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Albertans’ Views About the University of Alberta’s  
awarding of an Honorary Degree to David Suzuki 

Calgary, AB, June 4, 2018 — A majority (62%) of Albertans have heard that the University of Alberta is planning to award David Suzuki 
with an honorary doctorate degree (PhD) in Science this spring, with awareness highest in Edmonton (70%) compared to Calgary (62%) 
and the rest of Alberta (55%). 

As the award ceremony for David Suzuki’s honorary degree approaches, the poll reveals that Albertans’ views about the topic are 
diverse and often divided. 

• Two thirds (65%) of Albertans agree (31% strongly/ 34% somewhat) that “University honorary degrees should only be 
given to Canadians who embody the best interests of the country,” while 27% disagree and 8% don’t know. 
 

• Two thirds (65%) of Albertans agree (31% strongly/ 34% somewhat) that “Federal and Provincial Governments should not 
bail out public institutions who lose private donors due to their decisions to grant honorary degrees to controversial 
figures,” while 24% disagree and 11% don’t know. 
 

• Half (48%) of Albertans agree (17% strongly/ 30% somewhat) that “Governments should review the funding of Canadian 
public institutions who offer honorary degrees to controversial figures who do not align with the public mission and 
principles of the institution,” while 40% disagree and 13% don’t know. 
 

• Four in ten (41%) Albertans agree (18% strongly/ 23% somewhat) that “The University of Alberta has lost touch with its 
mission and who it serves,” while 39% disagree and 20% don’t know. 
 

• Four in ten (41%) Albertans agree (20% strongly/ 21% somewhat) that “I will have a worsened impression of the University 
of Alberta if they follow through and award an honorary degree to David Suzuki,” while 50% disagree and 9% don’t know. 
 

• Four in ten (40%) Albertans agree (12% strongly/ 29% somewhat) that “Critics of the University of Alberta's decision are 
just too thin skinned,” while 43% disagree and 17% don’t know. 

About the Study 
These are some of the findings of an Ipsos poll conducted between May 22 and 28, on behalf of the Canadian Taxpayers Federation. 
For this survey, a sample of 801 Albertans was interviewed. Weighting was then employed to balance demographics to ensure that 
the sample's composition reflects that of the adult population according to Census data and to provide results intended to approximate 
the sample universe. The precision of Ipsos online polls is measured using a credibility interval. In this case, the poll is accurate to 
within ±4.0 percentage points, 19 times out of 20, had all Albertans been polled. The credibility interval will be wider among subsets 
of the population. All sample surveys and polls may be subject to other sources of error, including, but not limited to coverage error, 
and measurement error. 
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For more information on this news release, please contact: 

Jamie Duncan 
Vice President, Canada 
Ipsos Public Affairs 
+1 403 969-3235 
jamie.duncan@ipsos.com  

About Ipsos 
Ipsos is an independent market research company controlled and managed by research professionals. Founded in France in 1975, 
Ipsos has grown into a worldwide research group with a strong presence in all key markets. Ipsos ranks fourth in the global research 
industry. 

With offices in 89 countries, Ipsos delivers insightful expertise across five research specializations: brand, advertising and media; 
customer loyalty; marketing; public affairs research; and survey management. 

Ipsos researchers assess market potential and interpret market trends. They develop and build brands. They help clients build long-
term relationships with their customers. They test advertising and study audience responses to various media and they measure public 
opinion around the globe. 

Ipsos has been listed on the Paris Stock Exchange since 1999 and generated global revenues of €1,780.5 million in 2017. 

GAME CHANGERS 

« Game Changers » is the Ipsos signature. 

At Ipsos we are passionately curious about people, markets, brands and society. 
We make our changing world easier and faster to navigate and inspire clients to make smarter decisions. 

We deliver with security, speed, simplicity and substance. We are Game Changers. 

Ipsos is listed on Euronext Paris.  
The company is part of the CAC Mid & Small index  

and is eligible for the Deferred Settlement Service (SRD). 

ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP 
www.ipsos.com 

 

 

mailto:jamie.duncan@ipsos.com
mailto:jamie.duncan@ipsos.com
http://www.ipsos.com/

	About the Study
	About Ipsos

