Press Release

A strong majority of Canadians agree that the federal government
should defend Canada’s dairy farmers in the NAFTA renegotiation

75% of Canadians believe that the federal government should make
more efforts to defend the Canadian dairy sector in the context of the
NAFTA renegotiation

Montréal, Quebec, May 3, 2018 — The number of Canadians who want to see more done by the federal government to defend the
Canadian dairy sector during NAFTA negotiations is very high.

The large majority of Canadians (75%) believe the Canadian dairy sector should be defended and that the federal government should
make more effort to do so at the NAFTA negotiating table, according to an Ipsos poll conducted between April 26 and 27, 2018. Three
Canadians out of 4 agree that the Canadian dairy sector should be defended in the context of the NAFTA renegotiation, with almost
half of all Canadians (46%) in total agreement with this statement, and this sentiment is stronger in Quebec and Ontario. Additionally,
8 Canadians out of 10 share Canadian dairy farmers’ concerns with regard to the NAFTA renegotiation and the potential concessions
that could result from this renegotiation.

Interestingly, the ability of the government to protect the Canadian dairy industry is likely to impact Canadians’ votes in the upcoming
election: 6 Canadians out of 10 declare that the extent to which the federal government will protect the interests of Canada’s dairy
industry will have an impact on their vote in the upcoming election. A quarter of respondents state that it will affect their vote a lot.

Further to this, 9 Canadians out of 10 believe U.S dairy products should be subject to the same standards as Canadian products and
that this should be part of the terms of the new NAFTA agreement. Seven Canadians out of 10 totally agree with this opinion.
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Press Release — continued —

About the Study

These are some of the findings of an Ipsos poll conducted between April 26 and 27, 2018, on behalf of Dairy Farmers of Canada. For
this survey, a sample of 1,000 Canadians aged 18+ was interviewed online via the Ipsos I-Say panel and non-panel sources. Quota
sampling and weighting were employed to balance demographics to ensure that the sample's composition reflects that of the adult
population according to Census data and to provide results intended to approximate the sample universe. The precision of Ipsos online
polls is measured using a credibility interval. In this case, the poll is accurate to within £3.1 percentage points, 19 times out of 20, had
all Canadian adults been polled. The credibility interval will be wider among subsets of the population.

For more information on this news release, please contact:

Sébastien Dallaire

Vice President, Ipsos Public Affairs
+1514 904 4324
Sebastien.Dallaire@ipsos.com
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About Ipsos Public Affairs

Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up of seasoned professionals. We conduct
strategic research initiatives for a diverse number of Canadian American and international organizations, based not only on public
opinion research, but elite stakeholder, corporate, and media opinion research.

Ipsos has media partnerships with the most prestigious news organizations around the world. In Canada, Ipsos Public Affairs is the
polling partner for Global News. Internationally, Ipsos Public Affairs is the media polling supplier to Reuters News, the world's leading
source of intelligent information for businesses and professionals. Ipsos Public Affairs is a member of the Ipsos Group, a leading global
survey-based market research company. We provide boutique-style customer service and work closely with our clients, while also
undertaking global research.

About Ipsos

Ipsos is an independent market research company controlled and managed by research professionals. Founded in France in 1975,
Ipsos has grown into a worldwide research group with a strong presence in all key markets. Ipsos ranks fourth in the global research
industry.

With offices in 89 countries, Ipsos delivers insightful expertise across five research specializations: brand, advertising and media;
customer loyalty; marketing; public affairs research; and survey management.

Ipsos researchers assess market potential and interpret market trends. They develop and build brands. They help clients build long-
term relationships with their customers. They test advertising and study audience responses to various media and they measure public

opinion around the globe.

Ipsos has been listed on the Paris Stock Exchange since 1999.

GAME CHANGERS
« Game Changers » is the Ipsos signature.

At Ipsos we are passionately curious about people, markets, brands and society.
We make our changing world easier and faster to navigate and inspire clients to make smarter decisions.
We deliver with security, speed, simplicity and substance. We are Game Changers.
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