) say they could conceivably offer to purchase a home without having seen it in person.  

Virtual home visits are undoubtedly popular among Canadians in the market for a new place to live. Asked what information they use 
or would like to use to support their home search, visualizations of homes (such as photos, videos, 3D walkthroughs, or floor plans) 
top the list at 49%, ahead of valuations of neighbouring homes (39%) or personal affordability calculators (36%).    

Funding a Down Payment 
Securing the funds for a down payment remains a perennial challenge for home buyers, and many say they will turn to a variety of 
sources. One in three (36%) have a special savings account set up for the new home, while others will rely on family (36%), including 
direct financial assistance from family (20%) or gifts from family or friends (16%). Other sources of funding for down payments include: 

• Sale of a property: 26% 

• A tax-free savings account: 22% 

• An RRSP: 18% 

• Inheritance: 19% 

• Higher paying work/job: 17% 

• Additional work (e.g. second job, extra contracts): 16% 
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About the Study 
These are some of the findings of an Ipsos poll conducted between January 9th and January 24th, 2018 on behalf of the Royal Bank of 
Canada. For this survey, a sample of 2,000 Canadians aged 18+ was interviewed. Weighting was then employed to balance 
demographics to ensure that the sample's composition reflects that of the adult population according to Census data and to provide 
results intended to approximate the sample universe. The precision of Ipsos online polls is measured using a credibility interval. In this 
case, the poll is accurate to within ±2.5 percentage points, 19 times out of 20, had all Canadian adults been polled. The credibility 
interval will be wider among subsets of the population. All sample surveys and polls may be subject to other sources of error, including, 
but not limited to coverage error, and measurement error. 

For more information on this news release, please contact: 

Sean Simpson, Vice President 
Ipsos Public Affairs 
+1 416 324 2002 
Sean.Simpson@ipsos.com 
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About Ipsos Public Affairs 
Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up of seasoned professionals. We conduct 
strategic research initiatives for a diverse number of Canadian American and international organizations, based not only on public 
opinion research, but elite stakeholder, corporate, and media opinion research. 

Ipsos has media partnerships with the most prestigious news organizations around the world. In Canada, Ipsos Public Affairs is the 
polling partner for Global News. Internationally, Ipsos Public Affairs is the media polling supplier to Reuters News, the world's leading 
source of intelligent information for businesses and professionals. Ipsos Public Affairs is a member of the Ipsos Group, a leading global 
survey-based market research company. We provide boutique-style customer service and work closely with our clients, while also 
undertaking global research. 

About Ipsos 
Ipsos is an independent market research company controlled and managed by research professionals. Founded in France in 1975, 
Ipsos has grown into a worldwide research group with a strong presence in all key markets. Ipsos ranks fourth in the global research 
industry. 

With offices in 88 countries, Ipsos delivers insightful expertise across five research specializations: brand, advertising and media; 
customer loyalty; marketing; public affairs research; and survey management. 

Ipsos researchers assess market potential and interpret market trends. They develop and build brands. They help clients build long-
term relationships with their customers. They test advertising and study audience responses to various media and they measure public 
opinion around the globe. 

Ipsos has been listed on the Paris Stock Exchange since 1999 and generated global revenues of €1,782.7 million in 2016. 

GAME CHANGERS 

« Game Changers » is the Ipsos signature. 

At Ipsos we are passionately curious about people, markets, brands and society. 
We make our changing world easier and faster to navigate and inspire clients to make smarter decisions. 

We deliver with security, speed, simplicity and substance. We are Game Changers. 

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP 
www.ipsos.com 
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